A  double  victory  for  The  Chicago  Sun-Times 


Washington  Star 
fytsrc,  imperiled 

Hew  paper  miii 
for  SeulheasI 
to  be  studied 


Edwin  Darby  wins 
1975  Gerald  Loeb  award 


Guiid  to  decide 
endorsement  issue 
at  ’76  convention 


Sun-Times  financial  editor  Ed  Darby  is  the  winner 
of  the  highest  award  given  to  business  and  finan¬ 
cial  writers. 

He  was  cited  for  his  Jan.  27, 1974,  column  in  which 
he  correctly  forecast  the  immense  shift  of  wealth 
to  AraJ^  countries  as  a  result  of' their  increase  in 
oil  prices  .  .  .  and  pinpointed  the  increase  as  a 
pivotal  event  in  world  economics. 


Darby  is  a  versatile 
journalist  who  edits 
the  Sun-Times  finan¬ 
cial  page,  writes  a 
five-day-a-week  col¬ 
umn  and  travels  ex¬ 
tensively  to  interpret 
the  complex  financial 
world  to  our  readers. 


Pickets  protest 
uews  policies 


Series  wins  1975 
Silver  Gavel  award 


The  American  Bar  Association  gave  its  highest 
award  for  legal  writing  to  our  Inside  Justice  series. 

The  series  was  cited  for  “contributing  conspicu¬ 
ously  to  public  understanding  of  the  American  sys¬ 
tem  of  law  and  justice.”  Accepting  the  ABA  Silver 
Gavel  next  week  is  Roger  Simon,  one  of  the 
authors. 


We  congratulate  our  award  winners.  Their  contributions  to  editorial  excellence 
are  more  reasons  why  readers  and  editors  choose  Chicago 
the  Chicago  Daily  News/Sun-Times  News  Service. 


Marshall  Field,  Publisher 
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San  Francisco  Examiner 


JOHNGORVIAN 


VEEPyUSUt, 

WEU  ALL  BE  IN  HOT  VfATER. 

Because  America  must  become  less  dependent  on  imported  oil, 
liBxaco  K  drilling  in  deeper  water  than  ever  before. 


Our  country’s  energy  , 

could  double  by  the  yeai^OOO. 
The  more  offshore  leases  we 
explore,  the  better  our  chances 
of  discovering  new  oil  and  gas 
reserves. 

But  leasing  costs  are  higher 
offshore  than  on  land. 

According  to  American 
Petroleum  Institute  figures, 
tlie  average  cost  for  an  offshore 
well  in  1973  was  $687,000. 

On  land?  $107,000. 

And  once  oil  or  gas  has 
been  located,  it  can  take  about 


6  years  to  bring 
full  production.  ' 

But  even  with  these  growing;  v 
problems,  Texaco  is  continiiing  -  •* 
to  drill  in  deeper  and  deeper 
waters. 

Since  1970,Texaco  has  spent 
over  $800  million  on  offshore 
leases.  And  last  year  alone,  we 
drilled  over  100  offshore  wells. 
Hopefully,  these  wells  will 
produce  enough  oil  and  gas 
to  help  make  us  less  dependent 
on  costly  and  insecure  sources 
abroad. 


ntil  the  day  that  happens, 
we*!!  continue  to  go  to  great 
depths  to  get  you  ^e  oil  and  gas 
you  need,.. if  we  have  enough 
money  to  dotl^e  Job.  The  best 
way  to  supply  you  with  the 
petroleum  energy  you  need  is 
through  a  free  enterprise 
system  that  will  enable  us  to 
generate  the  necessary  capital. 


Wc  re  working  to  keep  your  trust. 


THE 

NEWS  IS 
THE  MOST 
POWERFUL 
MEDIUM  IN 
BUFFAia 


HBirSPRaOE. 

In  1974  national  advertisers  placed  more  than  77%  of  their 
daily  ROP  newspaper  dollars  with  The  Buffalo  Evening  News 
That  same  year  almost  500  products  and  services  were  adver¬ 
tised  EXCLUSIVELY  in  The  News 

The  Nows  (6  day)  also  published  more  Image  in  all  categories 
than  the  other  newspaper  (7-day) 

Over  1 1  500  000  MORE  lines  of  Total  advertising 
Over  7  895.000  MORE  lines  of  Retail  advertising 
Over  3.360  000  MORE  lines  of  Classified  advertising 
Over  674  000  MORE  lines  of  ROP  General  advertising 
Over  259  000  MORE  lines  of  Financial  advertising 
Daily  vs  daily  The  News  leads  the  other  newspaper  m  31  of  the 
32  Media  Records  retail  classifications  including... 

91%  of  all  Department  Store  Linage 

92%  of  all  Furniture  and  Appliance  Linage 

98%  of  all  Drug  Store  Linage 

97°b  of  all  General  Merchandise  Store  Linage 

77%  of  all  Garden  Store  Linage 

70%  of  all  Real  Estate  Linage 

65%  of  all  Food  Store  Linage 

The  Simmons  Loc;al  Index  1972.  details  the  readership  of  The 
News— An  audience  unmatched  by  any  medium  in  Buttalo 


Daily  News  Audience  %  of  ADI 

Total  Adult  Readers  54% 

Total  Women  Readers  56% 

Total  Women  Readers  (18-49)  66°o 

Total  Men  Readers  52% 

Adult  Readers  with  household  income 
of  $  1 5  000  or  more  62^o 


Sources  Media  Records  1974. 

Simmons  Local  Index.  1972 

Buffalo  Evening  News 

One  News  Plaza  Buffalo,  New  York 
Represented  nationally  by  Story  &  Kelly-Smith 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 

AUGUST 

4- 8 — Photo  Communications  75,  Color  Workshop  in  Photojournalism  for 

college  credit,  Rochester  Institute  of  Technology,  Rochester,  N.Y. 
8-9 — West  Texas  Press  Assn.  Summer  Convention,  La  Quinta  Inn,  San 
Angelo,  Tex. 

10-12 — SNPA  Eastern  Division  Production  Conference,  Hyatt  Regency, 
Atlanta,  Ga. 

10- 13 — SNPA  Foundation  Workshop:  The  City  Editor's  Job,  Georgia  State 

U.,  Atlanta,  Ga. 

11- 15— ANPA  Research  Institute  Training  Seminar,  Direct  Plate  Quality 

Control,  Easton,  Pa. 

13- 16 — Canadian  Community  Newspapers  Assn.  Convention, 

Bessborough  Hotel,  Saskatoon,  Sask. 

14- 16 — West  Virginia  Press  Assn.  Annual  Meeting,  Lakeview  Country 

Club,  Morgantown,  W.  Va. 

16- 19 — Assn,  for  Education  in  Journalism  Annual  Convention,  Carleton 

University,  Ottawa,  Ontario. 

17- 20 — New  England  Association  of  Circulation  Executives,  Wentworth  by 

the  Sea,  Portsmouth,  N.H. 

22-24 — Mid-Atlantic  Newspaper  Advertising  Executives  Assn.  Summer 
Meeting,  Blockade  Runner  Motel,  Wrightsville  Beach,  N.C. 

25-29 — ANPA  Research  Institute  Training  Seminar,  Management  Orien¬ 
tation  to  New  Technology,  Easton,  Pa. 

27-29 — International  Circulation  Managers  Association,  Legal  Sym¬ 
posium,  Marriott  Hotel,  O’Hare  Airport,  Chicago. 

31-Sept.  5 — ANPA-INPA  Newspaper  Executives  Marketing  Seminar,  Har¬ 
rison  Inn,  Southbury,  Conn. 

SEPTEMBER 

5—  Indiana  Newspaper  Advertising  Assn.,  Sheraton  Motor  Inn,  In¬ 

dianapolis,  Ind. 

5- 6 — Western  Newspaper  Foundation  Workshop,  Golden  Gateway  Holiday 

Inn.  San  Francisco,  Calif. 

6 —  Hoosier  State  Press  Assn.  Ad  Staff  Day,  Sheraton  Motor  Inn,  In¬ 

dianapolis,  Ind. 

6- 9 — N.Y.  State  Publishers  Assn.  Annual  Convention,  Buck  Hill  Inn.  Buck 

Hill  Falls.  Pa. 

7- 10 — SNPA  Foundation  Seminar,  Living  with  Less  Energy,  Georgia  Insti¬ 

tute  of  Technology,  Atlanta,  Ga. 

7-10 — ANPA  Foundation  for  Newspaper  Journalists:  Making  Statistics 
Come  Alive  for  Readers,  Ohio  State  U.,  Columbus,  Ohio. 

7-11 — Texas  Daily  Newspaper  Assn.  Summer  Meeting,  Harrah’s  Club  & 
Hotel,  Lake  Tahoe,  Nev. 

11-13 — Mid-America  Newspaper  Conference  Meeting,  Rock  Lake  Lodge, 
Table  Rock  Lake,  Mo. 

11-13 — PNPA  Classified  Clinic,  Meadowlands  Hilton  Inn,  Washington,  Pa. 

11- 14 — New  York  Press  Assn.  Fall  Convention,  Mohonk  Mountain  House. 

New  Paltz,  N.Y. 

12- 14 — Pacific  Newspaper  Mechanical  Conference.  Senator  Hotel,  Sac¬ 

ramento,  Calif. 

13 -  National  Federation  of  Press  Women  Regional  Meeting  for  Ohio, 
Kentucky,  and  Indiana,  Ramada  Inn,  Sharonville  Ohio. 

13- 14 — Ohio  Newspaper  Classified  Clinic,  Pick-Ft.  Hayes  Hotel,  Colum¬ 

bus,  Ohio. 

14- 26— American  Press  Institute  Advertising  Executives  Seminar  for 

Newspapers  under  75,000  circulation,  Reston,  Va. 

16 —  Canadian  Press  Fall  Meeting  of  the  Board,  Vancouver,  B.C. 

17- 18 — Canadian  Daily  Newspaper  Publishers  Assn.  Board  Meetings, 

Vancouver,  B.C. 

17- 19 — Minnesota  Symposium  on  Visual  Communication,  Minneapolis 

College  of  Art  and  Design,  Minneapolis,  Minn. 

18- 20 — Interstate  Advertising  Managers  Assn.,  Host  Inn,  Harrisburg,  Pa. 

19- 21 — Illinois  Newspaper  Production  Conference,  LeClaire  Hotel, 

Moline,  III. 

19-21 — Maryland-Delaware-D.C.  Summer  Conference,  Sheraton- 
Fontainebleau,  Ocean  City,  Md. 

19- 21 — New  England  Press  Assn.,  Sheraton  Islander,  Newport,  R.l. 

20- 24 — Canadian  Circulation  Managers  Assn.  Annual  Sales  Conference, 

Royal  Connaught  Hotel,  Hamilton,  Ontario. 

21- 23 — Central  States  Circulation  Managers  Assn.,  Marriott  Hotel,  Lin¬ 

colnshire.  III. 

26-28 — Ad  Executives  Assn,  of  Ohio  Daily  Newspapers,  Marriott  Inn,  Col¬ 
umbus,  Ohio. 

28-Oct.  1 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gion  Conference,  Wychmere  Harbor  Club,  Harwichport,  Cape  Cod, 
Mass. 

28- Oct.  10 — American  Press  Institute  Management  and  Costs  Seminar  for 

Newspapers  under  75,000  circulation,  Reston,  Va. 

29- Oct.  1 — Pennsylvania  Press  Assn.  Annual  Convention,  Hershey  Motor 

Lodge,  Hershey,  Pa. 
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“EDITOR  &  PUBLISHER  is  rendering  one  of  the  most  meaningful 
and  beneficial  services  extant  to  any  single  advertising  medium 
...  a  quality  stimulus  that  can  result  in  direct  dollar  return  to  all 
ROP  color  newspapers.*’ 

. . .  says  a  leading  advertising 
agency  executive 


Editor  & 
Publisher 


AWARDS 


DEADLINES: 

Space  reservations . . .  September  15 
Copy  or  plates . . .  September  19 

ADVERTISINQ  RATES: 

Page . $1075  One-Quarter  . $365 

Two-Thirds  .  800  Orie-Sixth  .  285 

One-Half  .  825  One-Twelfth  .  180 

One-Third  .  470  One-Sixteenth .  145 

. .  or  your  E&P  contract  rates  apply. 
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Reserve  space  now! 
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Ifour  Starting  Point 
For  Insurance  Stories 

When  you  re  digging  into  an  unfamiliar  subject, 
the  problem  is  knowing  where  to  start  How  do 
you  go  about  getting  a  thorough  backgrounding'? 

State  Farm  is  offering  a  new  service 
designed  fo  solve  fhaf  problem  when  you  write 
about  an  insurance-related  topic -a  publication 
called  Insurance  Backgrounder 

Each  Backgrounder  fills  you  in  on  a 
newsworthy  topic  related  to  the  insurance  field 
The  first  six  cover  Highway  Boobytraps, " 

Federal  Flood  Insurance, '  "Your  Car's  Deadly 
Gas  Tank,  The  Arson  Epidemic,”  “Why  You 
Can  t  Read  Your  Insurance  Policy,”  and 
No-Fault  Auto  Insurance;  Federal  or  State?” 

New  Backgrounder  subjects  will  be  offered  on 
a  regular  basis. 

Backgrounder  will  be  sent  automatically  to 
holders  of  State  Farm  s  No-Fault  Press  Reference 
Manual.  If  you  don't  have  the  manual,  but  would 
like  to  see  any  or  all  of  the  first  six 
Backgrounders,  write  to; 

Robert  Sasser 

STATI  FARM  „  ,  „  , 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
iNsuRANct  J  Bloomington,  Illinois  61701 


CATCH-lines _ 

By  Lenora  Williamson 

ONE  OF  THOSE  PERFECTLY  CLEAR  bumper  stickers 
adorns  the  car  of  one  president — Michigan  State  Universi¬ 
ty’s  Clifton  Wharton  Jr.  Detroit  Sewn  “Off  the  Record” 
column  says  that  Wharton,  known  for  his  ability  to  duck 
newsmen’s  questions,  has  placed  a  sticker  on  his  bumper 
reading  simply  “No  Comment.” 

And  that  same  column,  under  a  paragraph  headed  “Hot 
presses,”  says  it  learned  that  when  several  fire  engines 
recently  parked  on  West  Lafayette  in  downtown  Detroit,  a 
Free  Press  reporter  routinely  called  the  fire  department — 
“This  is  the  Free  Press.  Is  there  some  kind  of  a  fire 
downtown?”  He  was  told  indeed  yes — a  two-alarm  blaze  in 
the  basement  pressroom  of  the  Free  Press  Building. 
“What?,”  the  reporter  cried,  hanging  up  immediately. 

♦  *  « 

ONE  MORE  FOR  THE  COLLECTION— Robert  Orben,  the 
President’s  gag  writer  who  also  sends  out  his  “Current 
Comedy”  newsletter  filled  with  fodder  for  speakers  and 
toastmasters,  takes  note  of  the  Washington/New  York  City 
garbage  news.  Says  Orben,  “If  I  were  a  garbageman  in 
New  York  City,  I’d  think  twice  about  going  out  on  strike 
again.  I  happen  to  know  the  mayor  has  500  reporters  from 
the  Satiotial  Enquirer  on  standby  alert.” 

*  *  * 

PUNNY  HEADS — \ew  firitaiu  (Conn.)  Herald  reporter 
Edith  S.  Mourey  wrote  a  story  on  how  youngsters  painted 
downtown  fire  hydrants  with  colonial  themes,  and  the 
head  writer  came  up  with;  “City  plugging  Bicentennial.” 

And  there  appeared  a  classic  bit  of  headline  writing  in 
the  Washington  Post  a  couple  of  weeks  back.  It  was  for  a 
story  by  Richard  L.  Lyons  detailing  how  freshman  Con¬ 
gressman  James  J.  Blanchard  of  Michigan,  scheduled  for  a 
Memorial  Day  speech  in  his  home  district,  decided  a  read¬ 
ing  of  Lincoln’s  Gettysburg  address  would  be  appropriate. 

Now  the  sad  part  of  the  tale  is  that  a  Royal  Oak  Tribune 
reporter,  unnamed,  apparently  didn’t  hear  Blanchard  say 
Lincoln’s  address  was  appropriate  for  Memorial  Day,  and, 
sadder  still,  apparently  wasn’t  quite  familiar  with  words 
school  children  have  memorized  through  generations.  The 
published  account  attributed  the  speech  quotes  to  Blan¬ 
chard,  with  some  jumbling  of  w’ords.  The  Tribune’s  manag¬ 
ing  editor  is  quoted  as  saying  he  thought  Blanchard  was 
paraphrasing  the  address,  his  first  reaction  being  that  the 
Congressman  wasn’t  very  original. 

The  Washington  Post  head:  “Reporter  Lost  at  Well- 
Known  Address.” 

It  must  be  added  that  Blanchard  got  a  letter  of  com¬ 
plaint  about  the  speech  from  a  constituent  who  gave  this 
critique;  “I  had  hoped  to  hear  a  talk  with  more  substance 
...  I  made  a  special  effort  to  hear  your  talk  expecting^  to 
hear  something  more  meaningful.” 

*  *  * 

THE  COMICS,  A  TO  Z — Tom  Peoples,  who  directs  comic 
art  for  Newspaper  Enterprize  Association,  was  on  a  panel 
discussing  standardization  of  comics  sizes  at  the  recent 
Newspaper  Comics  Council  meeting.  Noting  that  NEA  has 
a  number  of  strips  drawn  so  they  can  be  cut  down  the 
middle  and  run  as  two-panel  or  bo.x,  they  asked  editors  as 
part  of  an  informal  survey  if  that  was  any  help  in  makeup. 
The  survey  question  to  get  at  this  was,  “How’  do  you  run 
your  comics?”  Came  back  the  answer  from  one  editor,  “We 
run  our  comics  alphabetically.” 

*  *  * 

NAMES  IN  THE  NEWS— The  use  of  two  last  names  as  a 
headline  on  weddings  can  have  its  complications.  Joy  Gal¬ 
lagher  of  the  Flint  (y^lich.)  Journal  noted  a  few  that  have 
come  across  her  desk;  Blue-Moon,  Champagne-Fountain, 
Shipps-Cruise,  Easton-W’est,  Clover-Bloom,  Brown-Bagg, 
Poppy-Fields — and  Long-Knight.  “Well,  maybe  it  was,” 
Joy  commented. 

♦  •  * 

“THE  PRETTIEST  PARAGRAPH”she  ever  wrote,  according 
to  Elizabeth  Clarkson  Zwart  in  the  Des  Moines  Register 
Sunday  magazine,  was  only  one  line.  Her  choice:  “When 
the  glass  flare  at  the  top  of  one  tall  oil  tank  goes  out,  they 
hire  an  archer  to  relight  it  with  a  flaming  arrow’.” 
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itiO'bile  (mo'b'l.  -bel) 
1.  moving  or  movable 
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Mobile,  true  to  the  dictionary  definition  is  moving— along 
with  Pascagoula,  Mobile’s  next-door  neighbor.  Together 
they  represent  one  of  the  fastest-growing  markets  on  the 
fabulous  Gulf  Coast... 

E.B.I.  Total  Retail  Sales 


$1,839,202,000  $1,188,922,000 

UP  127%  UP  139% 

1964  1974  1964  1974 

You  can  get  your  share  of  this  big  EBI  and  buying  power  thru  the. .. 
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Indira’s  Iron  Curtain 

Indira  Gandhi  is  a  very  clever  woman.  She  has  so  involved  the 
press  of  the  world  in  a  protest  and  discussion  over  the  imposition  of 
censorship  within  India,  and  over  dispatches  beinj?  sent  out  of  that 
country,  that  she  has  almost  hoodwinked  the  world  into  forKettinj; 
why  the  state  of  emerffency  was  imposed  in  the  first  place.  .A.s  for 
the  people  of  India,  that  censorship  keeps  them  in  the  dark. 

.\sk  anyone  what  is  Koing;  on  in  India  and  you  may  get  an  answer 
that  a  state  of  emertrency  has  been  declared,  opposition  to  the 
government  has  been  suppressed,  and  censorship  has  been  im¬ 
posed.  But,  ask  anyone  ivltif  this  has  been  happening  and  very  few 
people  will  recall  that  Indira  Gandhi  was  found  fjuilt.v  of  corrupt 
jiractices  during  the  1971  elections  by  a  hi^h  court,  although  the 
decision  was  reported  world-wide  at  the  time,  and  she  refused  to 
accept  the  decision. 

It  is  trajj:ic  that  the  Prime  Minister  has  adopted  the  ploy  of 
dictators  of  the  rifrht  and  of  the  left  to  keep  their  own  people  as  well 
as  the  peoples  of  the  world  from  knowing  the  true  facts  about  what 
is  froiiiK  on  in  the  country. 

VVe  hope  that  the  press  of  the  free  world  does  not  become  so 
involved  in  the  techniques  of  censorship  and  self-censorship,  and 
protest  over  same,  that  they  overlook  the  basic  reasons  for  them. 
The  press  has  been  put  in  the  untenable  position  of  ajireein};  to 
self-censorship  in  order  to  be  able  to  maintain  correspondents 
within  the  country.  If  that  is  deemed  necessary,  so  be  it. 

W’e  hope  that  the  press  of  the  free  world  never  lets  Indira  Gandhi 
for)j:et,  nor  the  peoples  of  the  world  forjjet,  about  the  individual 
liberties  and  basic  jjuarantees  of  freedom  she  has  usurped  from  her 
people  in  a  dictatorial  manner. 

.\s  for  the  people  of  India  who  enjoyed  those  freedoms  since 
independence,  we  pray  for  them. 


Pittsburgh  harassment 

Pittsbur^rh  has  its  daily  newspapers  again  after  a  31-day  strike 
hy  teamsters.  The  union  with  (165  members  walked  out  over  an 
issue  involving  one  man — whom  the  newspaper  wanted  to  reassign 
two  nights  a  week  because  he  didn’t  have  any  work  to  do  on  those 
nights — and  2,500  newspaper  workers  were  thrown  out  of  work. 
Flven  when  the  reassignment  was  withdrawn,  the  strike  was  con¬ 
tinued.  .\lthough  a  Federal  District  Court  would  not  grant  an 
injunction  to  stop  the  strike  it  called  it  “ridiculous.” 

That  was  an  understatement. 

When  federal  mediators  brought  an  end  to  the  strike,  the  union 
had  agreed  with  the  reassignment  of  the  one  man  to  other  work 
two  nights  a  week  (the  issue  that  caused  the  strike),  it  agreed  with 
reassignment  of  circulation  district  men  to  other  work  because  of 
changes  in  market  conditions,  the  newspaper  agreed  the  number  of 
teamsters  on  the  payroll  would  not  fall  below  650,  and  the  cost-of- 
living  wage  adjustment  was  increased  $1.25  per  week  per  man. 

.A.S  the  Pittsburgh  I^ress  noted,  “in  about  15  years  and  10  months 
each  striker  will  make  up  the  total  pay  he  lost  by  going  on  strike.” 

Ridiculous! 
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letters 


EMPLOYEE  CARRIERS 

I  read  with  much  interest  the  articles 
on  circulation  and  independent  carriers 
(May  24,  1975).  Admittedly,  it  is  a  prob¬ 
lem,  and  the  carrier  system  widely  used 
by  many  papers  leaves  much  to  be  de¬ 
sired. 

Having  listened  to  the  complaints  of 
carriers — of  P.l.A.’s,  and  the  subsequent 
confusion  in  keeping  records  straight, 
people  who  will  not  pay,  move,  etc., 
those  who  can’t  be  dropped  because  of 
social  standing  in  the  community  even 
though  they  are  months  behind,  and  so 
on — and  of  subscribers  who  pay  and 
never  get  the  paper,  it  seems  that  some 
change  certainly  is  in  order. 

The  change  from  independent  to  em¬ 
ployee.  it  seems,  would  increase  the  re¬ 
sponsibility  of  both  carrier  and  employ¬ 
ing  newspaper.  With  better  accounting 
systems  and  billing  from  circulation, 
carriers  would  be  relieved  of  the  constant 
frustration  of  trying  to  collect  from  un- 
collectahles,  and  the  status  of  employee 
would  leave  the  irresponsible  carrier 
who  collects  but  rarely  delivers  in  the 
more  vulnerable  position  of  being  fired. 
It  would  also  eliminate  conflict  of  inter¬ 
ests:  that  is,  of  a  carrier  having  routes 
with  competing  papers  and  using  his 
route  lists  from  one  to  build  up  the  cir¬ 
culation  of  the  other. 

The  protection  of  carriers  from  assault 
in  some  states  is,  I  think,  a  step  forward, 
as  in  many  places  bus  drivers  have  been 
accorded  that  dignity,  and  carriers,  par¬ 
ticularly  minors  who  rarely  have  any¬ 
thing  other  than  B.B.  guns,  should  be 
given  the  same  protection.  It  would  also 
incidentally  free  them  from  the  tempta¬ 
tion  to  get  behind  on  their  bills  at  spe¬ 
cific  times  of  the  year:  Christmas,  for 
example. 

On  benefits,  one  large  hole  is  that  of 
social  security.  Workman’s  compensation, 
while  it  fulfills  a  specific  need,  does  not 
provide  the  security  of  protection  from 
permanent  disability  which  could  occur 
should  a  motor-route  carrier,  or  even  a 
bike  carrier,  be  involved  in  a  serious  ac¬ 
cident.  Nor  does  it  allow  a  carrier  to 
provide  toward  his  own  retirement. 
Profit-sharing,  company  retirements,  etc. 
are  not  completely  adequate,  nor  are 
they  transferable  should  a  carrier  leave 
or  seek  employment  elsewhere.  ,\fter 
high  school,  college,  or  heaven  forhid,  to 
seek  employment  as  circulation  manager 
elsewhere. 

The  ideal  of  the  self-made  man  philos¬ 
ophy — of  working  hard,  saving  money, 
and  becoming  a  great  success  in  life — is 
becoming  harder  and  harder  to  realize 
for  many  of  the  young  who  are  today’s 
carriers. 

Gloria  J.  Dinceldein 
(Wife  of  Dewey  W.  Dingeldein,  for¬ 
mer  executive  editor  of  the  Hammond 
(La.)  Daily  Star,  now  editor  of  the 
Hammond  (La.)  Vindicator  and  in¬ 
structor  of  journalism  at  Southeastern 
Louisiana  University.) 


WHERE  YOU  FIND  IT 

Your  editorial  comment  titled  “Trash 
can  journalism”  (E&P.  July  19),  hit  me- 
right  where  I  live.  No,  I  don’t  live  in  a 
trash  can  although  a  journalist’s  pay 
scale  is  embarrassingly  miniscule. 

The  head  seemed  to  indicate  Another 
barb  launched  in  the  direction  of  to¬ 
day’s  plethora  of  trashy  journalism.  For 
which  I  might  have  said,  “Play  it  again, 
Sam!” 

Alas,  the  head  had  nothing  to  do  with 
the  body.  Much  to  my  amazement  your 
comment  was  a  condemnation  of  investi¬ 
gative  reporting!  How  can  this  be  possi¬ 
ble? 

The  Watergate  “garbage”  was  uncov¬ 
ered  by  a  pair  of  investigative  reporters 
who.  I  am  certain,  would  not  have  hesi¬ 
tated  to  use  facts  found  in  the  Nixon 
trash  cans  if  their  search  led  them  in 
that  direction. 

I  for  one  believe  news  is  where  you 
find  it  .  .  .  always!  If  it’s  chiseled  on  the 
underside  of  a  very  slimey  rock  you’ll 
never  get  the  story  if  you  don’t  turn  that 
rock  bottom-side  up! 

E.  F.  Decker 

(Decker  is  copy  editor  at  the  Green¬ 
ville  (S.C.)  News-Piedmont  Co.) 

*  *  * 

JURORS’  RIGHTS 

Read  “Secret  Juries”  editorial  in  the 
June  21  issue  and  there  is  one  aspect  you 
overlooked  and  that  is  the  individual 
juror’s  points  of  view. 

I  realize  you  are  touting  the  freedom 
of  the  press.  However,  with  diligence  a 
reporter  can  gain  considerable  back¬ 
ground  information  on  any  juror  simply 
by  listening  while  jury  persons  are  being 
questioned  prior  to  being  seated  on  the 
jury.  Seems  to  me  any  kind  of  reporter 
would  not  find  it  difficult  to  get  names  if 
they  were  needed. 

Now,  I  personally  have  sat  in  the  bull¬ 
pen  and  have  gone  through  the  process 
of  being  questioned,  being  rejected,  and 
being  selected  for  jury  duty  in  criminal 


cases.  I  can  recall  very  vividly  the  actual 
fear  and  intimidation  felt  by  prospective 
jurors  when  some  gang  members  were 
being  tried  for  a  serious  crime  and  the 
courtroom  had  two  rows  of  men  glaring 
away  while  each  prospective  juror  was 
asked  (and  had  to  answer)  his  name, 
address,  family  member  names,  numbers, 
addresses,  and  so  on.  Many  jurors  were 
more  fearful  for  their  relatives  than  them¬ 
selves  but  all  felt  fear  of  reprisal.  Any 
good  attorney  for  the  defense  would  be 
silly  not  to  use  this  fear  to  his  client’s  ad¬ 
vantage.  Perhaps  you  will  tell  me  who  was 
being  treated  fairly  as  I  still  do  not  be¬ 
lieve  the  jurors  were  nor  do  I  believe 
justice  was  being  served. 

I  suppose  my  question  is  really,  “What 
rights  do  juries  have?” 

Virginia  Point 

Chicago,  HI. 


Short  Takes 

Cook  Industries  Inc.,  has  announced 
it  has  greed  to  sell  another  one  million 
metric  tons  of  wheat  to  the  Soviet 
Union. — St.  Louis  Globe-Democrat. 

*  *  * 

During  the  trial,  Miller  contended 
that  he  had  no  intention  of  evading 
taxes  and  had  simply  “scrambled”  his 
financial  records  in  order  to  confuse 
predators. — Los  Angeles  Herald-Exam¬ 
iner. 

*  *  * 

He  raced  more  than  100  feet  for 
Mike  Phillips’  foul  pop,  had  it  jump 
out  of  his  glove,  then  grabbed  it  with 
his  free  hand  before  kissing  the  wall. — 
Los  Angeles  Herald-Examiner. 

♦  *  ♦ 

Fernand  Beland,  37,  and  his  brother, 
Jean-Marc,  25,  entered  “not  guilty 
please”  to  the  counts,  which  carry  a 
maximum  penalty  of  life  imprisonment. 
— Dallas  Morning  News. 
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If  you 

were  running  a 
newspaper... 


( '/(l.ssifd/ 


Joliii  S.  Wilson 

,kr/y 


Harold  C.  Schonbi'rg 

C'lassicdl 


Kayniond  E  !ricson 

Ckissiciil 


.lohn  Hockwell 
C'/iissicii/  and  popular 


Wb^d  you  hire 
6  critics  to  cover 
music  alone? 


Music  may  soothe  the  savage  breast, 
but.  how  much  time,  space,  money 
and  manpower  would  you  assign  to 
covering  music?... the  arts?... culture 
in  general? 

If  you  published  in  the  music, 
drama,  dance,  art,  recording,  archi¬ 
tecture,  TV,  publishing  and  commu¬ 
nications  capital  of  America,  as  The 
New  York  Times  does,  you'd  probably 
give  the  arts  highest  priorities,  too. 

For  example.  The  Times  has  a  full¬ 
time  cultural  news  staff  of  37  for  the 


weekday  paper  and  30  for  Sunday, 
plus  hundreds  of  well-known  contrib¬ 
utors  who  write  for  The  Times  on  a 
continuing  basis. 

The  result  of  this  extra  commitment 
was  summed  up  by  Theodore  S.  White 
in  The  Making  of  a  President.  1972: 
“But  The  New  York  Times  was  more 
than  a  great  instrument  for  reporting 
news.  It  was  also  the  most  powerful 
voice  in  national  culture.  Its  critics  of 
art.  books,  theater,  music,  movies, 


dance,  its  Sunday  Book  Review  and 
cultural  sections  were  to  the  cultural 
market  place  what  the  Dow  Jones 
ticker  is  to  Wall  Street..!’ 

Perhaps  this  is  one  reason  why 
The  Times  attracts  over  7,000,000 
readers  each  week— including  some 
2,500,000  from  outside  the  New  York 
area.  And  why  you'll  also  find  a  higher 
percentage  of  college  graduates 
among  these  readers  than  among  the 
readers  of  any  national  magazine  of 
comparable  size. 
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without  a  hearing 

‘Gag’  order  procedure 
drafted  by  bar  group 


A  preliminary  draft  of  a  proposed 
court  procedure  for  dealing  with  fair 
trial-free  press  judicial  restrictive  or¬ 
ders  was  released  this  week  by  the 
American  Bar  Association’s  Legal  Ad¬ 
visory  Committee  on  Fair  Trial  and 
Free  Press. 

The  proposal  is  designed  to  bring 
about  an  accommodation  between  the 
courts  and  the  news  media  on  the  issue 
of  court  “gag”  rules. 

The  proposal  recommends  that  news¬ 
men  be  given  notice  and  an  opportunity 
to  be  heard  before  a  court  enters  any 
order  concerning  pretrial  and  trial  pub¬ 
licity  of  criminal  proceedings. 

Two  public  hearings  are  scheduled 
to  air  the  proposal.  The  first  will  take 
place  during  the  ABA  annual  meeting 
in  Montreal,  August  7.  The  second  will 
be  held  in  Washington,  D.C.,  in  Oc¬ 
tober,  at  a  date  and  place  to  be  an¬ 
nounced. 

Nature  of  problem 

In  discussing  the  problem,  the  com¬ 
mittee’s  draft  states: 

“Until  now,  the  courts  have  rather 
uniformly  treated  any  kind  of  restric¬ 
tive  order,  preventing  disclosure  and 
publication  of  information,  as  outside 
of  the  procedural  requirements  applic¬ 
able  generally  to  the  issuance  of  re¬ 
straining  orders  and  injunctions. 

“Many  restrictive  orders  across  the 
country,  in  both  state  and  federal 
courts,  have  been  without  notice  and 
without  hearing.  In  some  instances, 
these  orders  have  been  issued  on  the 
eve  of  trials,  or  invoked  orally  during 
the  trial.  Generally  no  one  has  ap¬ 
peared  before  the  court  to  assert  the  free 
press  right  in  the  First  Amendment. 

“This  results  in  orders  being  entered 
without  a  full  exploration  and  under¬ 
standing  of  the  delicate  balance  be¬ 
tween  the  constitutional  requirements 
for  a  fair  trial,  public  trial  and  a  free 
press.” 

The  proposal  also  recommends  that 
the  court  make  a  finding  of  fact  to 
explain  the  necessity  for  a  proposed  re¬ 
strictive  order,  and  that  there  be  pro¬ 
vision  for  expedited  judicial  review  of 
such  an  order  before  the  issues  in¬ 
volved  become  moot. 

Fast  action  necessary 

The  procedure  was  developed  by  the 
ABA  Fair  Trial-Free  Press  Committee 
after  nearly  a  year  of  research  and 


consultation  with  lawyers,  judges,  jour¬ 
nalists  and  representatives  of  National 
News  Media  Organizations. 

The  concept  was  presented  by  Jack 
C.  Landau,  Supreme  Court  reporter  for 
Newhouse  News  Service,  on  behalf  of 
the  Reporters  Committee  for  Freedom 
of  the  Press,  during  the  1974  ABA 
annual  meeting. 

An  opinion  survey  of  ballot  at  that 
time  indicated  interest  among  judges 
and  lawyers  in  developing  such  a  pro¬ 
posal,  since  no  uniform  procedure  is 
currently  followed. 

Procedure  for  special  orders 

The  recommended  procedure  also  em¬ 
bodies  a  “standing  guidelines-special 
order”  approach  in  connection  with  dis¬ 
closure  and  publication  of  information 
involving  criminal  proceedings,  rather 
than  the  “standing  order”  approach 
generally  used. 

It  suggests  that  the  standing  guide¬ 
lines  be  continually  in  force  and  that 
they  be  the  normal  standards  of  con¬ 
duct  for  disclosure  of  information  by 
attorneys,  law  enforcement  officers, 
judges  and  judicial  employes,  and  for 
the  guidance  of  news  media  personnel. 
The  guidelines  would  not  be  enforceable 
by  contempt. 

Special  orders,  based  on  the  guide¬ 
lines,  would  be  entered  for  specific 
cases  where  the  court,  at  the  sugges¬ 
tions  of  a  party  or  on  the  court’s  own 
motion,  determines  there  is  reasonable 
likelihood  that  prejudicial  publicity 
would  prevent  a  fair  trial.  Violations 
of  special  orders  would  be  punishable 
by  contempt. 

Reasons  for  dual  system 

In  explaining  the  reasoning  for  the 
dual  approach,  the  draft  states: 

“Experience  has  shown  that  stand¬ 
ing  orders  of  general  application  are 
largely  ignored  in  cases  of  little  public 
interest.  When  the  sensational  trial 
appears,  there  is  general  confusion  as 
to  whether  the  standing  order  will  be 
enforced  and  what  parts  of  such  an 
order  apply  to  the  particular  case. 
With  a  special  order  tailored  to  specific 
circumstances,  this  potential  area  of 
misunderstanding  and  conflict  would 
be  eliminated.” 

The  draft  recommends  that  a  court 
follow  the  ABA  standards  relating  to 
Fair  Trial  and  Free  Press  in  developing 
the  suggested  standing  guidelines  and 
special  orders. 


EiP 

Every  Saturday  since  1884 


It  also  states  that  “by  recommending 
the  procedure  for  adoption  of  standing 
guidelines  and  special  orders,  the  com¬ 
mittee  does  not  intend  to  suggest  the 
use  of  judicial  restrictive  orders. 

“The  free  fllow  of  information  con¬ 
cerning  court  business  is  important,  not 
only  to  requirements  of  a  free  press 
and  a  fair  and  public  trial,  but  to 
greater  public  understanding  of  the 
judicial  function  and  the  rule  of  law 
in  our  society.” 

Judge  Paul  H.  Roney,  of  the  U.S. 
Fifth  Circuit  Court  of  Appeals,  is 
chairman  of  the  ABA  Legal  Advisory 
Committee  on  Fair  Trial  and  Free 
Press. 

Drafts  of  the  procedure  are  being 
widely  distributed  to  judges,  lawyers 
and  news  media  personnel.  Testimony 
recorded  at  the  two  scheduled  hear¬ 
ings  and  written  comments  will  be 
used  to  finalize  the  procedure  which 
the  committee  plans  to  present  to  the 
ABA  House  of  Delegates  at  the  ABA 
midyear  meeting  in  February,  1976.  If 
approved  at  that  time,  the  procedure 
will  become  official  ABA  policy. 

• 

Abitibi  and  Price 
consolidate  sales 

Abitibi  Paper  Co.  Ltd.  and  its  54%- 
owned  subsidiary.  Price  Co.,  Ltd.,  have 
merged  their  North  American  and  over¬ 
seas  newsprint  sales  operations  into 
Abitibi-Price  Sales  Corp.  with  new 
headquarters  in  New  York  City. 

The  sales  arms  of  both  companies 
have  been  consolidated  in  Abitibi- 
Price  Sales  Corp.  with  headquarters  at 
50  Rockefeller  Plaza,  New  York  City. 
Abitibi-Price  Sales  Ltd-,  is  located  in 
Toronto  with  R.  C.  Gimlin  as  president 
and  chief  executive  officer. 

T.  R.  Kenny  is  chairman  of  Abitibi- 
Price  Sales  Corp.  in  New  York.  Under 
him  L.  E.  Mansfield,  Jr.,  is  president  of 
the  U.S.  Publisher  Division  in  New 
York;  George  R.  Arellano  is  president 
of  the  International,  Commercial  & 
Marketing  Division;  and  D.  W.  M. 
Smith  is  executive  vicepresident  of  Ad¬ 
ministration. 

In  November,  1974,  Abitibi  Paper  Co. 
Ltd.  purchased  50.7%  of  shares  out¬ 
standing  in  the  Price  Company  Ltd. 
and  in  April,  1975,  raised  its  holding  to 
54%  of  Price.  Both  companies  con¬ 
tinue  to  operate  as  separate  Canadian 
corporations.  Abitibi  has  six  Canadian 
newsprint  mills  and  one  in  the  U.S. 
with  total  annual  capacity  of  1.2  mil¬ 
lion  tons  and  Price  has  four  Canadian 
mills  and  one  U.S.  mill  also  with  an¬ 
nual  capacity  of  1.2  million  tons. 

Besides  newsprint,  both  companies 
produce  other  wood  and  paper  prod¬ 
ucts.  Abitibi’s  net  sales  in  1974  were 
$552  million  and  Price’s  were  $329. 
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Washington  Star  imperiled 
by  protracted  FCC  hearings 

The  Federal  Communications  Com-  In  the  newsroom,  it  was  reported 


mission  refused  (July  28)  to  grant 
Wofthington  Star  publisher  Joe  L.  All- 
hritton  an  immediate  waiver  of  regu¬ 
lations  that  would  allow  him  to  add 
control  of  the  Star’s  local  broadcast 
outlets  to  his  present  control  of  the 
newspaper. 

Instead,  by  a  fi-to-1  vote,  the  FCC 
ordered  a  full  set  of  hearings,  which  ad¬ 
mittedly  could  put  off  a  final  decision 
as  much  as  a  year.  Whether,  without 
the  profits  from  the  lucrative  tv  and 
radio  stations,  the  financially-troubled 
newspaper  can  survive  that  long  is  at 
issue. 

At  the  heart  of  the  problem  are  the 
FCC  media  ownership  regulations 
adopted  last  January  28.  These  forbid 
creation  of  new  newspaper-broadcast 
joint  ownerships  in  the  same  metropol¬ 
itan  area,  as  well  as  sales  that  per¬ 
petuate  such  combinations,  although 
those  who  own  such  combinations  may 
retain  them.  Besides  the  newspaper, 
Washington  Star  Communications  owns 
WMAL  am-fm-tv  in  Washington, 
WLVA-am-tv  in  Lynchburg,  Va.  and 
WCIV-tv  in  Charleston,  South  Caro¬ 
lina. 

Present  and  former  managements  of 
the  Star  were  highly  critical  of  this 
week’s  decision.  On  the  other  hand, 
four  opposing  local  groups  and  John 
P.  McGofT,  president  of  Panax  Corp., 
Fast  Lansing,  Mich.,  praised  the  FCC 
for  its  ruling. 

The  FCC,  in  a  statement,  noted  that 
it  found  little  of  substance  in  the  peti¬ 
tions  of  challengers  to  Allbritton’s  bid 
for  broadcast  media  control.  “For  the 
mo.st  part,  the  allegations  lacked  a 
factual  specificity  and  required  docu¬ 
mentation,’’  the  FCC  said. 

In  a  statement,  Allbritton  said: 

“I  was  distressed  when  informed  of 
the  Federal  Communications  Commis¬ 
sion’s  decision  to  hold  hearings  on  our 
eight-month  application  for  relief.  The 
relief  requested  was  most  necessary  to 
give  the  Washington  Star  newspaper 
an  opportunity  to  survive.  Our  law¬ 
yers  have  informed  us  that  these  hear¬ 
ings  could  delay  a  final  decision  for 
more  than  a  year. 

“That  is  too  long  a  time  for  inde¬ 
cision  about  the  Star.  I  would  like  to 
say,  however,  that  I  came  to  Wash¬ 
ington  to  produce  a  quality  newspaper 
and  maintain  that  competitive  voice  in 
the  nation’s  capital. 

“We  shall  not  let  the  shocking  news 
of  today  stop  us  from  working  out 
plans  to  save  the  Washington  Star.’’ 

Allbritton,  who  bought  10%  of  the 
company  with  an  agreement  eventually 
to  buy  37%,  has  the  right  to  with¬ 
draw  from  the  deal,  and  it  is  believed 
that  this  would  probably  lead  to  a  de¬ 
cision  by  the  families  that  control  the 
paper  to  close  it. 


that  Star  reporters  were  expressing  the 
fear  that  the  end  might  l)e  near.  Some 
decision  by  the  end  of  this  week  is  im¬ 
perative  if  staff  members  are  to  be  re¬ 
tained,  advertisers  are  not  to  be 
frightened  away  and  creditors  are  to 
be  persuaded  to  remain  patient,  an  un¬ 
identified  editor  told  the  New  York 
Times  on  July  29. 

Godfrey  Kauffmann,  president  of 
Washington  Star  Communications, 
said:  “This  is  a  disappointment  and  a 
delay,  but  there  are  options  and  they 
will  have  to  be  studied.” 

McGoff,  who  has  been  trying  to  buy 
the  Star  newspaper  without  its  broad¬ 
cast  outlets  since  last  summer,  is¬ 
sued  a  statement: 

“I  commend  the  Federal  Communica¬ 
tions  Commission  for  its  decision  that 
sets  down  a  full  hearing  the  matter 
of  the  Washington  Star.  This  FCC  ac¬ 
tion  gives  the  Washington  community 
a  chance  to  be  heard  on  the  important 
issue  of  cross-ownership  of  the  Star 
and  its  affiliated  broadcast  outlets.  The 
F’CC  decision  offers  hope  that  in  the 
long  run  a  greater  diversity  of  news 
philosophies  will  be  available  to  the 
American  public. 

“The  important  issue,  now,  is  that 
our  Nation’s  Capital  continue  to  have 
two  newspapers  ...  I  reaffirm  my  in¬ 
terest  in  buying  the  Star  and  operat¬ 
ing  it  as  a  strong,  independent  alter¬ 
native  voice  in  Washington.” 

The  McGoff  offer  was  declined  last 
summer  by  the  Star’s  Board  of  Direc¬ 
tors,  composed  largely  of  the  Adams, 
Kauffmann,  and  Noyes  families,  on  the 
grounds  it  was  inadequate.  Although 
McGoff  had  offered  $25  million  for 
the  newspaper,  the  offer  was  regarded 
as  far  less  because  of  required  adjust¬ 
ments. 

The  hearing  ordered  by  the  FCC 
would  be  based  on  three  issues: 

1.  To  find  out  whether  the  Star’s 
owners  made  good  faith  efforts  to  find 
a  buyer  for  the  paper  as  a  separate 
entity,  thus  avoiding  the  need  for  the 
FCC  to  make  an  exception  to  its  rules. 

2.  To  determine  whether,  in  fact,  the 
rules  should  be  waived  and,  if  so, 
whether  the  waiver  should  be  limited 
as  to  time  duration  or  conditioned  on 
divestiture  of  one  or  more  of  the  broad¬ 
cast  stations. 

3.  To  determine  whether  the  Perpet¬ 
ual  Corporation,  the  corporate  entity 
through  which  Allbritton  seeks  to  buy 
the  Star,  is  financially  capable  of  com¬ 
pleting  the  transaction. 

In  the  FCC  vote,  the  sole  dissent 
was  cast  by  Commissioner  Robert  E. 
Lee,  who  felt  the  waiver  should  have 
l>een  granted.  Commissioner  Abbott 
Washburn  concurred  in  the  majority’s 
ruling  but  felt  the  Commission  should 
have  granted  an  expedited  hearing. 

EDITOR 


Calling  for  a  “less  time-consuming 
method  of  getting  at  the  facts,”  Wash¬ 
burn  made  the  point  that  a  long  delay 
without  a  decision  creates  “the  more 
risk  the  newspaper  will  die.”  He  said 
he  understood  the  Star  was  losing 
$600,000  a  month. 

Besides  McGoff,  the  groups  opposing 
the  Allbritton  arrangement  are  Con¬ 
cerned  Citizens  for  Balance  in  News 
Media,  the  Adams  Morgan  organiza¬ 
tion,  local  chapters  of  the  National  Or¬ 
ganization  for  Women,  and  the  D.C. 
Media  Task  Force. 

• 

Month-long  strike 
ends  in  Pittsburgh 

A  blackout  of  Pittsburgh,  Pa.’s  daily 
newspapers  ended  Monday  (July  28) 
after  a  strike  by  teamsters  delivery- 
men  that  began  on  June  27. 

Publication  of  the  Post-Gazette  re¬ 
sumed  Monday  morning.  The  afternoon 
Press  published  on  Tuesday.  It  w’as  the 
seventh  suspension  of  the  newspapers 
in  the  last  4%  years  and  the  fourth 
time  in  four  years.  Teamsters  Local 
211,  which  controls  approximately  665 
employes  of  the  Pittsburgh  Press  Co. 
struck  without  notice. 

Agreement  was  reached  Wednesday 
(July  27)  with  Federal  Mediation  and 
Conciliation  Serxdce  aid.  The  agree¬ 
ment  was  signed  Friday.  The  company 
declined  to  recall  some  2,500  idled 
workers  until  the  settlement  terms 
were  signed. 

The  major  gain  for  the  union  ap¬ 
peared  to  be  a  new  method  of  calcu¬ 
lating  cost-of-living  adjustments.  The 
company  established  its  right  to  limit 
overtime  and  to  change  work  assign¬ 
ments. 

The  dispute  centered  on  reassign¬ 
ment  of  a  worker  on  the  dock  w’here 
newsprint  is  delivered. 

Under  the  settlement  reached  by  the 
Teamsters,  the  new  system  will  produce 
about  $1.28  more  each  week  and  each 
man  will  receive  that  amount  retro¬ 
actively  to  Jan.  1. 

The  new  calculation  method  also  will 
be  applied  to  the  other  unions,  which 
have  provisions  in  their  labor  pacts 
stipulating  they  will  receive  any  bene¬ 
fits  granted  to  another  union. 

The  company  agreed  that  there 
would  be  no  further  reductions  in 
the  work  force  involving  Teamsters 
through  Dec.  31.  But  additional  cut¬ 
backs  may  occur  in  1976. 

The  company  and  union  settled  all 
grievances  involving  Teamsters  mem¬ 
bers  and  the  company  agreed  to  drop 
all  legal  action  pending  against  the 
union. 

The  company,  however,  reaffirmed 
its  right  to  restrict  overtime  and  to 
assign  workers. 

The  dock  worker — center  of  the 
strike  dispute — will  now  be  reassigned 
two  nights  that  newsprint  is  not  being 
delivered  to  the  plant. 
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Endorsement  key  issue 
for  Guild  in  1976 

By  Darrell  Leo  unfortunate  action.” 

Asserted  that  such  action  offered  evi- 
Any  convention  leaves  a  pross  of  un-  dence  of  press  bias  for  anti-press  politi- 
answered  questions  which  the  follow-  cians,  the  Post-Dispatch  said,  “such  a 
ing  year’s  delegates  must  debate,  un-  charge  would  be  untrue  for  the  Guild 
ravel  and  eventually  answer.  The  has  little  if  any  influence  on  the  pro- 
Newspaper  Guild  meeting  in  Denver  fessional  performance  of  its  members, 
on  July  8-11  was  no  exception.  But  it  will  be  a  nuisance  to  Mr.  Mc- 

Foremost  in  the  minds  of  many  con-  Govern  and  an  unnecessarj*  burden  on 
ventioneers  this  year  were  not  prob-  the  men  and  women  reporting  the  cam- 
lems  of  finance  or  contract  negotiation  paign.  The  Guild  ought  to  have  had 
but  rather  political  presidential  en-  better  sense  than  to  impose  these  on 
dorsements.  lx)th  its  preferred  candidate  and  its 

Ever  since  the  guild’s  International  members.” 

Executive  Board  broke  ground  in  1972  Equally  as  compelling  was  the  coun- 
and  endorsed  Democratic  Senator  ter-argument  used  by  those  guild  mem- 
George  McGovern,  discussion  hasn’t  hers  in  favor  of  endor.sements:  Must  a 
cooled.  newsperson  give  up  his  or  her  rights 

While  guild  members  spent  long  ardu-  as  a  citizen  simply  because  of  occupa- 
ous  hours  ironing  out  collective  bar-  tion?  Any  other  union,  they  argued, 
gaining  goals,  analyzing  automation  endorse  candidates,  freely  and  openly, 
trends  and  organizing  against  increased  When  Perlik  spoke  in  favor  of  en- 
lay-offs,  just  as  many  worried  about  dorsements  in  1972,  he  said,  “the  Guild 

what  the  guild  would  do  in  the  1976  has  played  what  it  considered  the  ap- 

elections.  propriate  role  newspeople  should  play 

That  concern  took  the  form  of  a  in  endorsing  and  supporting  political 
minority  report  of  the  guild’s  political  candidates  for  political  office,  from  the 
action  committee.  In  a  three-hour  de-  presidency  on  down.  That  role?  Sterile 
bate  that  culminated  in  a  hotly-con-  objectivity;  political  eunuchery. 
tested  roll  call  vote,  guild  meml)ers  “Meanwhile,  the  publishers  have  used 
passed  a  resolution  banning  TNG  their  editorial  pages  to  praise  to  high 

president  Charles  A.  Perlik  from  par-  heaven  candidates  pledged  to  bring  ‘big 

ticipating  in  the  Democratic  Confer-  labor’  down  to  size,  or  some  other  asi- 

ence,  a  committee  used  by  that  party  ninity  designed  to  keep  the  working 

to  screen  potential  presidential  can-  people  in  their  place, 

didates.  “It’s  time  for  the  Guild  to  throw 

The  vote  in  that  case  was  20-1.42  to  what  weight  it  can,  formally  and  of- 

198.58  with  a  late  vote  by  Montreal  ficially,  behind  candidates  offered  to 

delegates  pushing  the  ballot  from  a  the  respective  electorates  through  the 

narrow  victory  for  Perlik  to  an  equally  political  processes  the  citizens  of  both 

narrow  lo.ss.  countries  composing  this  international 

The  passage  of  that  resolution  may  union,  the  United  States  and  Canada, 

be  deceiving  in  many  ways  to  the  are  going  through.” 

casual  observer.  Many  might  consider  That  year  the  Guild  did  just  that, 
it  a  vote  against  endorsement.  It  might  .-Mthough  the  Democratic  and  Repub- 

be  construed  as  a  guild  condemnation  of  lican  conventions  had  not  yet  been  held 

the  Democratic  Conference  process.  Or  when  the  union  met  in  1972,  its  mem- 

it  might  l)e  thought  of  as  a  loss  of  hers  endorsed  the  idea  that  the  lEB 

faith  in  Perlik  as  a  leader  for  the  support  a  candidate, 

union.  In  some  circles,  it  might  even  The  1975  convention  delegates  though 
be  considered  a  victory  for  President  left  the  issue  in  limbo,  preferring  they 
Ford.  It  is,  however,  none  of  these.  said  to  let  the  1976  convention  make 

The  passage  of  the  resolution,  more  that  decision, 
than  anything  else,  is  a  reflection  of  the  “Why  tie  the  hands  of  one  convention 
growing  concern  among  newspaper  per-  to  the  decisions  of  another?  Next  year’s 
sonnel  over  the  propriety  of  any  Presi-  delegation  will  be  the  one  that  has  to 
dential  endorsement  by  the  union.  It  live  with  an  endorsement  if  there  is 
takes  increased  dimensions  when  one  one,”  said  one  Guild  debater, 
considers  that  Guild  members — above  This  year’s  vote  though  might  easily 

and  beyond  all  others — are  dedicated  to  he  construed  as  an  indicator  of  the 
the  idea  of  objectivity  and  fairness.  guild’s  feelings  toward  endorsement. 

As  a  debate  between  opposing  forces  But  as  one  observer  noted,  “The  polit- 
indicated,  guild  members,  especially  ical  affiliation  between  one  set  of  con- 
political  reporters,  are  worried  that  vention  delegates  and  another,  often 
such  an  endorsement  might  destroy  the  shifts.  Often  the  shift  isn’t  much.  But 
credibility  of  stories  and  columns  filed  often  it’s  enough  to  make  a  difference 
about  the  campaigns  in  1976.  when  an  issue  comes  down  to  a  roll 

An  editorial  in  the  St.  Louis  Post-  call  vote.” 

Dispatch  summed  up  those  arguments  And  if  that’s  the  case,  next  year’s 
against  Guild  endorsement.  It  wrote  at  guild  will  be  faced  with  again  deciding 
the  time  that  the  endorsement  of  Me-  not  whom  to  endorse  but  whether  there 
Govern  was  “a  singularly  inept  and  should  be  an  endorsement  at  all. 
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Protesters  picket 
two  newspapers 
over  news  policy 

“We  found  a  newspaper  out  to 
destroy  the  labor  people  in  the  com¬ 
munity.  We  people  working  for  the 
unions  get  hit  at  least  every  third  Sun¬ 
day.  for  example,  directly  in  editorials 
by  name  and  reference,”  said  James 
hinnis,  executive  director  of  the  Racine 
Education  Association,  to  E&P  this 
week. 

He  said  that’s  why  he  and  about 
250  other  people  showed  up  for  a  pro¬ 
test  July  14  outside  the  plant  of  the 
Racine  (Wise.)  Journal-Times  to  dem¬ 
onstrate  against  the  paper’s  news  poli¬ 
cy.  Another  spokesman.  Jay  Schwartz, 
a  Racine  attorney,  who  does  legal 
counsel  for  labor  groups  in  Wi.sconsin, 
charged  the  paper  with  being  “viciously 
antilabor”  and  claims  it  refuses  to  print 
stories  contrary  to  its  opinions. 

The  protesters  had  marched  for  40 
minutes  around  the  block  in  which  the 
Journal-Times  is  located.  A  “parade” 
permit  had  been  secured,  since  Racine 
ordinance  prohibits  “picketing”  at 
businesses  which  are  not  being  struck 
by  a  labor  union.  The  police  chief  said 
the  parade  was  orderly. 

“We  have  a  newspaper  controlled  by 
Davenport,  Iowa.  We  want  a  communi¬ 
ty  paper,”  said  Ennis  of  the  Journal- 
Times,  which  was  purchased  in  1969 
by  Lee  Enterprises. 

Schwartz,  it  was  pointed  out  “for 
good  humor”  bought  one  .$14  share  of 
Lee  stock  last  winter  and  has  already 
got  a  .‘10  cent  dividend.  He  decided  he 
wanted  to  ask  for  changes  in  the 
corporation. 

The  protest  to  show  displeasure  with 
the  paper  was  organized  by  the  Com¬ 
mittee  for  a  Free  Press  of  the  Racine 
Alliance  for  Lalwr,  a  group  represent¬ 
ing  20  labor  unions. 

R.  D.  Ross  and  Ted  Findlay,  pub¬ 
lisher  and  editor  of  the  Journal,  de¬ 
clined  comment  on  the  labor  group’s 
protest  and  charges. 

Ennis  said:  “W’e  have  written  a  lot 
of  letters  to  the  editor.  Some  have 
been  printed,  others  haven’t.  I  did  a 
guest  editorial  on  teacher  negotiations 
and  it  was  chopped  up,  especially  the 
negative  reactions  to  the  Journal- 
Times.”  The  paper,  he  charges  has 
“changed  drastically  in  the  last  six 
months,  in  attacking  community  labor 
leaders  purposely  by  name,  since  there 
was  a  change  in  editor  and  publisher.” 

The  Racine  Alliance  for  Labor 
spokesmen  say  the  July  14  demonstra¬ 
tion  outside  the  Racine  Journal-Times 
plant  cannot  be  taken  lightly. 

A  release  put  out  by  the  Alliance 
Committee  for  a  Free  Press  was  print¬ 
ed  in  the  Racine  Labor,  a  union  paper, 
said  there  has  been  a  noticeable  change 
in  Journal  coverage  of  labor  news 
since  the  beginning  of  1975  w'hen  the 
(Continued  on  page  30) 
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A  last  account  of  the  press 
corps  &  the  space  program 


By  Nicholas  C.  Chrisg 
IIou!iton  Kurrau 
Loa  Angrlra  Times 


It  seems  obvious  now,  in  retrospect, 
that  the  news  coveraRe  of  the  Apollo- 
Soyuz  Test  Project  here  at  the  John¬ 
son  Space  Center  failed  to  meet  the 
hiph  standards  set  durinR  the  heyday 
of  space  proRram.  Not  a  sinRle  reporter 
filed  an  analytic  story  about  “Redneck 
Mother,”  that  Rreat  piece  of  country 
western  music  which  the  capsule  com¬ 
municator  in  Mission  Control  used  to 
waken  the  astronauts. 

“Redneck  Mother”  is  a  story  about  a 
man  from  Pd  Paso,  hut  it  will  remain 
larRely  unknown  now,  since  the  mi.ssion 
is  finished  and  so  is  the  space  proRram, 
at  least  until  the  1980’s  when  the  space 
shuttle,  known  as  “Skyholt”  to  report¬ 
ers,  hcRins  its  fliRhts. 

So  it  seemed  fittinR  to  some  reporters 
prior  to  the  last  watery  splashdown  to 
spread  around  the  usual  awards  to 
astronauts  and  newsonauts.  To  Donald 
(Deke)  Slayton,  for  example,  for  tell- 
inR  like  it  was,  that  ASTP  was  a  public 
relations  venture,  not  a  test  space 
fliRht,  and  that  his  91-year-old  aunt  in 
Wi.sconsin  could  have  subbed  for  him. 

To  the  reporter  from  WashinRton 
who,  wearinR  a  thin  t-shirt  and  shorts, 
spent  the  niRht  in  the  over-air  condi¬ 
tioned  Webster  slammer,  after  being 
picked  up  on  a  DWI.  .4nd  maybe  a 
second  prize  to  that  same  reporter  for 
insi.stinR  on  a  hreathtaker  test  at  2  a.m. 
And  a  third  prize  to  such  stalwarts  as 
Bill  Hines  of  the  Chicago  Sun-Times, 
Jerry  Bishop  of  the  Wall  Street  Jour¬ 
nal,  Tom  O’Toole  of  the  Washington 
Post  and  Vic  McElheny  of  the  \eu' 
York  Times  for  RoinR  the  Ruy’s  bond; 
$400.  And  fourth  prize  to  the  same 
reporter  for  RettinR  out  of  jail  and 
managinR  to  hit  a  local  bar  by  after¬ 
noon  for  a  few  shooters. 

And  maybe  last  prize,  according  to  a 
lot  of  reporters,  to  N,4S.\  and  the  ad¬ 
mirals  and  the  White  House  for  sub¬ 
mitting  the  astronauts,  Slayton,  Tom 
Stafford  and  Vance  Brand,  to  a  long 
ceremony  of  speeches  and  other  fal¬ 
deral  on  the  recovery  ship  deck  at  the 
conclusion  of  their  mission. 

The  newsroom  was  crowded  during 
the  mission,  but  perhaps  never  had  so 
many  met  to  cover  so  little.  There  was, 
for  example,  All)ert  N.  Bobikov  in  his 
light  blue  polo  shirt  and  Iwige  trousers 
with  a  modest  flair,  who  looked  like 
most  other  American  male  reporters. 
He  was  there  last  week  covering  the 
shot  for  Tass,  working  long  and  hard 
hours  since  Moscow  is  eight  hours 
ahead  of  Houston.  Working  not  so 
hard,  becau.se  she  didn’t  have  to,  was 
Erika  Rigling,  a  California  school¬ 
teacher,  freelancing  for  the  Pacifica 
Tribune.  She  will  file  a  feature.  Maybe. 

Then  there  are  A1  Shepard,  a  Hous¬ 


ton  businessman  now  on  temporary 
duty  with  NBC  covering  the  shot,  Pete 
Bulban  with  Aviation  Week,  Emil  Guil¬ 
lermo  with  the  Harvard  Lampoon,  Ray 
E.  Cartier  with  Inner  &  Outer  Space, 
Victor  King  McElheny  with  the  New 
York  Times,  Masao  Kakamura  with 
Yomiuri  Shimbun,  Fortunate  B.  Cantu 
III  with  Houston  KLYX  radio  and 
Linda  S.  Galloway  with  Lady  Golfer 
magazine. 

.Ml  of  them  were  covering,  in  their 
own  fashion,  the  la.st  manned  space 
flight  the  United  States  will  have  until 
the  1980’s.  They  were  among  496  U.S., 
24  Soviet  and  173  other  foreign  news¬ 
people  here  last  wreek.  About  half  of 
them  w'ere  here  to  work  the  mission 
.seriously. 

“The  press  corps  covering  these  shot 
is  getting  more  and  more  flaky  as  the 
intere.st  lags  and  the  coverage  sags,” 
said  a  veteran  NASA  public  affairs 
officer.  The  number  of  reporters  cov'er- 
ing  the  shots  at  Cape  Canaveral  and 
here  in  Houston,  usually  ranges  from 
600  to  1,200. 

But  the  number  of  hanger.s-on  has 
been  growing  and  the  number  of  w’ork- 
ing  reporters  decreasing  for  a  number 
of  years,  since  the  climax  of  moon-land¬ 
ing  in  July,  1969 — .Apollo  11.  These 
days,  for  the  past  few  shots,  you  were 
just  as  apt  to  meet  grandmothers,  chil¬ 
dren,  fathers,  great-aunts,  business  as¬ 
sociates  and  the  original  old  grad  dis¬ 
guised  as  an  accredited  newsman.  This 
wasn’t  always  NASA’s  fault.  More  and 
more  of  the  reporters  kept  bringing 
their  family. 

The  legitimate  news  media  have  cut 
their  space  coverage  budgets  drasti¬ 
cally,  just  as  Congress  hacked  the 
NAS.A  budget.  The  coverage  of  the 
.Apollo-Soyuz  mission  might  have 
amounted  to  zilch  were  it  not  for  the 
interest  in  the  Russians. 

During  their  stay  at  the  Johnson 
Space  Center  the  Russian  news  report¬ 
ers  were  seldom  seen,  partly  because  of 
their  odd  working  hours,  and  partly 
becau.se  they  often  disappeared  en 
masse;  just  as  strange  they  would  ap¬ 
pear  again  en  masse.  One  day  a  large 
delegation  turned  up  in  the  press  cen¬ 
ter  and  took  pictures  of  one  another. 
They  were  seldom  seen  anywhere.  For 
the  most  part  they  were  critical  of  U.S. 
news  coverage  of  the  joint  mission. 

“I  have  not  had  much  time  to  do  any¬ 
thing  hut  work,”  said  Bobikov  who  is 
based  in  New  York  and  who  speaks 
fluent  English.  He  was  asked  his  view 
of  the  mission  and  the  press. 

“It  is  great,  a  historical  event,  but 
it’s  not  a  sen.sation.  The  .American 
press  is  always  looking  for  sensation. 
We  usually  report  facts  and  our  point 
of  view'.” 

That  may  not  l>e  entirely  correct  ac¬ 
cording  to  a  joke  about  Tass  circulating 
in  the  Soviet  Union  and  which  made 
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its  U.S.  debut  at  the  press  center  here 
last  week: 

A  massive  news  conference  is  called 
in  Moscow.  All  the  most  important  peo¬ 
ple  of  the  world  show  up.  They  are 
there  to  hear  comments  from  two  for¬ 
mer  world  leaders,  .Alexander  the  Great 
and  Napoleon  who  will  describe  what 
they  would  do  if  they  had  another  crack 
at  trying  to  conquer  the  world. 

“It’s  simple.  I  would  use  the  nuclear 
bomb,”  said  Alexander. 

“It’s  simple,”  said  Napoleon,  “I 
would  use  Tass  to  cover  my  career  and 
no  one  would  hear  about  my  Waterloo.” 

What  the  Soviet  newsmen  most  dis¬ 
agreed  with  was  U.S.  newspaper  criti¬ 
cism  of  the  mission.  The  $230  million 
bill,  the  lack  of  any  new  technical 
gains,  the  benefits  to  the  Soviet  space 
program  and  so  on.  If  anyone  in  the 
Soviet  Union  has  criticized  the  mission 
that  w’ord  has  not  yet  filtered  out. 

“We  think  the  approach  of  the  U.S. 
news  media,  especially  television,  tries 
to  put  down  the  real  mood  of  the  Amer¬ 
ican  people,”  .said  Vital!  L.  Beloborodko, 
a  Soviet  television  newsman. 

To  prove  the  American  people  were 
behind  the  mission,  and  keeping  up  with 
it  minute  by  minute,  Soviet  televi¬ 
sion  placed  cameras  in  the  gift  shop  of 
the  Johnson  Center  cafeteria  where 
visitors  buy  space  mementoes,  and  tele¬ 
vised  them  jammed  up  buying  the 
paraphernalia. 

“Everyone  we  talked  with  said  very 
good  things  about  the  joint  mission.  But 
the  press  only  talks  about  cost.  .And 
they  talk  about  the  unsafety  of  the 
Soyuz,”  Beloborodko  said. 

As  it  turned  out,  the  Soyuz  landed 
successfully  July  21,  and  the  U.S. 
astronauts  encountered  some  difficulties 
with  gas  vapors  in  their  spacecraft  dur¬ 
ing  descent  July  24. 

Bobikov  said  Soviet  launchings  and 
landings  have  not  been  televised  be¬ 
cause  it  would  be  too  expensive,  and 
that  he  did  not  go  to  Cape  Canaveral 
because  “nobody  invited  me.”  That’s 
true,  he  wasn’t  invited  but  Soviet  re¬ 
porters  were  welcome  at  the  Kennedy 
Space  Center.  At  least  10  were  accred¬ 
ited  but  never  showed  up.  Some  U.S. 
reporters  in  Moscow  had  hoped  to  visit 
the  secret  Soviet  launch  base,  Baikonur 
Cosmodrome. 

Many  reporters  here  do  not  expect 
the  Soviets  to  become  any  more  open 
in  their  future  space  missions.  The 
Soyuz  launch  and  landing  for  this  mis¬ 
sion  were  televised  in  real-time,  as  they 
happened. 

But  no  one  really  expects  much  of 
the  openness  of  the  U.S.  space  pro¬ 
gram  to  rub  off  on  the  Soviets. 

Soviet  officials  don’t  like  questions 
and  Soviet  newsmen  know  this.  At  one 
stage  of  the  ASTP  negotiations  in 
Moscow  an  .American  heard  a  conversa¬ 
tion  between  Maj.  Gen.  Vladimir  A. 
Shatalov,  Soviet  cosmonaut  training 
leader,  and  a  Izi'estia  reporter. 

The  reporter  had  asked  a  question, 
and  Shatalov  told  him:  “I  gave  the 
answer  to  that  question  to  the  man 
from  Prarda  yesterday,”  and  walked 
off. 
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Implementation  of  ADS 
awaited  by  ad  buyers 


Although  no  one  has  yet  called  the 
new  Advertising  Dimension  Standards 
a  placebo,  most  advertisers  and  ad 
agency  personnel  agree  that  the  sys¬ 
tem  presented  in  Denver  at  the  Inter¬ 
national  Newspaper  Advertising  Ex¬ 
ecutives  Sales  conference  is  not  a  total 
solution  to  the  format  problems  they’ve 
been  facing. 

In  an  informal  sur\'ey  of  experts 
from  the  leadership  of  agencies  and 
retail  chains,  editor  &  pitblisher  has 
found  an  overwhelming  approval  for 
the  type  of  standardization  that  the 
American  Newspaper  Publishers  As¬ 
sociation  introduced  July  15. 

However,  while  most  agency  and  re¬ 
tail  people  think  ADS  is  on  the  right 
cour.se,  many  also  believe  that  it  is 
barely  scratching  the  surface  of  the 
problem. 

Klaus  Schmidt,  vicepresident  and 
director  of  creative  supnort  for  Young 
&  Rubicam,  told  E&P,  “They  (ANPA) 
are  just  beginning  to  publicize  ADS. 
We  might  be  able  to  see  the  results  in  a 
few  months,  a  year,  maybe  more.  Who 
knows?  Obviously  it  is  laudable  that 
ANPA  took  the  bull  by  the  horn  and 
established  something,  but  the  results 
will  have  to  be  waited  for.  It’ll  depend 
on  whether  newspapers  actually  con¬ 
form  their  make-up  to  the  six  sugges¬ 
tions. 

“It  should  be  stressed  that  ADS  deals 
with  make-up  sizes  not  material  sizes,’’ 
he  continued.  “This  has  nothing  to  do 
with  material  sizes  which  the  Associ¬ 
ation  of  American  Advertising  Agen¬ 
cies  suggested.’’  Schmidt  said  the 
.4NPA’s  ADS  booklet  doesn’t  make  the 
difference  clear  and  has  led  to  a  lot  of 
confusion. 

How  simple? 

“Ideally,  we  have  asked  for  a  stand¬ 
ard  w'hich  was  simple.  I  don’t  think  a 
six-fold  standard  is  necessarily  simple,’’ 
he  said,  agreeing  though  that  six  was 
at  least  better  than  214.  Schmidt  also 
said  that  if  newspapers  do  indeed  adapt 
their  make-up  to  those  six  standards — 
that  is,  meaningfully  change  their 
make-up  sizes  —  it  will  have  helped. 
However,  Schmidt  indicated  he  had  not 
heard  of  any  newspapers  which  had 
done  so. 

“Of  course,  we  welcome  the  idea.  I’m 
glad  to  see  that  the  new'spaper  industry 
has  at  least  finally  seen  the  light,”  he 
said. 

Michael  Winow',  print  production 
manager  at  Ogilvy  &  Mather,  said,  “If 
they  can  get  the  newspapers  to  adopt 
and  use  these  standards,  they  (ANPA) 
will  have  accomplished  a  great  deal.” 

But  he  said  problems  will  still  exist. 
Agencies  still  cannot  send  one  piece  of 
art  for  all  ads  and  have  it  run  in  all 
papers.  “We  have  problems  getting  our 
creative  department  to  develop  three 


sizes  (according  to  4 A  recommenda¬ 
tions),  let  alone  six,”  he  said.  This, 
VV'inow  added,  takes  away  from  the 
flexibility  newspapers  had  provided 
agencies. 

He  also  said,  “Someday  we  should 
get  back  to  a  simplified  form  of  adver¬ 
tising.” 

Like  Schmidt,  the  proof  of  the  solu¬ 
tion  will  be  in  the  adoption  for  Winow. 
“Some  newspapers  are  completely  out 
of  line  with  these  six  standards,”  he 
said,  naming  a  numlier  of  Ohio  news¬ 
papers  that  had  gone  well  over  the  14  Yt 
inch  maximum  or  under  the  13*1  inch 
minimum. 

Right  stop 

Although  Thurman  Pierce  of  .1. 
Walter  Thompson  was  vacationing,  his 
staff  observed  that  the  ADS  plan  was  a 
step  in  the  right  direction,  but  by  no 
means  cleared  up  the  problem.  Pierce, 
along  with  the  above  mentioned  agency 
men,  was  foremost  in  urging  ANP.\ 
to  act  on  the  proliferating  format  prob¬ 
lem. 

The  JWT  media  staff  indicated  it 
w'ould  be  using  the  .ADS  method  for  its 
ads,  which  presents  more  problems  for 
the  production  and  billing  departments 
but  at  least  alleviates  some  of  the 
media  buying  headaches.  It  had  been 
indicated  that  with  as  many  as  214 
formats,  designing  a  simple  one-day 
run  in  papers  across  the  nation  has 
taken  more  than  2-3  days  to  map  out. 

Tom  Reddy,  vicepresident  of  William 
Esty  Co.,  added  to  the  agency  chorus 
saying,  “It  certainly  is  an  improvement 
over  what  we  had  .  .  .  .ANPA  has  recog¬ 
nized  the  problem  and  worked  toward 
solving  it.” 

But,  he  said  ADS  “is  just  a  recom¬ 
mendation.  We’ve  got  to  get  the  news¬ 
papers  to  use  it  and  then  we’ve  got  to 
get  them  to  become  more  uniform.  But 
it’s  a  good  positive  first  step.” 

On  the  retail  side,  James  Boynton 
of  J.  C.  Penney  commented  that  he  w’as 
“glad  to  see  them  moving  toward  a 
solution.  It  certainly  alleviates  some  of 
the  problems.”  But  he  indicated  even 
six  sizes  still  cause  problems.”  J.  C. 
Penney  like  most  retail  chains  produces 
its  ads  to  run  in  8  column  newspapers 
and  then  gives  each  store  instructions 
on  how'  to  adapt  it  to  their  particular 
newspaper.  Boynton  indicated  this 
practice  would  continue. 

John  Flakne  of  Montgomery  Ward  & 
Co.  in  Chicago  said  that  from  his 
chain’s  viewpoint,  “we  can’t  really  live 
with  a  6-fold  standard.” 

“In  our  judgment,  the  six  formats 
proposed  is  a  very  good  first  step.  But 
we  have  to  continue  further,”  he  added. 
The  cost  of  remaking  ads — even  five  of 
them  for  Montgomery  Ward  stores — is 
l)rohibitive,  he  said,  and  will  continue  to 
come  out  of  the  store’s  white  space 
budget. 
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Branham  distributes 
ad  format  booklet 

Branham/Newspaper  Sales  has  com¬ 
piled  a  Newspaper  Format  Booklet  for 
its  sales  staff  and  customers  to  assist 
in  clarifying  the  mechanical  needs  of 
their  newspapers. 

Just  a  little  over  two  weeks  since  the 
.American  Newspaper  Publishers  As¬ 
sociation  unveiled  its  .Advertising  Di¬ 
mension  Standards  (ADS),  Branham 
now  has  set  for  distribution  (July  30) 
a  Iwoklet  which  totally  classifies  all  the 
newspapers  thev  represent  according 
to  ADS. 

The  undertaking  was  a  7  week  proj¬ 
ect  that  began  in  June  directed  by  Ken 
Hogan  of  the  company’s  New  York  of¬ 
fice.  Through  a  series  of  questionnaires 
to  member  papers,  he  was  able  to  as¬ 
certain  column  format  and  make-up 
widths  for  all  their  papers. 

Then  in  the  course  of  two  days  the 
information  was  compiled,  set  into 
charts,  printed  and  published.  Bran¬ 
ham’s  sales  force  is  delivering  the 
booklet  to  agencies,  advertisers  and 
other  clients. 

L.A.  Times  admits 
errors  in  bomb  story 

The  Los  Avgeles  Times  published  a 
front  page  retraction  on  July  25  of  a 
story  of  June  8  which  reported  a  sig¬ 
nificant  number  of  planes  from  Thai¬ 
land  made  bombing  raids  in  South 
Vietnam  on  the  day  the  Americans  were 
being  evacuated  from  Saigon. 

George  Mc.Arthur,  the  reporter  who 
wrote  the  original  report,  said  in  the 
retraction  that  the  “Times,  after  a 
lengthy  investigation,  now  believes  that 
parts  of  that  story  were  wrong  and 
other  parts  open  to  question.”  The 
June  8  story  was  denied  in  unequivocal 
terms  by  both  the  White  House  and  the 
Pentagon.  William  F.  Thomas,  Times 
editor,  said  the  story  “never  should 
have  been  published  in  light  of  the 
strong  denials,  without  further  check¬ 
ing.”  The  Times  absolved  McArthur 
of  blame  entirely. 

• 

Blancbard  replaces 
Mears  as  bureau  chief 

.Allan  E.  Blanchard,  45,  has  been 
named  chief  of  the  Detroit  News  Wash¬ 
ington  bureau. 

Blanchard  will  replace  Walter  R. 
Mears,  who  has  resigned  to  return  to 
the  Wa.shington  bureau  of  the  Associ¬ 
ated  Press.  Blanchard  has  been  the 
News’  national  editor  since  1970. 

• 

O’Neill  named  editor 

Michael  J.  O’Neill,  executive  editor 
of  the  New  York  News,  was  promoted 
to  editor  on  August  1  to  succeed  Floyd 
Barger,  who  retired  effective  August  1. 
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Knight  and  Media  General 
sign  paper  mill  study  pact 


Knipcht-Ridder  Newspapers,  Inc.  and 
Media  General,  Inc.  have  sipned  an 
apreement  to  study  the  feasibility  of  a 
joint  project  to  construct  a  newsprint 
mill  in  the  Southeast  United  States. 

The  mill  under  consideration  would 
have  a  capacity  of  approximately  I.'IO,- 
000  tons  a  year  and  would  utilize  waste 
paper  mixed  with  virpin  fiber. 

Total  cost  of  the  i)roject  would  lx? 
in  the  neiphhorhood  of  $80  million. 
Each  company  would  inve.st  $10  million 
in  equity  capital  and  have  equal  owner- 
shin  interest. 

Media  General  would  manape  the 
mill  which  is  tarpeted  to  hepin  produc¬ 
tion  in  early  107S.  Several  sites  in  the 
Southeast  are  currently  under  study. 


Conversion  of  waste  paper  in  the 
fil)er  mix  would  utilize  the  patented 
recyclinp  process  of  Media  General’s 
subsidiary.  The  Garden  State  Paper 
Company,  which  now  produces  throuph 
this  process  alx>ut  one-tenth  of  all 
newsprint  produced  in  the  United 
States. 

In  a  joint  statement,  Alvah  H.  Chap¬ 
man,  Jr.,  president  of  Knipht-Ridder, 
and  .\lan  S.  Donnahoe,  president  of 
Media  General  said: 

“We  hope  that  this  joint  undertakinp 
will  prove  to  he  possible.  We  repard 
it  as  a  meritorious  project  for  Iwth  our 
companies.  We  also  feel  that  Southern 
newspapers  will  welcome  this  additional 
newsprint  manufacturing  capacity.” 


Buffett  expands 
paper  investments 

Omaha  investor  Warren  Buffett, 
who  once  .said  he’s  “always  been  nuts 
about  newspapers,”  continues  to  ex¬ 
pand  his  financial  interest  in  newspa¬ 
per-related  firms. 

Buffett,  reparded  as  one  of  the  top 
investment  men  in  the  country,  said 
he  has  purchased  for  companies  he 
controls  34.700  shares  o*’  Booth  News¬ 
papers  of  Ann  Arbor,  Mich.,  publisher 
of  eipht  Michipan  newspapers  and 
Parade  magazine. 

Scripps-Howard  stork 

Al.so  owned  are  7,4.'>8  shares  of 
Scripps-Howard  Investment  of  Cincin¬ 
nati,  Ohio,  an  investment  arm  of  the 
Scripps  publishinp  firm.  It  owns  inter¬ 
ests  in  several  Scripps-Howard  papers 
and  other  non-related  companies,  Buf¬ 
fett  said. 

The  stock  is  held  by  the  National 
Indemnity  Co.  and  several  companion 
firms.  The  Booth  shares  are  worth 
about  $700,000,  the  Scripps-Howard 
about  $150,000,  Buffett  said.  Both  in¬ 
vestments  represent  less  than  1  per¬ 
cent  interest  in  the  companies,  so  Buf¬ 
fett  has  no  voice  in  the  Booth  or 
Scripps-Howard  management,  he  said. 

Elrrled  a  dirc^rtor 


Arson  suspected 
in  newspaper  fire 

The  Sav  Dicquito  Citizen  in  Solana 
Beach,  California,  is  being  printed  by 
the  La  Jolla  Light  and  Journal  and 
Publishers'  Offset,  both  owned  by 
Harte-IIanks  Newspapers,  while  a  new 
plant  is  established.  The  Citizen  was 
destroyed  by  fire  in  a  June  .30  blaze 
at  a  less  estimated  at  somewhere  be¬ 
tween  $350,000  to  $750,000. 

Sheriff’s  detectives  have  stated  arson 
is  believed  to  be  the  cause.  Equipment 
and  supplies  had  been  stolen  from  a 
local  fire  station  that  could  have  been 
used  in  the  fire. 

Six  of  the  Citizen’s  30  staff  members 
were  working  at  the  plant  when  pho¬ 
tographer  Rolx'i’t  Shaw  heard  a  boom, 
ran  to  the  delivery  ramp  in  the  back 
and  saw  the  fire.  He  attempted  to  put 
out  the  blaze;  failing,  alerted  the  other 
employes  as  the  fire  rapidly  spread. 

Owner-publisher  Hon  C.  Lapham,  of 
the  18,.500  circulation  paper,  said  the 
entire  block  might  have  been  engulfed 
if  the  fire  fighters  had  not  kept  the  fire 
from  spreading  to  35  tons  of  stored 
newsprint  outside  the  building.  Lap- 
ham  said  he  would  tear  down  the  build¬ 
ing,  sell  the  property  and  find  a  new 
location.  His  computers  and  web  press 
are  a  total  loss. 


In  1073,  Buffett  purchased  12  percent 
of  Washington  Post  Co.’s  Class  B  com¬ 
mon  stock  through  the  National  In¬ 
demnity  group  and  was  elected  a  Post 
director  last  year.  The  insurance  group 
also  has  expanded  its  interest  in  Affili¬ 
ated  Publications  Inc.,  publisher  of  the 
Boston  Globe,  from  4  percent  to  6  per¬ 
cent,  Buffett  said. 

Buffett’s  publishing  activities  also 
include  principal  ownership  of  the  Sun 
Newspapers  of  Omaha  and  part  owner¬ 
ship  of  the  Washington  Monthly,  a 
magazine  specializing  in  political  is¬ 
sues. 


Sales  tax  overuled 

A  county  judge  has  ruled  in  favor 
of  the  Montgomery  Advertiser  and  Ala¬ 
bama  Journal  in  their  appeal  of  a  city 
sales  tax  assessment  on  newspapers 
sold  to  independent  dealers  or  carriers. 

Circuit  Judge  Frank  Embry  ruled 
that  a  sales  tax  of  $8,410.17  levied 
against  the  papers’  publishing  com¬ 
pany  by  the  city  was  illegal  because 
the  sales  to  dealers  and  carriers  were 
actually  wholesale  sales. 
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Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


7/22 

7/29 

Affiliated  Pub.  (AMEX)  . 

American  Financial  Corp.  (OTC)  ... 

...  12% 

12% 

Booth  Newspapers  (OTC)  . 

...  2434 

23% 

Capital  Cities  Comm.  (NYSE)  . 

...41 

38% 

Com.  Corp.  (OTC)  . 

...  2% 

2% 

Cowles  Comm.  (NYSE)  . 

...  8% 

734 

Dow  Jones  (OTC)  . 

...28 

2614 

Downe  Comm.  (OTC)  . 

...  2% 

2% 

Gannett  (NYSE)  . 

...36 

343/, 

G-ay  Comm.  (OTC)  . 

...  7% 

734 

Ha-te  Hanks  (NYSE)  . 

...  18% 

17% 

Jefferson-Pilot  (NYSE)  . 

...  33% 

30% 

Knight-Ridder  (NYSE)  . 

...  29'% 

30',/, 

Lee  Enterprise  (AMEX)  . 

...  19% 

18% 

Media  General  (AMEX)  . 

...  3234 

3134 

Multimedia  (OTC)  . 

...  15 

14% 

New  York  Times  (AMEX)  . 

...  13% 

13 

Panax  (OTC)  . . 

...  2% 

3% 

Post  Corp.  (Wise.)  (OTC)  . 

...  8 

8% 

Ouebecor  (AMEX)  . 

...  5% 

5% 

Southam  Press  (CE)  . 

...26 

26 

Soeldel  (OTC)  . 

...  1734 

1634 

Thomson  Newsnapers  (CE)  . . 

...  14% 

13% 

Time  Inc.  (NYSE)  . 

...57% 

54% 

Times  Mirror  INYSE)  . 

.  .  I9'/4 

17% 

Toronto  Star  (CE)  . 

...  13% 

13 

Washington  Post  (AMEX)  . 

...  27% 

27% 

SUPPLIERS 

Abitibi  (CE)  . . 

...  II 

10% 

Addressograph  Multi.  (NYSE)  _ 

...  7% 

6J4 

Altair  (OTC)  . 

...  2% 

V/4 

Ball  Corp.  (NYSE)  . 

...  19 

19% 

8.  C.  Forest  (CE)  . 

...  17 

17 

Berkey  Photo  (NYSE)  .  4  3J4 

Boise  Cascade  (NYSE)  .  25  2IV4 

Compugraph'c  (AMEX)  .  16  7\Vt 

Compuscan  (OTC)  .  10  9'/> 

Crown  Zellerbach  (NYSE) .  37%  37% 

Cutler-Hammer  (NYSE)  .  30%  27 

Dayco  (NYSE)  .  II  11% 

Digital  Eguioment  (NYSE)  . 114  110% 

Domtar  (AK4EX)  .  23  23% 

Dow  Chemical  (NYSE)  .  84%  85% 

Dymo  (NYSE)  .  1134  10% 

Eastman  Kodak  (NYSE)  .  9534  97 

Ehrenreich  Photo  (AMEX)  .  Vft  5% 

Eltra  (NYSE)  . 33%  3234 

General  Elect-ic  (NYSE)  . 49%  463/j 

Georgia  Pacific  (NYSE)  . 45'/?  4034 

Grace.  W.  R.  (NYSE)  .  28'/,  27'% 

Great  Lakes  Paper  (CE) .  23  — 

Great  No.  Nekoosa  (NYSE)  .  37  37 

Harris  Corporation  (NYSE)  . 25%  2434 

Inmont  (NYSE)  .  V/t  7% 

International  Paoer  (NYSE)  .  SO*/,  51% 

Itek  Corp.  (NYSE)  .  1234  |0% 

Kimberly  Clark  (NYSE)  .  293/,  29% 

Lob  Etron'es  (OTC)  .  3%  3% 

Logicon  (OTC)  .  4'/?  4'% 

MacMillan  Bloedel  (CE)  .  2I3/,  — 

Mllgo  Electronics  (AMEX)  .  223/,  |yl/, 

Mlllmaster  Onyx  (AMEX)  .  18  — 

Minnesota  Min.  S  Mfg.  (NYSE)  .  60  5634 

Optronics  International  Inc.  (BSE)  _  9'/?  8 

Richardson  (NYSE)  .  10  9% 

Rockwell  Inti.  (NYSE)  . 24%  24 

Singer  (NYSE)  .  IB'A  14 

Southland  Paper  (OTC)  .  1834  iS'/? 

Southwest  Forest  Ind.  (NYSE)  .  8  7% 

Sun  Chemxal  (NYSE)  .  11%  (O'/? 

Wheelabrator-Frye  (NYSE)  .  205/,  |8% 

White  Consolidated  (NYSE) .  22  2l'./2 

Wood  Industries  (AMEX)  .  S'/j  — 

ADVERTISING  AGENCIES 

Batten,  Barton.  Durstine,  Osborn  (OTC)  l7'/j  l6'/i 

Doremus  (OTC) . 7  6*/, 

Doyle,  Dane,  Bernbach  (OTC) .  12*/,  1 1 34 

Foote,  Cone,  Belding  (NYSE)  .  8'/?  834 

Grey  Advertising  (OTC)  .  73/,  73/, 

Interpublic  Group  (NYSE)  .  18%  1634 

Needham,  Harper  &  Steers  (OTC)  ....  53/,  53/, 

Ogiivy,  Mather  (OTC)  .  20'%  1934 

J.  W.  Thompson  (NYSE)  .  8  7'4 

Wells  Rich  Greene  (OTC)  .  10  10 


Daily  buys  weekly 

The  Milan-Grants  (N.M.)  Uranium 
Empire  Reporter,  a  weekly,  has  Iteen 
sold  by  its  editor  and  publisher  “Bud” 
Rouse  to  the  Gallup  (N.M.)  Indepen¬ 
dent,  a  daily,  of  which  John  Zollinger 
is  the  publisher. 

• 

Boating  victim 

Jo.seph  H.  Garwood,  58.  managing  ed¬ 
itor  of  the  Bridgeton  (N.J.)  Evening 
\eu  s,  dicni  July  3  in  a  Itoating  accident 
during  a  severe  squall  on  Delaware  Bay. 
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Automation 
freedom  pact 
is  ratified 

An  innovative  10-year  contract 
which  Rives  the  publisher  unilateral 
freedom  to  utilize  new  equipment,  tech- 
noloRj'  and  processes  in  any  depart¬ 
ment,  includinR  those  not  covered  by  the 
contract,  has  been  aRieed  upon  by  the 
Minneapolis  Star  and  Tribune  Com¬ 
pany  and  Minneapolis  Typopraphical 
Union  No.  42,  representinR  printers 
for  the  newspapers. 

Union  membership  ratified  the  con¬ 
tract  by  a  vote  of  284-.'>0  at  the  meet- 
inR  Sunday,  July  20.  The  newspapers’ 
board  of  directors  approved  the  aRree- 
ment  July  28 — the  sipninR  date. 

In  a  key  phrase,  the  contract  says 
“The  Publisher  shall  have  the  riRht  to 
assiRn  any  of  the  work  required  by 
such  new  technoloRy,  equipment  or 
processes  to  any  department  of  the 
Publisher  includinR  departments  not 
covered  by  this  ARreement;  and  the 
Union  aRrees  to  process  copy  or  ma¬ 
terial  produced  in  such  other  depart¬ 
ments”. 

Roth  union  and  manaRement  officials 
pointed  to  the  10-year  term  of  contract 
and  the  freedom  Riven  the  publisher  to 
install  “automation”  as  the  most  unique 
features  of  the  pact.  The  contract  has 
no  provision  for  “reopeners”;  it  runs 
from  January  1,  1975  to  December  81, 
1984. 

The  union  received  the  Ruarantee  of 
life-time  jobs  (subject  to  mandatory 
aRe  05  retirement)  for  301  full-time 
and  28  part-time  printers  on  date  of 
siRninR.  This  number  will  be  reduced 
throuRh  normal  attrition,  and  throuRh 
special  inducements  for  termination, 
down  to  a  minimum  of  130  composinR 
room  employes. 

To  Rain  the  freedom  to  automate, 
manaRement,  Ruaranteed  that  the  com¬ 
pany  will  employ  130  people  in  the 
composinR  room  “doinR  composinR  room 
work.”  The  contract  also  says  that  the 
“Jurisdiction  and  work  AssiRnment 
.\Rreement”,  includinR  the  130  mini¬ 
mum,  shall  be  part  of  subsequent  aRree- 
ments  and  shall  not  be  amended  “ex¬ 
cept  by  mutual  consent”. 

In  commentinR  on  the  contract,  Rol- 
lie  LeFehvre,  employe  relations  direc¬ 
tor  for  the  newspapers,  who  headed 
manaRement’s  side  of  neRotiations,  said 
that  “with  technoloR\'  of  the  industry 
chauRinR  so  rapidly,  both  the  union  and 
manaRement  were  lookinR  for  some 
way  to  avoid  normal  union/manaRe- 
ment  jurisdictional  conflicts.” 

“Three-hundred  sixty-one  printers 
have  Ruaranteed  jobs  and  the  publisher 
has  the  unilateral  riRht  to  install  any 
composinR  equipment  anywhere  in  the 
plant  for  operation  by  any  employes,” 
LeFebvre  added. 

In  another  unusual  provision,  the 
printers  aRreed  to  tie  their  compensa¬ 
tion  to  the  contracts  ncROtiated  by 


other  unions  in  the  plant.  Members 
will  Ret  no  less  than  the  second-hiRh- 
cst  weekly  scale  paid  to  a  printinR  craft 
in  the  plant. 

The  printers  presently  are  the  sec¬ 
ond  hiRhest  paid  printinR  craft  on  a 
weekly  basis  and  the  contract  initially 
provides  earnings  of  $298  per  week, 
up  $18  from  the  previous  contract. 

The  new  contract  also  provides  that 
printers  automatically  will  receive  any 
“fringe  benefits”  negotiated  by  a  ma¬ 
jority  of  the  other  unions. 

Other  features  of  the  contract  are: 

•  Mandatory  retirements  at  age 
65.  Twenty-three  printers  who  will  be 
65  or  over  this  year  will  be  affected 
initially. 

•  A  special  10-w’cek  vacation  bonus 
given  to  all  full-time  situations  holders 
on  date  of  signing  and  the  equivalent 
of  a  special  four-week  vacation  bonus 
for  part-time  printers. 

•  On-Roing  vacation  bonuses  each 
year  amounting  to  one  week  (or  $300 
cash)  in  additional  time  off  with  pay 
per  year. 

•  Starting  in  calendar  1978,  the  op¬ 
portunity  to  work  a  three  day  week. 
Those  electing  the  shortened  week  will 
receive  regular  wages  for  hours  worked 
and  a  special  $3,000  Ixmus  the  first 
year  such  an  election  is  made.  Those 
who  opt  for  the  shorter  week  will  lie 
permitted  to  continue  that  schedule 
after  calendar  1978  but  will  not  again 
receive  any  special  “bonus”  after  the 
first  year. 

•  Special  early  retirement  benefits 
and  severance  pay  to  induce  resigna¬ 
tions  and  retirements. 

In  another  feature,  the  contract  has 
a  complicated  provision  for  lay-offs  if 
there  is  a  serious  business  decline  or 
if  the  publisher  cannot  print  for  any 
reason — such  as  a  newsprint  shortage. 

In  common  with  other  such  con¬ 
tracts,  “reproduction”  also  has  been 
eliminated.  The  newspapers  presently 
have  no  back-log  of  repro  to  be  set. 

A  provision  for  “retraining  and  other 
work”  is  included  in  the  contract 
whereby  printers  “may  be  retrained  to 
perform  work  other  than  that  work 
which  has  heretofore  been  within  the 
jurisdiction  of  the  Union.”  The  pub¬ 
lisher  may  offer  retraining  or  other 
work  and  the  union  is  obligated  to  fill 
all  such  requests  for  such  “other 
work.”  Those  who  accept  other  work, 
retain  the  option,  on  an  annual  basis, 
to  return  to  the  composing  room. 

The  publisher  also  has  the  right  to 
offer  any  additional  inducements  or  in¬ 
centives  of  any  kind  to  reduce  the  work 
force  in  composing  at  any  time. 

The  contract  is  the  result  of  18- 
months  of  negotiations.  Union  officials 
called  it  a  “sound  economic  package, 
ensuring  the  life-style  of  our  members.” 
• 

Ad  battle  won 

Do-it-yourself  divorce  businesses  le¬ 
gally  can  advertise  under  a  ruling  by 
Los  Angeles,  Calif.  Superior  Judge 
Norman  R.  Dowds,  who  said  a  state 
anti-advertisement  law  is  an  uncon¬ 
stitutional  infringement  on  free  speech. 


Peter  Gall  Iner 


Consultant  to  direct 
Inti.  Press  Institute 

Peter  Galliner  will  become  director 
of  the  International  Press  Institute  in 
October.  He  succeeds  Ernest  Meyer, 
who  has  led  the  Zurich-based  organiza¬ 
tion  for  the  past  six  years. 

Galliner  is  55.  Born  in  Berlin,  Ger¬ 
many,  he  has  spent  most  of  his  life  in 
England.  His  entire  career  has  been 
in  journalism. 

After  a  brief  tour  with  Reuters, 
Ltd.,  Galliner  joined  the  Financial 
Tunes  of  London,  serving  as  librarian 
and  head  of  research  and  information, 
then  as  head  of  syndication  services  and 
finally  as  foreign  manager. 

In  1961  he  returned  to  Germany  as 
chairman  and  managing  director  of  the 
Ullstein  Publishing  Corp.,  with  head¬ 
quarters  in  Berlin,  Frankfurt,  Darm¬ 
stadt  and  Vienna. 

Since  1964,  from  offices  in  London, 
Galliner  has  served  as  consulting  pub¬ 
lisher  to  such  international  publishing 
concerns  as  Time/Life,  Financial 
Times,  Mondadore  of  Milan,  Bonniers 
of  Stockholm,  Sueddeutscher  Verlag  of 
Munich  and  Larousse  of  Paris. 

The  International  Press  Institute,  or¬ 
ganized  in  the  United  States  25  years 
ago  next  year,  now  has  1900  members 
in  the  print  and  electronic  media  in  64 
nations. 

The  Anniversary  Assembly  of  IPI 
will  be  held  in  Philadelphia  in  May  of 
1976. 

Gets  tire  account 

Goodyear  Tire  and  Rubber  Co.  has 
assigned  its  auto  tire  account  to  Camp- 
bell-Ewald  after  31  years  with  Young 
&  Rubicam.  Campbell-Ewald,  which  is 
the  agency  for  Chevrolet,  has  been 
handling  retail  advertising  for  Good¬ 
year  since  last  December.  The  Good¬ 
year  budget  is  about  $12  million. 
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Broun’s  career 
toured  in  new 
biography 

Richard  O’Connor.  “Hcywood  Rroun.” 
New  York:  G.  P.  Putnam’s  Sons.  228 
paftes.  Publication  date  June  30,  1975. 
S8.95. 

Those  who  are  already  familiar  with 
the  work  and  life  of  Heywood  Broun 
are  forewarned  not  to  worry  about 
reading  this  new  hiojrraphy.  They  prob¬ 
ably  won’t  add  very  much  to  their  store 
of  knowledpe.  Those,  however,  who 
only  know  that  Broun  was  a  famous 
journalist  in  the  1020s  and  was  in¬ 
volved  with  the  newspaper  union  move¬ 
ment  in  the  next  decade  should  defi¬ 
nitely  take  some  time  out  this  sum¬ 
mer  to  read  this  entertaining  and  well- 
written  study. 

Richard  O’Connor,  who  died  early 
this  year,  was  a  prolific  author  who 
wrote  en  a  wide  variety  of  popular  sub¬ 
jects.  He  had  little  time  to  prol)e  the 
depths  of  his  topics,  but  he  generally 
managed  to  produce  readable  and  ac¬ 
curate  accounts.  And  that’s  pretty  much 
what  he  has  done  in  this  last  book. 

He  takes  us  on  a  tour  of  the  Broun 
career,  noting  that  after  he  left  Har¬ 
vard — he  failed  to  graduate  Ix'cause  he 
needed  one  more  course — he  entered 
New  York  journalism.  He  felt  right  at 
home  in  those  pre-World  War  I  days 
when  reporters  drank  hard  and  didn’t 
worry  too  much  about  the  larger  prob¬ 
lems  of  life.  Broun  did  a  stint  as  a 
sports  writer  and  then  as  a  drama 
critic.  He  also  spent  a  brief  tour  in 
Europe  as  a  war  correspondent. 

It  wasn’t  until  the  1920s  that  he 
began  to  hit  his  stride.  One  major  in¬ 
fluence  was  his  wife.  Ruth  Hale,  a 
•strident  femini.st  who  lectured  anyone 
who  dared  call  her  “Mrs.  Broun.”  She 
may  have  been  married  to  Broun  but 
she  was  still  Ruth  Hale.  Broun  began 
at  that  time  to  realize  that  a  strong, 
personal  form  of  reporting  was  neces¬ 
sary  if  he  was  to  achieve  substantial 
success  in  the  world  of  journalism.  He 
became  more  and  more  liberal  in  his 
columns  for  the  New  York  World  until 
the  management  could  take  it  no  longer 
— a  series  of  columns  on  the  Sacco-Van- 
zetti  case  caused  him  to  be  censored 
and  Broun  felt  he  had  no  choice  but  to 
resign. 

After  leaving  the  World  in  1927,  he 
spent  some  time  freelancing  (a  clause 
in  his  World  contract  stipulated  that 
if  he  quit,  he  could  not  go  to  work  for 
another  paper  for  a  three  year  period). 
He  later  rejoined  the  World  for  a  short 
period  but  was  fired  after  he  sharply 
criticized  his  paper’s  lack  of  courage 
in  an  article  in  NATION  Magazine. 

It  wasn’t  until  the  1930s  that  Broun 
discovered  his  role  as  an  activist.  It 
was  then  that  he  helped  organize  the 
newspaper  union,  causing  in  the  proc- 
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Court  rules  for  News 
on  franehise  system 


The  United  States  Court  of  Appeals 
for  New  Y’ork  ruled  (July  23)  that  the 
Nerv  York  News  had  not  violated  anti¬ 
trust  laws  in  1966  w'hen  a  home  deliv¬ 
ery  franchise  system  was  established 
for  certain  areas  of  Long  Island. 

The  court  also  said  the  News  had 
acted  entirely  properly  when  it  mandat¬ 
ed  a  maximum  price  for  its  franchised 
dealers  to  charge  for  home  delivery  of 
the  paper. 

The  newspaper  established  in  1966  a 
system  of  home  delivery  using  carrier 
boys  who  received  their  papers  from 
dealers  licensed  by  The  News  to  oper¬ 
ate  in  specific  areas  of  Long  Island. 

The  Court  in  its  32  page  decision 
also  ruled  that  the  lower  court  was 
right  in  holding  that  some  of  the  news 
dealers  who  filed  the  original  suit 
against  the  paper  in  1967  may  be  en¬ 
titled  to  damages.  The  Court  said  the 
plaintiffs  must  be  able  to  prove  indivi¬ 


dually  that  they  had  been  damaged 
because  some  News  employes  had  col¬ 
laborated  with  franchise  dealers  to  pre¬ 
vent  them  from  getting  newspapers. 

Judge  Walter  Mansfield,  writing  for 
himself  and  Judges  Leonard  Moore  and 
Wilfred  Feinberg,  stated  there  w'as  no 
proof  that  the  News  sought  to  monop¬ 
olize  the  newspaper  home  delivery  mar¬ 
ket,  and  no  evidence  that  the  paper  at¬ 
tempted  to  limit  the  distribution  of 
competing  publications. 

The  1966  franchise  system  that  was 
established  eliminated  direct  sales  of 
the  paper  to  certain  independent  news 
dealers  and  some  of  these  dealers 
charged  that  their  business  has  been 
illegally  restricted  by  the  action. 

The  News  now  has  approximately  200 
franchised  dealers  who  buy  copies  of 
the  paper  directly  and  distribute  them 
to  customers  by  carrier  boys  who  work 
for  the  dealers. 


ess  a  sharp  break  between  him  and  his 
employer,  the  New  York  Telegram.  His 
work  with  the  union  reflected  his  at¬ 
titude  during  the  Sacco-Vanzetti  case. 
He  was  willing  to  take  a  strong  stance 
in  support  of  those  who  needed  help 
even  if  that  stance  cost  him  much  per¬ 
sonally. 

The  book  also  deals  with  some  of  the 
non-journalistic  activities  of  his  life — 
his  divorce  from  Ruth  Hale  and  his 
remarriage;  his  conversion  to  Roman 
Catholicism;  his  unsuccessful  race  for 
Congress  as  a  candidate  of  the  Socialist 
Party. 

The  major  fault  with  this  volume  is, 
as  indicated  earlier,  that  O’Connor 
simply  retells  what  hapnened;  he  does 
not  offer  much  explanation  as  to  why 
things  happened. 

But  there  is  one  other  area  that 
should  be  noted.  Though  O’Connor  is 
generally  accurate,  he  does  leave  some 
false  impressions.  One  is  that  the  edi¬ 
torial  page  of  the  New  Y’ork  World 
was  during  the  1920s  oriented  toward 
the  wishes  of  management  and  was  less 
than  liberal  in  many  of  its  positions. 
This  was  simply  not  the  case.  Walter 
Lippmann  was  editor  of  that  page 
during  most  of  the  decade  and  he,  not 
management,  set  its  tone — which  was 
inevitably  a  type  of  progressivism  ex¬ 
pounded  in  a  moderate  tone.  It  was  of 
course  this  moderation  of  tone  that 
most  infuriated  Broun  during  the 
Sacco- Vanzetti  situation.  A  second  mis¬ 
conception  is  that  during  the  feud  with 
Westbrook  Pegler,  Broun  retained  a 
type  of  above  the  battle  attitude.  Cer¬ 
tainly,  it  was  Pegler  w’ho  pushed  the 
issue  and  who  became  vicious  in  his  at¬ 
tacks;  but  Broun  was  not  the  angel 
he’s  portrayed  in  this  book. — Fred  Ro- 
tondaro. 
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Two  groups  acquire 
Ingersoll  papers 

The  Elizabeth  (N.J.)  Daily  Journal 
and  the  Auburn  (N.Y.)  Citizen-Adver¬ 
tiser  have  been  sold  by  Ingersoll  News¬ 
papers  Inc.  to  two  newspaper  groups. 

The  Journal  was  acquired  by  Haga- 
done  Newspapers,  Coeur  d’Alene, 
Idaho,  a  division  of  Scripps  League 
Newspapers  Inc.  Purcha.se  of  the  Jour¬ 
nal  gives  the  Hagadone  group  new’s- 
papers  in  17  cities  in  13  states.  Dean 
A.  Krenz  will  stay  as  publisher  of  the 
Journal. 

The  .Auburn  paper  was  sold  to  How¬ 
ard  Publications,  Oceanside,  Calif. 
James  Lewis,  previously  general  man¬ 
ager,  Hammond  (Ind.)  Times,  was  ap¬ 
pointed  publisher  of  the  Citizen-Adver¬ 
tiser. 

Terms  of  the  two  sales  were  not  re¬ 
vealed.  Scripps  League  and  How'ard 
have  a  partnership  in  the  Siozix  City 
(la.)  Journal. 

• 

Purchase  official 

Dean  Singleton  has  officially  pur¬ 
chased  the  Fort  Worth  Press,  which 
ceased  publication  in  June,  from 
the  Scripps-Howard  group.  The  sale 
has  been  confirmed  by  Singleton  and 
the  group,  but  neither  would  disclose 
a  price. 

His  new  publication  will  come  off  the 
press  August  3  as  a  standard-size 
morning  paper.  The  old  Press  had  been 
an  afternoon  tabloid. 

The  old  Press  building,  at  5th  and 
Jones,  was  not  included  in  the  sale. 
Singleton  has  leased  office  space  for  the 
publication  elsewhere. 
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Local  newsmen 
keep  a  watch 
on  ex-President 

By  Todd  Crowell 

Hrporter, 

San  CApnipiitp  Daily  Snn-Post 

It’s  been  well  over  a  year  apo  now 
since  a  small  band  of  local  reporters 
used  to  pather  at  the  helicopter  pad 
to  watch  for  the  arrival  of  President 
Richard  Nixon  for  a  holiday  stay  at  the 
Western  White  House. 

There  is  a  quiet,  almost  forlorn  feel- 
inp  now  about  the  small  U.S.  Coast 
Guard  station  adjacent  to  the  Nixon 
estate  in  San  Clemente  where  the  for¬ 
mer  President  has  been  in  deep  .seclu¬ 
sion  since  his  dramatic  resipnation  a 
year  apo. 

Physically  little  has  chanped.  On  the 
virtually  unused  helipad  there  is  a 
volleyball  net.  The  preen  lawns  around 
the  former  President’s  office  co.mplex 
here  are  splotchy  yellow  now  in  the 
deep  summer. 

Nixon’s  seclusion,  the  lack  of  any 
real  local  sources  have  made  coverinp 
the  former  President  in  retirement  diffi¬ 
cult  even  thouph  the  San  Clemente 
Daili/  Suii-Pnat  has  piven  prominent 
play  to  both  local  and  wire  stories  deal- 
inp  with  Nixon. 

Much  of  the  reportinp  has  neces¬ 
sarily  been  fairly  trivial  such  as  a  story 
that  Nixon  donated  $100  to  the  local 
boys  club.  Or  they  have  been  “color” 
features  such  as  a  profile  on  Jackie 
Kennedy  Onassis’s  photoprapher  Ron 
Galella  who  spent  some  time  in  San 
Clemente  hopinp  to  photopraph  Nixon. 

The  police  blotter  has  been  the  source 
of  a  number  of  local  stories  about  the 
kooks  and  con  artists  attracted  to  the 
home  of  the  former  President. 

One  story  that  attracted  national  at¬ 
tention  involved  a  man  usinp  a  San 
Clemente  address  to  advertise  “Nixon 
Tai)os”  for  sale.  They  turned  out  to  he 
tape  recordinps  of  Nixon’s  public  i 
speeches. 

Locally,  the  bippest  “Nixon  story” 
has  been  the  loss  of  San  Clemente’s  ap¬ 
proximate  $200,000  federal  police  prant. 

To  pet  any  kind  of  hard  news  on  the 
former  President,  the  Sun-Post  has  had 
to  ado])t  some  unorthodox  tactics  as  | 
photoprapher  Michael  Metcalf  did  to  • 
produce  photos  of  Nixon  meetinp  with  i 
former  aide  and  U.S.  Attorney  General  } 
John  Mitchell.  ; 

The  photos  showinp  Nixon  conferrinp  , 
with  Mitchell  and  other  key  advisors  ! 
such  as  C.  G.  (Bebe)  Rebozo  were  dis-  i 
tributed  nationally  and  used  locally  to  ! 
illustrate  wire  stories  that  Nixon  was  j 
beinp  counseled  to  move  his  base  to  New  ■ 
York. 

With  cooperation  of  a  resident  in  the  . 
nearby  exclusive  housinp  area  adjacent  i 
to  the  Nixon  estate,  Metcalf  spent  a 
week  traininp  his  1,000  mm  lens  on  the 
Nixon  house. 


He  had  a  pood  view  of  the  Nixon  en¬ 
trance  and  the  roadway  leadinp  to  the 
Nixon  office  on  the  adjoininp  Coast 
Guard  station. 

Metcalf  found  Nixon’s  movements 
unpredictable  but  he  generally  left  ear¬ 
ly  in  the  morning  and  returned  in  the 
afternoon.  Even  in  retirement  Nixon 
invariably  wore  a  coat  and  tie  with  the 
tiny  American  flap  pin  in  his  lapel. 


He  said  he  found  the  work  “physi¬ 
cally  taxing”  since  one  had  to  be  con¬ 
stantly  alert  to  movement  inside  the 
Nixon  compound.  His  patience  was  re¬ 
warded  with  pictures  not  only  in  the 
Sun-Post  but  in  Time  magazine. 

Some  time  later  the  X'ntioyial  En¬ 
quirer  tried  to  obtain  pictures  from  the 
same  location.  They  were  caught  by  the 
Secret  Service  within  six  hours. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)Tinies  Roman,  leaded! 

And  get  the  whole  thing  on  2'k  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there's  only  one  exclusion 
left:  Commercial  printing  for  third  parties.  And  you  can  have  that.  too. 
for  a  small  extra  premium. 

That's  what  experience  will  do  for  you.  T  hat's  why  Z'T  pages  of  10 
point  leaded  l  imes  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we've  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies: 

Iln  any  given  month  or  year,  it's  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it's  hound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won't  want  to  miss  the  opportunity  to  get 
even  for  your  had  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It's  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You'll  probably  only  need  it  once  or  tw  ice, 
hut  it's  curtains  if  you're  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we'll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 

■  Publishers  Libel,  Department  B-8 
■  KmpUtyers  Reinsurance  C'orporali«>n 
■  21  West  lOth  Street 

H  Kansas  t'ity,  Missouri  64105 

I  Please  tell  me  more  about  your  Publishers  1  ibel  coverage. 

I  NAME- _ 

■  nilK  _  _ 

_  PUBlKVnON 
■  ADIIRISS 

I  (H  Y.  ST.vrK. /IP  _ 

I  rHIPHONK 
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Introducing  . 
the  round-trip 
Mailgram. 


luestern  Mailgram 


THIS  IS  A  REVOLUTIONARY  DEVELOPMENT  IN  RESPONSE - 
GETTING  MAIL:  BUSINESS  REPLY  MAILGRAM™ 

IT  CAN  SPEED  YOUR  OFFER  OR  REQUEST  ELECTRONICALLY  TO 
HUNDREDS  OR  HUNDREDS  OF  THOUSANDS,  THEN  SPEED  RESPONSES 
ON  THEIR  WAY  BACK  TO  YOU  VIA  FIRST  CLASS  MAIL. 

MAILGRAM’S  HIGH  IMPACT,  PLUS  THE  CONVENIENCE  OF  A 
BUILT-IN  REPLY  SLIP  AND  BUSINESS  REPLY  ENVELOPE,  ASSURES  THE 
GREATEST  RESPONSE  IN  THE  SHORTEST  TIME  AT  A  HIGHLY 
ECONOMICAL  COST-PER-RETURN. 

TO  SEND  BUSINESS  REPLY  MAILGRAMS,  JUST  SUPPLY  YOUR 
LIST  AND  MESSAGE  ON  COMPUTER  TAPE.  YOUR  MESSAGE  IS  FLASHED 
TO  POST  OFFICES  NEAR  YOUR  ADDRESSEES.  THERE  REPLY  ENVELOPES 
AND  MESSAGES  ARE  INSERTED  FOR  DELIVERY  WITH  THE  NEXT 
BUSINESS  DAY’S  MAIL. 

FOR  MORE  INFORMATION,  WRITE  JACK  COCHRAN  AT  THE 
ADDRESS  BELOW,  OR  CALL  HIM  TOLL-FREE  AT  800-325-6400.* 

•IN  MISSOURI,  8(X)  :542-66(X). 


9sn  suo^eojuniuujoo  leoiuiouoo^  )sej  joj 


BUSINESS  REPLY  MAIL 


FIRST  CLASS  PERMIT  NO.  00000  SADDLE  RIVER  NJ 


JACK  COCHRAN 
WESTERN  UNION 
1  LAKE  STREET 

UPPER  SADDLE  RIVER,  NJ  07458 


Business  Reply  Mailgram.  The  fastest  way 
to  get  the  word  around...and  back. 


Advertising  scene 

Tv  language  sells  newspaper  linage 


By  Daniel  L.  Lionel 

If  pross  ratinp  points  is  tv’s  pame, 
Warren  Perry,  advertisinp  manager  of 
the  Philndelphia  (Pa.)  Bulletin  says 
that  newspapers  who  learn  the  rules 
can  play  it  and  win  not  only  in  display 
but  in  classified. 

In  three  examples  he  cited  he  either 
knocked  tv  out  of  the  box  entirely  or 
cut  down  the  advertiser’s  tv  expendi¬ 
tures  and  redirected  more  dollars  into 
the  Bulletin.  “In  each  in.stance,”  he 
said,  “we  were  able  to  show  substan¬ 
tially  greater  reach  and  an  unbelievably 
lower  C.P.M.  than  tv.” 

Using  Bolden’s  “Measure  Of  A  Mar¬ 
ket,”  the  continuing  study  to  which  the 
Bulletin  subscribes  and  the  Newspaper 
Advertising  Bureau’s  ‘Broadcast  New 
Reach  Estimator’,  Perry,  the  recently 
named  chairman  of  IN.'XE’s  classified 
advertising  committee  convinced  a  ma¬ 
jor  Philadelphia  auto  dealer,  Burdumy 
Lincoln-Mercury  that  Bulletin  classi¬ 
fied  outreached  tv  by  a  ratio  of  6  to  1 
at  1  n  the  C.P.M.  of  the  dealer’s  sched¬ 
ule. 

First  Perry  a.scertained  the  Berdumy 
tv  schedule  via  Broadcast  Adverti.sers 
Report  and  the  Metro  Rating  for  each 
expo.su re  via  the  .ARB  chart  available 
from  the  N.AB  He  found  that  Bermudy 
u.sed  14  participation/break  spots  over 
a  period  of  3  days,  Saturday,  Sunday 
and  Tuesday.  The  total  effort  accumu¬ 
lated  23  Gross  rating  points  at  a  total 
cost  of  $711.  Translated  into  net  reach 
this  amounted  to  9.5%  of  the  adults  in 
the  market  or  308,000.  Cost  per  thou¬ 
sand  reached  was  $2.31. 

With  2  Evening  Bulletin  insertions 
and  one  Sunday  insertion  Perry  dem¬ 
onstrated  that  the  Bulletin  could  amass 

‘Car  Care’  sections 
sent  to  newspapers 

More  newspapers  are  expected  to  run 
special  “Car  Care”  sections  this  fall 
and  winter  as  interest  in  saving  gaso¬ 
line  spurs  the  fast  growing  automotive 
maintenance  market,  according  to  the 
Newspaper  .Advertising  Bureau,  Inc. 

Champion  Spark  Plug  Company, 
which  sponsors  the  “Car  Care”  sections, 
reported  that  more  than  1,800  of  these 
supplements  (900  in  the  .spring  and  900 
in  the  fall)  had  qualified  for  Champion 
ads  in  1974.  In  1973,  there  had  been 
1450  newspaper  “Car  Care”  supple¬ 
ments. 

This  fall.  Champion  is  again  offering 
250  to  1,000  line  newspaper  ads  to  run 
in  “Car  Care”  sections  of  four  or  more 
standard  size  or  eight  or  more  tabloid 
size  pages  which  appear  between  Sep¬ 
tember  1  and  November  30,  1975.  Unit¬ 
ed  States’  newspapers  which  qualify 
for  the  Champion  ads  at  national  rates 
will  also  qualify  for  100  line  national 
rate  ads  by  Gates  Rubber  Co. 


86  Gross  Rating  Points  for  the  two 
weekdays,  46  for  the  Sunday  insertion, 
a  total  of  132  GRP’s  representing  59% 
of  the  adults  in  the  market  or  1,909,000. 
The  cost— $622  at  $811  per  line.  The 
CPM — $0.33.  (This  was  Burdumy’s  us¬ 
ual  size  ad.) 

And  while  newspaper  classified  won 
hands  down  in  the  GRP  rating  game 
for  this  advertiser.  Perry  whose  back¬ 
ground  includes  a  distinguished  career 
in  classified  could  be  depended  to  point 
out  that  want  ads  offer  an  auto  dealer 
a  clearly  defined  market  place  rather 
than  an  amorphous  collection  of  bodies. 

In  the  case  of  Penelrama,  a  fairly 
heavy’  tv  advertiser,  the  objective  was 
to  switch  this  company  into  the  Bul¬ 
letin’s  weekly  TV  Time  magazine.  This 
advertiser  spent  $7600  on  two  tv  sta¬ 
tions  using  a  total  10  spots  on  a  Mon¬ 
day  and  Tuesday  in  participation 
breaks  of  prime  time  or  news  programs. 
The  schedule  resulted  in  a  total  of  87 
GRP’s  for  the  two  day  flight  or  a  net 
reach  of  33.8%  of  the  adults  in  the 
market.  Cost  per  thousand  reached — 
$6.93. 

Using  the  same  sources  as  in  the 
case  of  Berdumy  the  Bulletin  was  able 
to  show  that  a  single  full  page  in  black 
and  white  in  tv  time  —  46  GPR’s  or 
a  net  reach  of  46%  (1,497,000  adults). 
At  $1,008  the  black  and  white  page 
brought  in  the  audience  at  a  CPM  of 
$0.67  and  in  full  color  the  page  costing 
$1558  resulted  in  a  CPM  of  $1.04. 

Edmund  Scientific,  a  largely  mail  or¬ 
der  company  which  uses  both  newspa¬ 
pers  and  tv,  was  the  third  example 
Perry  offered.  Edmund’s  tv  schedule  in¬ 
cluded  a  sprinkling  of  3  participation/ 
break  spots  per  day  every  day  for  a 
total  of  21  spots  per  week  at  a  total 


Metro  Associated  Services,  Inc.  has 
produced  a  special  “Car  Care”  tabloid 
for  Champion,  and  is  distributing  it  to 
more  than  4,000  newspapers  in  the 
United  States  and  Canada. 

9-columii  display 
ad  format  adopted 

In  line  with  the  growing  trend  among 
major  daily  newspapers,  the  Oregonian 
and  Oregon  Journal,  published  in  Port¬ 
land,  will  adopt  a  nine-column  display 
advertising  and  six-column  inside  news 
format  September  1. 

A  single  column  will  be  9  picas-4 
points  wide,  and  a  page  89  picas-4 
points,  as  recommended  by  the  Ameri¬ 
can  Newspaper  Publishers  Association 
standardization  committee.  Inside  pages 
will  use  the  six-column  format  for  news 
now  reserved  for  the  front  page.  Classi¬ 
fied  advertising  will  go  from  nine  to  ten 
columns  per  page,  using  a  computer 
process  to  reduce  the  width  of  each 
character  slightly. 


cost  of  $2,050.  The  schedule  generated 
39  gross  rating  points,  cumulatively, 
constituting  a  net  reach  of  16%  of  the 
adult  audience  or  526,240  adults.  Again, 
as  shown  in  the  case  of  Panelrama,  the 
Bulletin’s  TV  Time  magazine  at  $1,008 
per  black  and  white  page  delivers 
1,497,000  adults — almost  3  times  as 
many  as  the  tv  7  day  schedule  at  less 
than  half  the  cost.  The  full  color  page 
at  $1,558  still  represents  a  saving  of 
$492  for  the  advertiser. 

A  further  weapon  vis-a-vis  tv  in  the 
Bulletin’s  sales  arsenal  appears  in  its 
impressive  booklet,  “The  Greater  Phil¬ 
adelphia  ’74  Newspaper  Audience” 
which  includes  an  update  based  on  1500 
interviews  by  Belden  Continuing  Mar¬ 
ket  Studies  completed  in  August  1974. 
This  provides  the  Reaeh  and  Frequency 
of  the  Bulletin  in  the  Philadelphia 
SMS.A — the  language  and  yardsticks  of 
the  tv  industry. 

According  to  the  study  the  1  day 
reach  of  the  Bulletin  embraces  43%  of 
the  adults  in  the  SMSA.  By  the  second 
day  the  Reach  is  increached  to  47% 
with  a  frequency  of  1.9.  As  explained 
in  a  footnote,  “Frequency  of  reading  is 
shown  as  the  number  of  different  issues 
a  reader  will  read  over  several  days.” 
By  the  fifth  day,  the  Bulletin’s  reach 
has  increased  to  53%  of  the  SMS.A, 
adding  330,000  to  the  one  day  reach 
with  a  frequency  of  4.1. 

In  its  current  series  of  tv  clinics,  the 
Newspaper  Advertising  Bureau  is  dem¬ 
onstrating  the  application  of  the  tech¬ 
niques  for  effective  selling  against  elec¬ 
tronic  media.  The  Bulletin’s  efforts 
demonstrate  how  readily  the  case  for 
newspapers  can  be  made  with  proper 
research  support. 

10-column  classified 

The  Washington  Post  will  change  its 
classified  format  to  ten  columns  a  page 
beginning  August  4.  To  put  ten  col¬ 
umns  in  space  formerly  occupied  by 
nine,  the  Post  will  use  a  photo-reduc¬ 
tion  process.  There  will  be  no  change  in 
the  character-per-line  count.  The  pa¬ 
per  will  provide  new  mechanical  spec¬ 
ifications  to  automotive  display  adver¬ 
tisers  who  submit  camera-ready  copy. 
By  using  ten  columns  instead  of  nine, 
the  Post  expects  to  save  ten  percent  on 
costs  of  newsprint  used  for  classified 
advertising. 

• 

Bicen  supplement 

The  Greenville  (S.C.)  News  and 
Piedmont  issued  a  16-page  supplement 
Juyy  23,  1975  with  16,800  lines  of  ad¬ 
vertising  on  “Greater  Greenville  Mer¬ 
chants  Bicentennial  Observ’ance”  which 
carried  Bicentennial  “money”  as  sav¬ 
ings  certificates.  The  idea  was  taken 
from  previous  coupon  editions. 
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Justice  Dept,  hits 
sexist  housing  ads 

The  Justice  Department  has  ordered 
91  newspapers  to  stop  printing  classi¬ 
fied  housing  ads  that  are  sexually  dis¬ 
criminatory. 

‘‘It  has  recently  come  to  our  atten¬ 
tion,”  the  letter  said,  ‘‘that  your  news¬ 
paper,  as  well  as  many  others,  prints 
classified  advertisements,  primarily  for 
the  rental  of  dwellings,  which  indicate 
a  preference  for  or  limitation  to  ten¬ 
ants  of  one  sex  or  the  other.” 

Assistant  Attorney  General  J.  Stant- 
ley  Pottinger,  head  of  the  department’s 
civ'il  rights  division,  said  discriminatory 
advertising  has  been  illegal  since  a  year 
ago  Augu.st. 

He  urged  ‘‘affirmative  action”  such 
as  printing  an  announcement  drafted 
by  the  Department  of  Housing  and 
Urban  Development  as  part  of  its  fair 
housing  ad  guidelines,  which  notified 
readers  of  the  paper’s  commitment  to 
compliance  with  the  Fair  Housing  Act. 

The  law  does  not  apply  to  advertise¬ 
ments  seeking  roommates. 

Representatives  of  the  American 
Newspaper  Publishei-s  Association  and 
the  National  Newspaper  Association 
met  (July  8)  with  officials  of  the  Jus¬ 
tice  Department  and  the  Department  of 
Housing  and  Urban  Development. 

Both  government  departments  agreed 
to  consider  drafting  guidelines  for  vol¬ 
untary  compliance  as  a  basis  for  fur¬ 
ther  discussion. 


MS&C  named  as  rep 

The  Bethlehem  (Pa.)  Globe-Times 
and  the  Bloomshurg- Berwick  (Pa.) 
Press  Enterprise  have  appointed 
Mathews,  Shannon  &  Cullen,  Inc.  as 
their  repre.sentative  for  national  adver¬ 
tising  sales. 


Paper  use  drops 

Total  estimated  U.S.  newsprint  con¬ 
sumption  was  768,696  tons  in  June, 
10.97c  less  than  in  June  1974,  the  Amer¬ 
ican  Newspaper  Publishers  Association 
reported.  Consumption  for  June  1974 
was  862,846  tons.  There  were  five  Sun¬ 
days  in  June  1975  and  1974.  For  the 
first  six  months  1975,  total  estimated 
U.S.  newsprint  consumption  was  4,601,- 
199  tons,  compared  with  5,170,032  tons 
in  the  first  six  months  of  1974,  a  de¬ 
crease  of  11%  in  1975 

• 

Postal  rate  editorial 

The  Magazine  Publishers  Association 
Inc.,  New  York,  has  prepared  an  edi¬ 
torial  for  use  by  newspapers  and  maga¬ 
zines  in  combatting  the  postal-rate  in¬ 
creases  that  have  been  recommended 
to  the  Postal  Rate  Commission.  Enti¬ 
tled,  ‘‘Save  the  Postal  Service  and  the 
Free  Press,”  the  400-word  “suggested” 
editorial  was  sent  to  over  7,000  weekly 
editors,  MPA  said. 


Multi-ad  expands 
illustration  system 

The  1976  Kwikee  Product  Illustration 
System  has  been  expanded  to  include 
new  manufacturers,  categories  and  a 
section  providing  ready-to-go  layouts. 

Set  for  distribution  in  early  Septem¬ 
ber  prior  to  new  car  announcements, 
the  book  will  eliminate  the  newspa¬ 
pers’  need  to  contact  manufacturers  for 
advertising  material,  for  any  of  the 
models  in  the  Kwikee  system. 

Among  new  manufacturers  in  the 
1976  book  will  be  Chevrolet,  which  will 
be  represented  by  more  than  40  pages 
covering  all  model  lines,  plus  vans  and 
trucks.  A  second  major  innovation  will 
be  a  section  devoted  to  ready-to-go  lay¬ 
outs,  with  headline  and  copy  sugges¬ 
tions,  according  to  Roy  M.  Andres,  gen¬ 
eral  manager  of  Multi-Ad  Services, 
Peoria,  Ill. 


2-millionth  classified 

The  Los  Angeles  Times  published  its 
two-millionth  classified  ad  for  1975  on 
Sunday,  July  6,  reported  Paul  Mahoney, 
director  of  classified  advertising  for 
The  Times. 

Last  year  4,249,442  classified  ads 
were  published  in  The  Times,  surpass¬ 
ing  the  4-million  mark  for  the  fifth 
time,  and  for  the  third  consecutive  year. 


Consultants  to  Management 
on  Executive  Recruitment 


Over  10  years  executive 
recruiting  experience  in  the 
following  areas: 

Newspaper 

Magazines 

Printing 


When  you  need  help  finding  the 
right  individual  in  your 
General  Management,  Business, 
Advertising,  Mechanical, 
Circulation  and  Editorial  areas, 
call  (312)  693-6171  fora 
no-obligation  and  confidential 
discussion  of  our  services. 


Carl  Youm 

PUBLISHINC! 

DIVISION 


Bill  Davis 

PUBLISHING 

DIVISION 


Mike  Walker 

BROADCAST 

DIVISION 


Fred  Harms 

CATV 

DIVISION 


Ron  Curtis  Q  Company 


O  HARE  PLAZA  5725  EAST  RIVER  ROAD.  CHICACXD,  ILLINOIS  60631 
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John  Coan,  Jr.,  promotion  director, 
Boston  Globe — named  assistant  to  the 
paper’s  advertisinp  director.  Richard 
Collins,  Jr.,  assistant  promotion  man¬ 
ager — named  actinp  promotion;  Dex¬ 
ter  Eure,  community  affairs  director — 
named  to  Collins’  former  post. 

*  *  * 

Arthur  Powers,  advertising  direc¬ 
tor,  Greensburg  (Ind.)  Daily  News — 
named  retail  advertising  manager, 
Charlottesville  (V’a.)  Daily  Progress. 

*  *  * 

Joseph  Delmont,  business  writer, 
St.  Paul  (Minn.)  Dispatch  and  Pioneer 
Press — named  business  editor,  to  suc¬ 
ceed  Bill  Farmer,  who  will  now  write 
feature  articles. 

*  *  * 

Jack  Denkinger,  advertising  dept., 
Omaha  World-Herald — named  coopera¬ 
tive  advertising  manager.  He  succeeds 
Edward  Blackman,  who  has  purcha.sed 
the  Gautier  (Miss.)  Independent,  a 
weekly. 


news-people 


Keating  Black  Feck  GepSardt 

NEW  APPOINTMENTS — Brady  Black,  vicepresident  and  editor  of  the  Cincinnati  En¬ 
quirer,  will  assume  the  duties  of  the  Kiplinger  Professor  of  Public  Affairs  Reporting  in 
Ohio  State  University's  School  of  Journalism  on  September  I,  when  he  retires  from  the 
newspaper.  He  will  continue  to  write  his  Sunday  column.  William  J.  Keating,  president 
of  the  Enquirer,  will  succeed  Black  as  editor.  Luke  Feck,  managing  editor,  will  become 
executive  editor.  Feck  and  Thomas  S.  Gephardt,  associate  editor  for  the  editorial  page, 
will  report  to  Keating. 


*  *  * 

Jim  Strayer,  editor,  Albion  (Neb.) 
News — named  news  editor,  Wayne 
(Neb.)  Herald.  He  succeeds  Norvtn 
Hansen,  who  purchased  the  Pender 
Times. 

*  *  * 

Michael  Gibson,  recent  graduate  of 
Temple  University  —  named  sports- 
writer,  Norwich  (N.Y.)  Evening  Sun, 
to  .succeed  David  Dillon,  now  manag¬ 
ing  editor. 

*  *  * 

Allen  Blanchard,  former  columnist 
and  national  editor,  Detroit  News — to 
head  the  paper’s  Washington  bureau. 

*  * 

Richard  Stewart,  national  editor, 
Boston  Globe — named  New  England 
correspondent.  Mathew  Storin,  former 
Globe  Asia  correspondent  —  assumes 
Stewart’s  former  post. 

*  *  * 

Ida  Stennick  Ford,  personnel  of¬ 
fice,  Portland  (Ore.)  Journal — cele¬ 
brating  50  years  w'ith  the  paper  after 
accepting  a  temporary  job  there  on 
July  20,  19-25. 


James  Wagner,  treasurer  of  the  Ro¬ 
anoke  (Va.)  Times-World — moving  to 
the  corporate  staff  of  Landmark  Com¬ 
munications,  Inc.,  Norfolk,  the  parent 
company.  Cranston  Williams,  Jr., 

business  manager  of  the  paper,  assumes 
Wagner’s  former  position.  He  will  also 
continue  as  business  manager. 

«  *  * 

Edward  Sherman,  Jr.,  editor  and 
co-publisher  of  the  Newport  (R.I.) 

Daily  News  —  retired.  His  younger 
brother,  Albert,  who  is  also  co-pub¬ 
lisher,  will  assume  the  title  of  pub¬ 
lisher  and  continue  as  general  man¬ 
ager. 

*  *  ♦ 

Fane  Burt,  managing  editor,  San 
Antonio  News — named  managing  edi¬ 
tor,  San  Antonio  Express  and  Saturday 
Express-Neu's.  Bert  Wise,  city  editor 
of  the  News — takes  over  Burt’s  former 
responsibilities.  George  Carmack,  edi¬ 
torial  page  editor  of  the  Netvs — named 
associate  editor  of  the  Express  and 
Express-News.  Sterlin  Holmesley, 
managing  editor  of  the  Express — suc¬ 
ceeds  Carmack. 


W.  D.  Hargraves,  mechanical  super- 
intendant,  Lawton  (Okla.)  Publishing 
Co. — retired  after  47  years  wdth  the 
company. 

«  ♦  ♦ 

Cecil  Herndon,  city  editor,  Hopkins¬ 
ville  (Ky.)  Neiv  Era — promoted  to  ex¬ 
ecutive  editor. 

*  *  >i< 

Bill  Blair,  news  editor.  Lake  Wales 
(Fla.)  Daily  Highlander — assigned  ad¬ 
ditional  duties  of  managing  editor. 

*  *  * 

David  Feldman,  advertising  director. 
Capital  Newspapers,  Albany,  N.Y. — 
named  general  manager.  He  succeeds 
Dennis  Mulligan,  now  general  man¬ 
ager  of  the  Boston  Herald- American 
and  Sunday  Advertiser.  Both  are  owned 
by  Hearst  Newspapers.  Alfred  Gi- 
GUERE,  production  director — named  di¬ 
rector  of  operations.  Warren  Welch, 
production  manager — takes  over  Gi- 
guere’s  former  position. 

*  ♦  ♦ 

Patricia  Newlin,  editor  of  the  Fort 
Hamilton  newspaper.  Casemate  — 
named  press  and  community  relations 
specialist  for  Mutual  of  New  York. 

*  *  * 

B™l  Schwartz,  political  writer, 
Louisville  Times — now  with  the  pa¬ 
per’s  Washington  bureau. 

*  *  * 

J.  Scott  Schmidt,  managing  editor 
in  charge  of  features  for  the  Chicago 
Tribune — named  president  and  general 
manager  of  the  Van  Nuys  (Calif.) 
Publishing  Co.  He  succeeds  the  late 
Maitrice  Markham.  Thomas  Osborn 
and  Thomas  Culligan,  both  with  the 
Tribune  —  named  circulation  director 
and  advertising  director  of  the  Van 
Nuys  Valley  News.  The  Van  Nuys  Pub¬ 
lishing  Co.  is  a  subsidiary  of  the  Trib¬ 
une  Co. 

«  ♦  ♦ 

James  Cassidy,  vicechairman  of  Hill 
and  Knowlton — to  join  Burson-Mar- 
stellcr  as  head  of  the  Washington  of¬ 
fice. 
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Robkrt  Marbut,  president  of  Harte- 
Hanks  Newspapers — elected  vicechair¬ 
man  of  the  International  Press  Tele¬ 
communications  Council. 


RETIRES — Robert  C.  Notson,  who  recently 
observed  the  SOth  anniversary  of  his  employ¬ 
ment  by  the  Portland  Oregonian,  retired  as 
publisher  of  the  nearly  125-year-old  newspa¬ 
per  on  July  20.  Notson  became  publisher 
January  I,  1968,  re- 
taining  the  title  and 
IW  duties  of  executive 

,  editor.  With  Notson's 

retirement,  FRED  A. 
STICKEL,  president 
general  manager 
»  "a  "  "Vo  Oregonian  Pub- 

\  lishing  Co.,  has  be- 

Im  come  president  and 

■,  publisher.  Sticicel  came 

to  The  Oregonian  in 
September  1967 
general  manager  after 
years  of  newspaper 
.  work  in  Jersey  City, 

New  Jersey.  He  was 


S.  A.  McAdams,  treasurer  and  a  di¬ 
rector  of  the  Oklahoma  Publishing  Co. 
— retired.  He  will  continue  as  a  con¬ 
sultant  and  director. 


Lee  Casey,  managing  editor  for 
North  America  for  Reuters — resigned 
to  return  to  his  native  Australia  as  as¬ 
sistant  general  manager  of  Australian 
Associated  Press,  the  national  news 
agency.  Mel  Reiser,  manager  of  Reu¬ 
ters  Economic  Services  in  London,  suc¬ 
ceeds  him. 


Raymond  Robinson,  publisher,  De 
Kalb  (Ill.)  Daily  Chronicle — named 
publisher  of  the  Manchester  (Conn.) 
Evening  Herald.  Charles  Pettit,  pub¬ 
lisher,  Daily  Inter  Lake,  Kalispell, 
Mont. — succeeds  Robinson  in  De  Kalb. 
C.  Patrick  King,  publisher,  Beloit 
(Wis.)  Daily  News  succeeds  Pettit  in 
Kalispell.  Don  Byrne,  publisher,  Pull- 
man  (Wash.)  Herald — replaces  King 
in  Beloit.  Dvane  Edmonds,  director  of 
advertising  in  Manchester — now  pub¬ 
lisher  in  Pullman.  All  papers  are  owned 
by  Hagadone  Newspapers,  a  division 
of  Scripps  League. 


•  Edited  by  Arthur  S.  Banks 

•  Robert  S.  Jordan,  IGO  Editor 


Robert  Feldkamp,  formerly  with  the 
Akron  (Ohio)  Beacon  Journal  and  for¬ 
mer  press  .secretary  to  William  Saxbe 
— named  deputy  director  of  public  in¬ 
formation  for  the  Department  of  Jus¬ 
tice. 


A  new  edition  of  the  most  compre¬ 
hensive  annual  reference  of  the 
world's  political  structures  and  events! 


Current  to  January  1,  1975 — and  sched¬ 
uled  to  be  up-dated  and  reissued  annually 
— Political  Handbook  of  the  World:  1975 
provides  (in  alphabetical  order  of  their 
customary  names  in  English);  articles  and 
data  on  every  country  in  the  world — 160 
in  all — and  their  related  territories.  It 
also  provides  (in  alphabetical  order  of 
their  English  designations):  information 
on  105  intergovernmental  organizations 
(including  all  UN  and  UN-related  bodies). 
A  single  up-dated  source  of  ready,  cur¬ 
rent.  non-judgmental  information — geog¬ 
raphy,  economy,  history,  politics,  govern¬ 
ment,  sociology,  current  heads  of  state, 
etc.  an  invaluable  reference  for  all  those 
concerned  and  involved  in  international 
491  pp.  81/2x11 


Thomas  Sherrill,  International  Cir¬ 
culation  Managers  Assn,  president  and 
circulation  director  of  the  Sarasota 
(Fla.)  Herald-Tribune  &  Journal — 
named  circulation  director  of  the  Co¬ 
lumbus  (Ohio)  Dispatch  &  Citizen- 
Journal, 


Stephen  M.  Shadid — to  Knight-Rid- 
der  Newspaper  Sales  Inc.  as  a  sales 
representative,  from  Ward-Griffith 
Company  Inc. 


Vernon  D.  Cornish,  38.  to  retail  ad 
manager  of  the  Omaha  (Neb.)  World- 
Herald.  He  has  been  administrative  to 
the  paper’s  president.  Harold  W.  An¬ 
dersen.  Eugene  B.  Carrigan — to  asso¬ 
ciate  retail  ad  manager. 


McGraw-Hill  Book  Company  I  ^ 

1221  Avenue  of  the  Americas  ■"nlH 
New  York,  New  York  10020  ■  ■  1 1 1  ■ 

Please  send  me  POLITICAL  HANDBOOK  OF  THE 
WORLD:  1975  for  10  days’  free  examination.  At 
the  end  of  that  time  I  will  remit  as  indicated 
below  plus  local  tax,  postage,  and  handling  or 
return  the  book  without  charge.  Please  check 
one:  POLITICAL  HANDBOOK  OF  THE  WORLD:  1975 
(003713-2) 

□  $19.95 

□  $9.95  plus  tax,  postage  and  handling  in 
10  days  and  $10  one  month  later 

Special  savings  offer— subscribe  now  to  receive 
future  up-dated  editions  of  the  HANDBOOK  (to 
be  published  annually)  and  you  will  receive  this 
volume  for  only  $13.95  plus  local  tax,  postage, 
and  handling-a  30%  saving.  Future  volumes 
will  also  come  to  you  at  30%  off  list.  Free  10 
days’  examination  and  return  privileges  still 
apply. 

□  Check  here  to  become  a  subscriber. 


Carolyn  Colwell — reporter  and  fea¬ 
ture  writer  with  the  late  Chicago  To¬ 
day — to  Louisville  (Ky.)  Courier-Jour¬ 
nal  city  staff. 

(Continued  on  page  24) 


PROMOTIONS  for  two  Gannett  Co.  Inc., 
publishers  to  larger  newspapers  were  an¬ 
nounced  by  Allen  H.  Neuharth,  president 
and  chief  executive.  GREGORY  L.  DELI- 
YANNE  (right),  publisher  of  the  41,000- 
circulation  Journal  and  Courier  at  Lafayette, 

Ind.,  will  return  to  Lansing,  Mich.,  as  pub¬ 
lisher  of  the  State  Journal,  circulation  80,- 
000.  He  had  served  in  executive  roles  at 
Lansing  for  25  years  before  going  to  Lafay¬ 
ette  in  1973.  MALCOLM  W.  APPLEGATE 
(left),  editor  and  publisher  of  the  20,000- 
circulation  Ithaca  (N.Y.)  Journal,  and  a  for¬ 
mer  Gannett  corporate  executive,  will  suc¬ 
ceed  Deliyanne  as  publisher  at  Lafayette. 

Both  appointments  are  effective  Aug.  I. 

Neuharth  said  that  a  successor  to  Apple- 
gate  at  Ithaca  will  be  announced  shortly. 

At  Lansing,  Deliyanne  will  succeed  MAU¬ 
RICE  HICKEY,  who  recently  was  named  vice 
president/marketing  of  Gannett  Co. 
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(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 
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Address 


57J669-4066-3 

EXTRA  SAVINGS— remit  in  full  with  order,  plus 
local  tax  and  McGraw-Hill  pays  postage  and 
handling.  Return  privileges  apply.  This  offer 
good  only  in  U.S. 


Scripps-Howard  journalism  grants 
total  more  than  $200,000 


Trustops  of  the  Scripps-Howard 
Foundation  have  authorized  scholar¬ 
ships  and  cash  frrants  exceedinp  $200,- 
000  to  undergraduates  and  praduates 
in  the  field  of  journalism  as  well  as  to 
universities  and  collepes. 

Announcement  was  made  by  Matt 
Meyer,  president  of  the  Foundation, 
which  has  as  its  objective  the  encour- 
apement  of  excellence  in  the  broad 
field  of  communications. 

A  record  132  students— chosen  from 
applications  that  the  tiaistees  termed 
“the  hiphest  quality  ever” — will  have 
portions  of  their  collepe  expenses  paid 
in  1975-70  throuph  scholarship  monies, 
while  a  record  00  universities  and  col- 
lepes  wilt  receive  prants  of  $1000  each. 
These  prants  wilt  be  administered  by 
the  schools,  and  po  to  students  who  are 
preparinp  for  careers  in  communica¬ 
tions. 

Many  of  these  prants  are  desipnated 
for  students  who  are  pursuinp  the  non¬ 
editorial  side  of  newspaperinp-adver- 
tisinp,  circulation,  production,  etc. — and 
to  those  who  are  i)reparinp  for  careers 
in  television  and  radio. 

Trustees  also  authorized  continuance 
of  three  awards  in  the  clas.sification  of 
joumalism-praphic  arts  at  Rochester 
(NY)  Institute  of  Technolopy,  as  well 
as  the  contiiiuance  of  prants  in  a  Spec¬ 
ial  Projects  catepory  to  the  followinp: 

American  Press  Institute  Columbia 
University  Seminars,  Inter  American 

Toledo  Blade  Co. 
suspends  Times 

The  Toledo  Blade  Co.  susiiended  pub¬ 
lication  of  the  Toledo  (O.)  7’iwc.s  after 
the  .luly  18  edition  because  of  insuffi¬ 
cient  reader  and  advertiser  interest, 
and  substantial  monetary  losses.  Ap- 
liroximately  129  emidoyees  are  involved. 

.\bout  .50  employees  of  the  Monday 
throuph  Friday  morninp  newspaper 
will  1)0  terminated  in  the  next  few 
weeks.  William  Pay,  assistant  to  the 
publisher,  Paul  Block,  .Ir..  announced. 
.4bout  23  fulltime  news  department  peo- 
])1(‘  will  be  affected.  Pay  said  it  is  hojied 
that  many  of  the  remaininp  emi)loyees 
can  be  utilized  in  i)ro(luction  of  the 
Blade  by  coverinp  what  previously  had 
been  overtime  shifts. 

The  Times,  with  a  circulation  of  just 
over  30,000,  w.as  acquired  by  the  Blade 
Comi)any.  The  Times  was  started  in 
1819.  The  eveninp  Blade  has  180,000 
circulation.  The  Times  reached  its  cir¬ 
culation  i)eak  of  50,000  in  1954. 

Asked  the  reason  for  the  disparity 
in  circulations.  Pay  said.  “I  puess  To¬ 
ledo  is  not  a  morninp  pa])er  city.”  The 
city  lies  l)etween  Detroit  and  Cleveland, 
beinp  closer  to  Detroit,  which  has  morn¬ 
inp  and  eveninp  dailies,  as  does  Cleve¬ 
land. 

Company  officials  said  that  every 


Press  As.sociation  Student  Exchanpe 
Fund,  and  ABC  (A  Better  Chance) — a 
propram  supportinp  Black  students  in 
collepes  and  preparatory  .schools. 

Other  monies  were  made  available  to 
Syracuse  University  Media  Communica¬ 
tions;  Freedom  of  Information  Center, 
University  of  Missouri;  Ohio  Univer¬ 
sity  New’spaper  Equipment  Propram; 
Indiana  University  Journalism  Library 
Fund;  Florida  Apricultural  &  Mechani¬ 
cal  University  Journalism  Propram; 
University  of  Evan.sville  for  electronic 
newsroom  equipment;  Eupene  O’Neill 
Memorial  Theatre  Center  seminar  for 
newspaper  critics;  Council  for  the  Ad¬ 
vancement  of  Science  Writinp,  Inc. 
seminar;  and  Columbia  University 
Joseph  L.  Jones  Scholarship  Fund 
honorinp  the  retired  foreipn  editor  of 
United  Press  International. 

Earlier  this  year  the  Foundation  pre¬ 
sented  $10,000  in  prizes  to  winners  in 
the  Edward  .1.  Meeman  Conservation 
•Awards;  $7500  in  the  Roy  W.  Howard 
Public  Sei-vice  Awards;  $1500  in  the 
Ernie  Pyle  Memorial  Awards;  and  $1500 
in  the  Walker  Stone  .Awards  for  ed- 
itoral  writinp. 

Requests  for  scholarship  help  exceed¬ 
ed  any  previous  year.  .At  the  same  time, 
financial  contributions  to  the  Founda¬ 
tion  enjoyed  a  steady  prowth,  thus 
permittinp  the  Foundation  to  expand 
its  assi.stance  to  individual  students  as 
well  as  collepes  and  universities. 

effort  will  be  made  to  helj)  terminated 
employees  find  jobs.  Pay  said  a  clear- 
inp  house  will  lie  set  up  by  personnel 
manaper  Warren  Wanamaker.  He  add¬ 
ed  that  2  or  3  industrial  firms  said  they 
had  places  for  a  coujile  of  writers  and 
some  i)ublic  relations  firms  were  offerinp 
a  few  positions. 

Pay  said  that  last  fall  some  “outside 
consultants”  attempted  to  increase  the 
Times  circulation  “with  limited  suc¬ 
cess.”  Circulation  went  up  about  2,000 
copies,  but  eventually  dropped  off.  Pay 
added  that  the  closinp  was  not  due  to 
the  current  recession. 

Block  and  his  brother  William  Block 
own  the  Pont-dozctle :  the 

Motitereij  (Ca.)  PeninNido  Henihl  and 
the  lied  Honk  (N.J.)  Ker/ister. 


Bowater  S.C.  mill 
to  close  for  week 

The  Catawba,  S.C.,  newsprint  mill  of 
the  Bowater  Carolina  corporation  an¬ 
nounced  that  it  would  shut  down  opera¬ 
tions  for  one  week  startinp  July  28. 

.Accordinp  to  a  company  spokesman, 
the  closinp  of  the  Catawba  plant  and 
the  similar  shutdown  of  other  Bowater 
plants,  is  directly  related  to  demand 
and  the  control  of  mill  inventories. 

The  Bowater  plant  produces  an  aver- 
ape  GOO  tons  of  newsprint  per  day. 
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News  people  in  news 

(Continued  froyn  page  23) 

G.\ry  W.  Voss — appointed  to  Chi- 
capo  sales  staff  of  Branham,  Inc.  Miss 
SiiKRYi.  M.  Bru.r— to  assistant  .‘^ales 
service  manaper. 

♦  *  * 

P.win  R.  Ciil.iiKRT — 9-year  reporter 
and  transportation  editor  of  the  Chi- 
rogo  Trihnne — to  press  secretary  for 
Republican  candidate  for  povernor  of 
Illinois  James  R.  Thompson. 

*  *  >i( 

Kkrry  Ki.I'MK — former  education  re¬ 
porter,  Cineinnati  (O.)  Pouf — to  edu¬ 
cation  re))orter,  Cineijinnti  Enquirer. 

♦  ♦  ♦ 

Edwin  Parry,  Chicago  Sun-Time^ 
financial  editor — named  winner  of  a 
1975  Gerald  Loeb  .Award  for  distin- 
puished  business  and  financial  journal- 


Paniel  E.  Baumann — to  vicepre-si- 
dent  and  editor  of  the  daily  Paddock 
Publications.  He  has  been  editor  and 
publisher  of  Paddock’s  Circle  proup  of 
weeklies.  Miuiiaei.  ?1.  Traynor  —  to 
business  manaper  of  Circle  proup  and 
Kathi.een  K.  Naureckas — appointed 
manapinp  e<litor  of  the  weeklies.  Mrs. 
Linda  Fisuiier  —  named  promotion 
manaper  for  Paddock  Publications. 

♦  *  * 

George  A.  Fi.ynn,  former  reporter 
and  city  editor  of  the  Fort  Lauderdale 
bureau  of  the  Miami  Herald  and  edi¬ 
torial  (iromotion  director  for  the  Her¬ 
ald  and  Gaei.  L.  Cooper,  previously  an 
editor  and  desk  man  for  the  Courier- 
.Journal  and  J.oumville  Times — joined 
the  Texas  .A&M  University’s  depart¬ 
ment  of  journalism  as  faculty  memliers. 

*  ♦  >!■ 

Rorert  Hudson,  .school  of  journal¬ 
ism  Michigan  State  University — named 
head  of  the  journalism  department  of 
California  Polytechnic  State  Univer¬ 

sity,  San  Luis  Obispo. 

*  *  ♦ 

Charles  Bennett,  executive  editor. 
Oklahoma  Citg  Times  and  Daily  Okla¬ 
homan — named  a  director  of  the  Okla¬ 
homa  Publishing  Co.  to  succeed  Nor¬ 
man  Bagwell,  who  resipned  recently 
aftei'  the  sale  of  WKY-tv  to  the  Eve¬ 
ning  News  .Assn.,  Detroit. 

*  *  * 

Pave  Bauer — from  education  re¬ 

porter,  Cineinnati  (0.)  Enquirer  edu¬ 
cation  reporter,  to  local  politics  re¬ 
porter. 

«  ♦  ♦ 

Christian  Chenowetii — named  ex¬ 
ecutive  editor  of  Field  Newspaper  Syn¬ 
dicate,  Chicago.  He  has  been  managing 
editor  since  1970. 

*  *  * 

Howard  Ci.eavinger,  manapinp  edi¬ 
tor,  Spokane  (Wa.sh.)  Daily  Chronicle 
— retiring  after  40  years  with  the  pa- 
jier.  Gordon  Coe,  associate  editor,  will 
succeed  him.  John  V.anPerwerker — 
named  assistant  manapinp  editor; 
John  Lemon,  political  writer — to  asso¬ 
ciate  editor. 
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CLOSE 

K  AT  A  BETTER 
MEDIUM  FOR  YOUR 
NEWSPAPER  MARKET 
ADVERTISING 


Last  year's  market  figures  are  as 
out-of’date  as  yesterday's  newspaper 


SEU  YOUR  NEWSPAPER  MARKET  All  YEAR  IN  AN  EDITORIAL 
CLIMATE  OFCOMPLETE,  ACCURATE,  UP-TO-DATE  DATA . . . 


Planning  advertising  campaigns  or  selecting  locations 
for  shopping  centers,  stores  or  plants,  marketers  need 
information  in  advance.  E&P  Market  Guide  tells  them  what 
your  market  will  be  next  year,  not  what  it  was  last  year. 


E&P  MARKET  GUIDE  IS  COMPLETE 

The  market  Guide  gives  detailed  data  on  U.S. 
and  Canadian  daily  newspaper  markets.  No  other 
single  source  offers  such  a  wealth  of  current, 
accurate  information— a  library  of  facts  in  a 
single  volume. 


E&P  MARKET  GUIDE  IS  ACCURATE 

Time  after  time.  Market  Guide  economic  estimates 
have  proven  correct  within  a  few  percentage 
points  when  the  actual  figures  became  available. 


E&P  MARKET  GUIDE  IS  UP-TO-DATE 

No  other  publication  provides  statistics  that  are 
as  current.  Market  Guide  estimates  accurately 
predict  market  data  up  to  a  year  and  a  half  ahead 
of  most  other  sources. 


E&P  MARKET  GUIDE  REACHES  KEY  MARKETING  PEOPLE 


Over  6,000  sold  every  year.  Your  largest  advertisers— the  most  distinguished 
names  in  marketing— buy  one  or  more  copies  yearly.  Major  retail  chains 
order  in  quantity— up  to  49  copies— for  regional  offices  throughout  the  country. 


E&P  MARKET  GUIDE  sells  your  market— your  MARKET  GUIDE  ad  sells  your  newspaper. 
Contact  F.  C.  Teubner,  Advertising  Manager,  for  complete  information  and  rates. 
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Canton  tornado 
leaves  Ledger 
safe,  but  dark 

Five  editorial  staffers  of  the  Canton 
Ledger  (circ.  9,564)  worked  throuph- 
out  the  nipht  of  July  23  gathering  sto¬ 
ries  and  pictures  in  the  aftermath  of  a 
tornado  that  ripped  through  the  Cen¬ 
tral  Illinois  city. 

The  twister  which  left  2  trailer  dwell¬ 
ers  dead  and  about  60  hurt,  one  criti¬ 
cally,  cut  off  power  to  at  least  half  the 
community,  including  the  Ledger  build¬ 
ing. 

Editor  Dan  Holman,  reached  at  the 
Tazenell  (Ill.)  News,  near  Peoria,  said 
he  grouped  a  photographer  and  4  re¬ 
porters,  all  with  cameras,  after  learn¬ 
ing  what  buildings  were  hardest  hit, 
and  they  gathered  information  and  pho¬ 
tos  all  night.  The  Ledger  of  July  24 
was  printed  at  the  News  plant,  as  it  is 
normally,  hut  with  much  more  difficulty, 
and  2  hours  late. 

Holzman  said  the  July  24  issue  con¬ 
tained  20  pictures  and  38  stories  of  the 
whirlwind’s  damage. 

A  truckload  of  papers  moving  into 
Canton  was  stopped  by  state  troopers, 
but  they  let  the  vehicle  proceed  when 
they  learned  of  its  cargo.  Most  sub¬ 
scribers  got  carrier  boy  delivery. 

Holman  said.  “We  were  lucky.  The 
Canton  State  Rank,  half  a  block  away 
from  our  plant  was  demolished  and  a 
barber  shop  and  an  insurance  agency 
next  door  to  us  were  damaged  as  was 
the  nearby  Elks  Lodge  hotel.  But  not 
one  window  in  our  plant  was  broken  and 
there  was  no  building  damage.” 

Ledger  chairman  John  R.  Winsor, 


his  residence.  Both  were  in  darkness. 

Holzman  said  it  will  be  2  to  4  weeks 
before  the  south  section  of  Canton  has 
power  and  at  least  3  weeks  before  elec¬ 
tricity  is  restored  at  the  Ledger  plant. 
He  .said  his  only  source  of  outside  (na¬ 
tional  and  international  news)  is  Uni¬ 
ted  Press  International.  Its  service  to 
Canton  was  cut  off. 

The  worst  damage  occurred  in  the 
central  business  district.  Canton  Mayor 
Robert  Jennings  said  the  tornado 
.seemed  to  “Iwunce  around  in  every  di¬ 
rection,”  destroying  a  building  while 
others  across  the  street  stood  without 
.so  much  as  a  pane  of  broken  glass.” 
Thus,  the  Ledger  building  was  saved. 

Holzman  said  he  will  \vork  at  the 
Tazewell  News  until  power  is  restored 
to  his  offices  in  Canton,  about  35  miles 
southwest  of  Peoria. 

Striking  members  of  Illinois  Brother¬ 


hood  of  Electrical  Workers  out  about  2 
weeks,  returned  to  their  jobs  long 
enough  to  restore  power  to  the  town’s 
hospital, ,  waterworks  and  a  nursing 
home.  By  the  evening  of  July  24  they 
had  set  up  picket  lines  again  around 
the  Central  Illinois  Public  Service  Co. 
station  at  Canton,  even  though  almost 
half  the  town  remained  without  elec¬ 
tricity. 

Holman  said:  “We  may  be  a  little 
late  meeting  deadlines  for  a  while,  but 
we’re  trying  to  see  that  doesn’t  hap¬ 
pen.” 

None  of  his  staff  was  injured  during 
their  story  and  picture  search.  One  re¬ 
porter  stepped  on  a  nail  but  carried  on 
after  receiving  first  aid. 

E&P  contacted  a  police  officer  at  Can¬ 
ton  headquarters  by  emergency  phone 
procedure.  He  directed  a  reporter  to 
Holman’s  office  in  Morton,  where  the 
Tazewell  News  plant  is  located. 


Editor  sues  judge  for  jail  order 


Dan  Hicks  Jr.,  editor  of  the  Monroe 
County  (Tenn.)  Observer,  Madison- 
ville,  filed  a  .$100,000  civil  rights  suit, 
50  pages  long,  July  28  in  United  States 
District  Court  in  Knoxville  again.st 
County  Judge  J.  P.  Kennedy,  a  juvenile 
court  judge  who  had  Hicks  jailed  and 
released  two  hours  later  July  11. 

“In  my  case,  I  was  jailed  illegally, 
deprived  of  my  freedom.  The  due  proc¬ 
ess  was  not  followed.  I  wasn’t  put  on 
notice,  or  given  hearing,”  Hicks  told 
E&r  this  week.  Hicks,  who  has  written 
about  bootleg  liquor  and  other  such  top¬ 
ics.  before  his  jailing,  has  also  been 
twice  beaten  up,  once  missed  by  a  shot¬ 
gun  blast,  sued  for  libel  and  has  his 
plant  burned  out  twice. 

Hicks  was  charged  for  contempt  of 


ordered  not  to  write  anything  on  the 
case.  He  was  fined  $50  and  ordered  to 
spend  five  days  in  the  county  jail.  Rut 
two  hours  later,  Hicks  and  his  type¬ 
writer  were  free  again. 

Dan’s  wife  has  a  heart  ailment,”  said 
Judge  Kennedy,  “and  that  condition 
could  be  aggravated  by  Dan’s  Ijeing  in 
jail.  And  1  couldn’t  .see  that  the  Juve¬ 
nile  Court  could  be  served  to  any  ad¬ 
vantage  by  his  staying  in  jail.” 

The  case  revolves  around  a  double 
murder  in  which  a  17-year-old,  Cornell 
Miller,  is  accused  of  shooting  a  first 
cousin  Robbv  Masingale,  29.  Hicks 
printed  the  juvenile’s  name,  and  then 
was  ordered  not  to  print  any  more  in¬ 
formation  about  the  case.  Hicks  did  and 
was  ordered  by  the  judge  to  appear  in 


meantime,  was  trying  to  line  up  2  gen¬ 
erators,  one  for  the  Ledger  and  one  for 


court  for  printing  the  name  of  a  juve¬ 
nile  charged  in  a  murder  after  being 


/  CMON,  \  /'  you  must  '' 

,i, SrVSH  J 

. M"' . 


ORDER 
YOUR  OWN 
SUBSCRIPTION 
TODAY.  JUST 
MAIL  THIS 
COUPON. 


court  on  contempt.  Rut  Hicks  refused 
on  the  advice  of  his  attorney,  Lewis 
Kinnard. 

Then  the  judge  issued  a  second  order 
for  Hicks  to  appear  in  court  on  a  con¬ 
tempt  citation,  as  well  as  one  for  the 
attorney  having  told  Hicks  not  to  ap¬ 
pear.  The  trial  for  the  attorney  was 
Friday,  July  25.  The  motion  to  dis¬ 
miss  the  case  was  overruled  as  well  as 
a  motion  to  have  it  continued.  The 
judge  called  Hicks,  who  was  covering 
the  case  as  a  reporter,  to  testify  and 
he  refused.  Kinnard  was  found  guilty; 
fined  $1. 

“I’m  still  under  order,”  says  Hicks, 
“not  to  print  anything  on  the  juvenile 
case,  but  I  have  written  about  it  and 
nothing  has  happened  since  the  jail¬ 
ing.” 
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_ ^  Drops  legal  ads 

J12  50  a  year  US  •  The  Co/(ti)t()t«  (S.C.)  Record  will  not 
and  Canada:  all  oth-  |  accept  legal  advertisements  after  Au¬ 
er  countries.  $35  a  I  gust  9.  An  1899  State  law  limits  rates 
I  J  on  the  legal  ads  to  a  level  the  firm  said 

•  does  not  cover  the  cost  of  publishing 
nittance  is  en- 1  them.  A  bill  to  raise  the  rates  was  de- 

*  feated  recently  after  speeches  critical 
.mmmmmmmm^  of  thc  mcdla’s  covcragc  of  legislators. 
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Program  trains  Native  Americans  for  media  jobs 

By  Ray  Newton  Currently,  the  newspaper  is  printed  hundreds  of  people  who  otherwise 

by  an  independent  Albuquerque  printer,  might  not  have  the  chance.  If  Native 

The  All  Indian  Pueblo  Council  i)ut  Lovato  said  future  plans  include  Americans  can  get  into  mass  media, 

(AlPC)  headquartered  in  Albuquer-  construction  of  a  print  shop.  then  they  can  begin  changing  an  image 

que,  N.M.  is  developing  a  program  to  “Our  purpose  for  the  newspaper  is  which  has  persisted  for  so  long,”  Lo- 

train  Indians  for  positions  in  media.  simple — to  provide  Indian  readers  with  vato  said. 

According  to  Ernest  Lovato,  director  Indian  news  written  by  Indians,  and  “The  general  public  has  developed 
of  Communications  Center  for  AIPC  to  give  minorities  a  chance  at  learning  some  totally  inaccurate  concepts  about 
and  a  vicechairman  of  the  council,  the  newspaper  business,”  he  said.  Native  Americans,  particularly  those 

which  represents  19  different  pueblos  Lovato  explained  that  the  training  who  live  in  the  Southwest,”  said  Lo- 
and  several  thousand  Southwestern  would  not  be  restricted  to  Indians  vato,  who  for  years  has  lived  on  the 

Indians  in  New  Mexico,  Colorado  and  only.  “We  want  to  give  anyone — Indi-  Santo  Domingo  Pueblo  reservation 

Arizona,  the  program  involves  a  news-  ans,  Mexican  Americans,  Blacks,  An-  south  of  Albuquerque, 

paper,  a  radio  station,  and  ultimately  pios — the  opportunity  to  leai-n  about  He  pointed  out  that  the  largest  con- 

a  television  station.  journalism  in  a  multi-cultural  situa-  centration  of  Native  Americans  in  the 

The  group  already  publishes  a  news-  tion.  We  lielieve  it  is  only  by  sharing  nation  is  within  the  Four  Corners  area 

paper,  the  19  Pueblo  AVm  r,  which  cir-  our  cultural  backgrounds  that  we  can  — the  contiguous  states  of  New  Mexico, 

culates  among  the  19  tribes  in  the  coun-  develop  more  understanding  of  each  Colorado,  Utah  and  Arizona.  “Thou- 

cil.  The  staff  is  primarily  Native  Amer-  other.”  sands  of  Native  Americans  live  in  this 

ican  and  includes  representatives  from  Lovato  also  told  of  Council  plans  to  region,  yet  they  have  been  portrayed 
several  pueblos,  he  said.  begin  an  FM  radio  station  this  fall.  by  media  as  being  essentially  the  same. 

The  Ifi-page  tabloid  newspaper  fol-  “It  too  will  be  part  of  our  overall  How  many  times  have  you  seen  a  pho- 

lows  a  four  column  format.  Except  for  communications  training  program,”  he  tograph  of  a  woman  weaving  in  front  of 
news  releases  from  the  American  In-  said.  “The  station  will  be  on  the  air  her  hogan,  or  a  man  sitting  at  a  bench, 

dian  Press  Association  (with  national  from  6  a.m.  to  midnight  as  a  non-com-  bright  headband  around  his  hair,  mak- 

headquarters  in  Washington,  D.C.) ,  the  mercial,  educational  station.  The  pro-  ing  jewelry?  These  are  not  honest  im- 
paper  is  staff-written.  The  editor  is  Ken  gramming  content,  like  the  newspaper,  ages  of  Indians.” 

Neundorf,  previously  editor  of  the  will  be  multicultural.  Later,  we  plan  to  He  emphasized  the  need  for  publi.sh- 

Smidoval  County  (Ariz.)  Times-Indc-  utilize  relay  stations  so  we  can  cover  ers  and  editors  to  “extend  themselves 

pendent.  the  entire  Rio  Grande  area  .  .  .  from  toward  making  opportunities  available 

“We  plan  to  expand  the  newspaper  Texas  to  Colorado.”  to  Native  Americans.  Give  scholar- 

as  we  receive  .support  from  some  state  “We  are  anticipating  an  exciting  ships  to  promising  Indians  who  want 

and  federal  agencies,  and  we  will  use  challenge  in  bringing  about  social  and  careers  in  journalism.  Create  some  In- 

it  as  a  teaching  facility  in  our  com-  educational  change,  in  meeting  a  media  dian  internships  and  hire  Indian  cor- 

munications  training  program,”  Lovato  need  for  Native  Americans,  and  in  pro-  respondents  on  the  reservations  instead 

added.  viding  job  training  opportunities  for  of  assigning  reporters.” 

Mike  Peters 


Rethink  use  of  photo  space—* 


Editor  urges  small  picture  layouts 


By  Lenora  Williamson 

A  picture  editor  for  16  weekly  news¬ 
papers  in  and  around  Denver,  Colo¬ 
rado  thinks  that  editors  and  photogra¬ 
phers  should  sit  down  together  and  re¬ 
evaluate  objectives  of  newspaper  pho¬ 
tography  in  the  light  of  current  prob¬ 
lems. 

Charles  R.  Freestone  of  the  Sentinel 
Newspapers,  with  two  other  photogra¬ 
phers,  covers  a  200-square  mile  area. 
The  editor/photographer  sees  three  ma¬ 
jor  problems  in  photojournalism  these 
days ; 

...  A  reduction  in  photo  staffs.  Pho¬ 
tographers  are  either  laid  off  or  not 
replaced  when  they  quit  or  retire. 

.  .  .  Reduction  in  photo  space.  This 
includes  elimination  of  picture  pages, 
reduction  in  number  of  photos  used 
and  scaling  down  of  pictures. 

...  An  increase  in  use  of  puff  pic¬ 
tures. 

The  puff-picture  proliferation.  Free¬ 
stone  attributes  to  more  competition 
for  the  advertising  dollar.  He  says 
many  newspapers  are  assigning  and 
using  more  so-called  business  pictures. 
“When  an  advertiser  presents  a  $50 
check  to  a  worthy  organization,  it’s  a 
news  picture.” 

Any  one — or  all — of  the  three  factors 
in  combination.  Freestone  thinks,  re¬ 
sults  in  demoralization  of  staff  photog¬ 
raphers  and  decrease  in  quality  pic¬ 
tures.  “The  attitude  in  a  number  of 
cases  is  why  bother  exerting  yourself 
looking  for  a  creative  approach  when 
the  picture  probably  will  not  run  any¬ 
way.” 

“Chuck”  Freestone  bases  part  of  his 
observations  on  a  number  of  letters 
from  other  editors,  who  send  copies  of 
their  newspapers  fille<l  with  check  pres¬ 
entations,  gavel  passings,  proclamation 
signings  and  group  shots.  Then  they 
ask,  “Why  do  the  pictures  in  my  paper 
look  so  bad.” 

In  most  cases,  he  says  the  pictures 
are  bad  because  the  timing  and  ap¬ 
proach  to  the  subject  was  bad. 

Maybe,  he  adds,  editors  should  ask 
themselves  whether  they  are  using  pic¬ 
tures  to  fill  holes  lietween  copy  blocks, 
just  looking  for  a  pretty  picture  to 
lead  off  a  story,  or  just  trying  to  show 
how  busy  the  town  mavor  is  signing 
proclamations,  cutting  riblxms  and  dig¬ 
ging  holes  for  ground  breakings. 

“Just  maybe,  with  the  limited  space 
available,  could  we  use  pictures  that 
have  something  to  say?”  queries  the 
picture  editor  for  the  tab  size  Wednes¬ 
day  and  Thursday  Sentinel  newspapers. 

The  papers  are  in  four  zones,  4  pa¬ 
pers  to  each  zone  and  only  occasionally 
are  the  same  photo  features  used  in 
all  papers.  The  staff  of  three  shoots 
for  each  paper  on  a  community  level, 
unless  of  course  it  is  some  event  such 
as  a  state  rodeo — but  still  there  would 
be  localized  pictures. 


Rosedale  School 
to  mark  50th 
armiversary 


Armstrong  charms 
constituents  at  town 
meeting,  raps  bill 


Af  right — 

Charles  Freestone's  cov¬ 
erage  of  a  family  fun 
day  at  Holly  Hills  School. 


At  left— 

A  Sentinel  page  in  a 
fund-raising  drive  for  an 
addition  to  the  homo  for 
aged. 


Below — 

The  check-passing  picture 
is  there — very  small.  The 
photo  emphasis  is  on  the 
children  the  check  will 
help. 
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The  kids  want  to  say  'thanks' 


Photos  by  Joy  Moth* 


Sentinel  paper.s  suggest  pending  a  pho¬ 
tographer  to  cover  a  civic  work  session. 
The  result  Freestone  assures,  is  a  more 
natural  picture  of  the  officers  and  rep¬ 
resentative  of  the  organization’s  func¬ 
tion. 

.  .  when  a  check  is  presented  to 
aid  a  retarded  center  suggest  a  picture 
spread  documenting  the  needs  of  the 
center  (one  such  layout  result  is  shown 
here).” 

During  his  four  years  with  the  U.S. 


Air  Force,  Freestone  spent  two  years 
on  a  base  newspaper  and  two  years  as 
picture  editor  of  a  military  magazine 
liased  in  Germany.  He  was  photo  direc¬ 
tor  for  Tilton  Publications,  a  group  of 
northern  Illinois  weeklies  for  9  years, 
and  went  to  Colorado  in  1971  to  work 
for  Sentinel  as  a  staff  photographer 
and  established  the  central  photo  de¬ 
partment  for  the  community  papers 
when  he  became  chief  photographer. 

The  Sentinel  Newspapers  of  Com¬ 
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'Dunk  Daddy  top  feature  at  the  fair 


Jay  Mather's  picture  story  on  a  dusty, 
20-mile  ride  for  the  March  of  Dimes. 


munity  Publications  Company  serve 
towns  surrounding  Denver  (the  general 
offices  are  in  Denver) ,  including  Aurora, 
Cherry  Creek,  Montbello,  Littleton, 
Englewood,  Lakewood,  Arvada  Wheat 
Ridge,  Brighton,  Thornton,  Northglenn, 
Westminster,  and  Broomfield. 
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Correspondents  in  India  sign 
statement  on  responsibility 


The  Associated  Press’  New  Delhi  to 
London  news  circuit  was  restored  and 
its  bureau  telephone  reconnected  July 
30  by  the  Indian  Government  after 
three  days  of  beinj?  shut  off,  reported 
Nate  Polowetzky,  AP  foreign  news 
editor. 

The  line  and  phone  were  cut  July  28 
because  of  what  India  charged  were 
violations  of  self-censorship  rules  in 
three  dispatches. 

The  dispatches  described  the  arrest 
of  an  Indian  journalist,  Kulkip  Nayar, 
July  2.5;  the  arre.st  the  next  day  of 
eight  prominent  persons  who  had 
threatened  to  defy  restrictions  on  press 
freedom,  and  a  speech  made  in  Ah- 
madabad  by  Babubhai  Patel,  chief 
minister  of  Gujarat,  criticizing  Prime 
Minister  Indira  Gandhi. 

The  AP  correspondents  July  24 
signed  a  revised  statement  acknowledg¬ 
ing  “full  responsibility’’  for  their  re¬ 
ports. 

When  the  AP  correspondents  signed 
the  revised  statement,  they  gave  the 
Indian  Information  and  Foreign  Minis¬ 
tries  copies  of  a  message  from  Wes 
Gallagher,  president  and  general  man¬ 
ager  of  the  AP,  which  said  that  cen¬ 
sored  stories  would  be  labeled  as  such. 

United  Press  International  agreed  to 
the  revised  version.  Its  staff  in  India 
includes  Victor  J.  Vanzi  and  Kate  Webb 
and  several  Indian  reporters. 

Wilbur  G.  Landrey,  UPI  foreign  edi¬ 
tor,  issued  a  remark  July  27,  stating 
that  “nothing  in  the  revised  statement 
signed’’  by  its  correspondents  would 
prevent  it  “from  continuing  to  eive  a 
full  and  balanced  account  of  events  in 
India  under  tbe  state  of  emergency 
declared  by  Prime  Minister  Indira 
Gandbi.” 

Landrey  further  explained  to  E&P 
July  29:  “UPI  refused  to  sign  the  first 
pledge  asked  by  the  Indian  Govern¬ 
ment  last  week.  That  would  have  com¬ 
mitted  UPI  correspondents  to  obey 
guidelines  which  are  draconian  and 
prevent  even  the  mention  of  censorship. 

“The  revnscd  statement  does  not  con¬ 
stitute  such  a  pledge.  It  simply  ac¬ 
knowledges  that  correspondents  have 
received  the  guidelines  and  assume  full 
responsibility  for  their  stories,  some¬ 
thing  UPI  has  always  been  willing  to 
do.  It  instructed  its  correspondents  that 
they  could  sign.” 

The  new  version  declares:  “I  have 
received  the  censorship  guidelines  of 
the  Government  of  India.  I  agree  to 
undertake  full  responsibility  for  my  re¬ 
ports  in  regard  to  these  guidelines  and 
other  instructions  issued  thereunder  by 
the  responsible  authorities,  which  are 
communicated  to  me  in  writing.” 

The  earlier  statement,  which  the 
Information  Ministry  proposed  July  21 
and  withdrew  three  days  later  after  a 
number  of  the  journalists  had  found  it 
unacceptable,  read:  “I  undertake  to 
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comply  with  the  censorship  guidelines 
for  the  press  and  instructions  issued 
thereunder.” 

The  guidelines  forbid,  for  example, 
reports  of  anti-Government  demonstra¬ 
tions  or  speeches  against  Prime  Minis¬ 
ter  Indira  Gandhi.  Although  the  state¬ 
ment  was  modified,  the  rules  were  not. 

The  New  York  Times  correspondents, 
after  consultation  with  their  editors 
signed  the  revised  statement. 

A.  M.  Rosenthal,  managing  editor  of 
The  Times,  said  the  revised  statement 
“involves  no  commitments  by  our  cor¬ 
respondents  in  India  that  would  pre- 
v’ent  them  from  writing  what  they  con¬ 
sider  full,  accurate  and  fair  reports. 
We  hope  that  the  Indian  Government 
will  permit  correspondents  who  write  in 
this  manner  to  remain  in  the  country.” 

On  July  22,  India  expelled  three  cor¬ 
respondents  who  had  refu.sed  to  sign 
the  first  statement.  The  British  Broad¬ 
casting  Corporation  chose  to  withdraw 
its  correspondents  voluntarily.  The  cor¬ 
respondent  who  arrived  to  replace  the 
one  expelled  from  Newsweek  signed  the 
revised. 

Expelled  were  Newsweek  magazine’s 
Hong  Kong-bureau  chief  Loren  Jenkins, 
who  had  been  covering  India  since  June 
17,  and  Peter  Hazelhurst  of  The  Tunes 
of  London  and  Peter  Gill  of  the  Loncioti 
Daily  Telegraph. 

Jenkins  had  sent  a  message — through 
censors — to  New  York  via  Newsweek’s 
Beirut  bureau  explaining  “that  under 
present  censorship  laws  it  was  totally 
impossible  for  me  to  meet  my  responsi¬ 
bilities  as  a  .lournalist  because  when 
copy  has  been  submitted  to  the  censors 
often  as  much  as  90  percent  of  it  has 
been  chopped.”  He  pointed  out  (to  the 
Foreign  Ministry)  that  in  10  years  of 
covering  the  world  from  Franco’s  Spain 
to  Mao’s  China,  he  “had  never  encoun¬ 
tered  such  stringent  and  all-encompas¬ 
sing  censorship  regulations,  including 
Pakistan  from  which  I  was  expelled 
in  1971.” 

The  Washington  Post,  whose  resident 
correspondent,  Lewis  M.  Simons,  was 
expelled  from  India  on  July  1,  has  not 
replaced  him.  Philip  Foisie,  assistant 
managing  editor  for  foreign  news  of 
the  Post,  said  this  week  the  Post  had 
“mothballed”  its  New  Delhi  bureau. 

James  B.  Miller,  the  correspondent 
of  the  Voice  of  America,  has  not  signed 
the  revised  v’ersion  reportedly  on  the 
ground  the  request  should  be  regarded 
as  a  government-to-government  under¬ 
taking. 

And  David  Aikman,  of  Time  maga¬ 
zine,  also  refused  to  sign.  A  spokes¬ 
man  for  Time  said  Aikman,  with  the 
concurrence  of  his  editors,  had  refused 
to  sign  because  he  felt  that  to  do  so  with¬ 
out  abiding  by  the  Indian  censorship 
rules  would  be  deception.  The  Time  bu¬ 
reau  in  New  Delhi  is  without  a  corre¬ 
spondent  after  Aikman  returned  to  his 
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base  in  Hong  Kong  July  28.  The  maga¬ 
zine’s  resident  correspondent,  James 
Shepherd,  an  Indian  citizen,  was  on  va¬ 
cation. 

’Fhe  Los  Angeles  Times  went  on  rec¬ 
ord  as  signing  the  original  pledge  last 
week. 

Reuters  Ltd.,  the  British  news  agen¬ 
cy,  said  its  bureau  chief  in  India,  Leslie 
Murphy,  signed  the  revised  statement 
for  the  Reuters  team  based  there. 

The  news  divisions  of  CBS,  NBC  and 
ABC  television  networks  said  they 
would  comply,  under  protest,  with  the 
news  coverage  guidelines  imposed  by 
India.  They  .said  they  would  tell  viewers 
when  a  dispatch  is  censored. 


Pickets 

{Continued  from  page  11) 


new  editor  and  publisher  came  in.  The 
paper  has  taken  a  much  more  partisan 
position  towards  labor,  it  was  claimed. 

The  Journal  last  January  attacked 
Ennis,  accusing  him  of  distributing 
pamphlets  detrimental  to  the  Journal’s 
editorial  coverage  of  unions,  the  group 
said  in  the  release. 

Speakers  at  what  was  termed  a  rally 
(July  14)  outside  the  newspaper  office 
also  said  the  paper  supports  “scab” 
labor,  according  to  Olson.  Other 
charges  in  the  alliance  release  said  the 
Journal  had  cut  off  60  jobs  since  it 
was  purchased  by  Lee  Enterprises  Inc. 
of  Davenport,  Iowa,  in  1969,  and 
“vilifies  labor  leaders  who  stand  up  for 
the  rank  and  file”  in  its  editorials.  The 
release  also  said  the  Journal-Times  op¬ 
poses  cost-of-living  clauses  in  labor 
contracts. 

More  than  100  persons  representing 
organizations  that  belong  to  the  Coord¬ 
inating  Council  on  Human  Relations 
picketed  the  Detroit  Free  Press  June  19 
to  protest  a  recent  article  about  the 
growing  influence  of  women  in  the  Ku 
Klux  Klan. 

The  story,  which  originally  appeared 
in  the  New  York  Times  and  was  syndi¬ 
cated  by  the  Times’  News  Service,  ap¬ 
peared  in  the  Free  Press  May  29. 

Mrs.  Ruth  Hughes,  council  head,  said 
the  story  gave  “a  one-sided  point  of 
view.  If  you  read  the  article,  it  sounds 
like  the  Klan  is  a  social  club.” 

The  Council  represents  about  100 
civic,  social,  religious  labor  and  busi¬ 
ness  organizations  in  the  Detroit  area. 

During  the  picketing,  about  30  coun¬ 
cil  leaders  met  with  Free  Press  ex¬ 
ecutive  editor  Kurt  Luedtke. 

Mrs.  Hughes  said  the  council  believes 
that  such  newspaper  coverage  comes  at 
a  delicate  time  for  race  relations  in 
Detroit  because  of  the  possibility  of 
court-ordered  busing  for  Detroit 
schools.  “We  don’t  want  to  be  divided 
now,”  she  said.  “The  story  didn’t  mem- 
tion  any  of  the  violent  actions  of  the 
Ku  Klux  Klan  like  the  bombing  of 
school  buses  in  Pontiac.” 

The  council  said  it  was  demanding 
that  “the  media  use  its  offices  to  pro¬ 
mote  what  is  positive  regarding  human 
relations  in  Detroit.” 
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PSYCHIC  WORLD.  Lively  question  and 
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Users  report  broader  entertainment 
format,  improved  circulation.  Free 
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Tom  Stryce 
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DAILY/WEEKLY  FEATURES 

SUPER  reader  response.  New  exciting 
information  column  :  "DEAR  ALKIE." 
Professionally  endorsed.  V.  Shane  Doc¬ 
uments,  P.O.  Box  254,  Modesto,  Cajif. 
95353. 


FEATURE  STORIES 

FEATURE  STORY  by  Bill  G-iffith.  A 
timely  weekly  news  feature.  Gene-al 
reporting.  Where  the  spot  news  story 
ends,  thats  whe-e  the  feature  story 
begins.  Bill  Griffith,  507  5th  Ave.,  New 
York.  NY  10017. 


RARE  OPPORTUNITY 

for  experienced,  successful  newspaper 
execut've  business  side.  $43,700  cash 
b'lys^  25%  of  profitable,  expanding, 
multi-paper  non-daily  operation  In  Zone 
3.  Now  grossing  $450,000  with  $600,000 
projected  by  1977.  Buyer  must  be  ca¬ 
pable  of  managing  business  s'de  of 
entire  operation  except  sales.  Starting 
salary_$20  000.  Civic  leadership  ability 
essential.  Vigorous,  innovatWe  man  un¬ 
der  60  accustomed  to  Southern  life¬ 
style  preferred.  Confident'ality  assured. 
Address  Inquiries  to  Publisher,  c/o 
Thomas  Farris.  Attorney  at  Law,  P,  O 
I  Box  1406,  Raleigh,  N.C.  27602.  No  phone 
i  calls,  please. 


ANNOUNCEMENTS 
Business  opportunities 

OPERATOR  NEEDED  for  4000  paid 
weekly  newspaper.  Build  it  up  and  earn 
part  ownership  or  buy  in  part  or  write 
Island  Star.  863  Eight  Courtenay,  B.C.. 
Candda. 

SYNDICATE  or  private  party  to  handle 
promotional  end  of  established  weekly 
cartoon  panel.  Sierra  Features,  P.  O. 
Box  740,  Gra.s  Valley,  Calif.  95945. 

Newspaper  appraisers 

APPRAISALS  FOR  ESTATE  TAX,  part¬ 
nership,  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marlon  R.  Krehbiel,  Box  88,  I 
Norton,  Kans.  67654,  or  Robert  N. 
Bolitho.  Box  7133,  Shawnee  Mission. 
Kans.  66207.  I 

NEWSPAPER  BROKERS 

JOSEPH  A.  SNYDER  I 

Newspaper  Broker 
404  N.  Westwood  Ave.,  ' 

Lindsay,  Cal.  93247  (209)  562-2587 

BILL  MAHHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news-  J 
papers  in  the  country.  Before  you  con-  j 
sider  sale  or  purchase  of  a  property,  ! 

you  should  call  (813  )  446  0871  day¬ 
time;  (813)  733-8053  nights;  or  write  ^ 
Box  3364,  Clearwater  Beach,  Florida 
33515.  No  obligations,  of  course. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd 
Mobile,  Ala.  (205)  666  0893 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D  C.  20045 
(202)  NAtlonal  8-1133 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS  INC. 

P.  O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


ANNOUNCEMENTS 
newspaperTTor^le 

ENTERTAINMENT  AND  ARTS  tab  for 
lease;  ideal  for  working  couple  or  sin¬ 
gle,  good  In  advertising  sales;  real  po¬ 
tential.  Write  background  to  Box  1115, 
Editor  &  Publisher. 

CHOICE  IDAHO  WEEKLY,  good  po 
tential  for  future  growth,  SI25M,  S36M 
down  Bill  King  Associates.  (303)  468- 
2299.  Box  279.  Dillon,  Colo.  80435. 


NEWSPAPER  FOR  SALE 

Exclusive  listing;  Speclallied  Tab¬ 
loid  Weekly  on  l^lorida  Gold  Coast, 
with  spin-off  Annuals.  Established 
for  30  years.  Excellent  earnings  and 
cash  flow.  With  or  without  six  fig¬ 
ure  retained  earnings.  Negotiable. 
Owner  retiring. 

Call  Don  Malcolm  (214)  324-4231  or 
(214)  233-4334,  1224  Tranquilla  Dr., 
Dallas  75218. 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  S  Newspapers 


EQUIPMENT  &  SUPPLIES 


IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper— it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858 

KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

nfV  handle  di^erent  f'ropertics,  all 
t.v/’cj,  from  our  two  offices.) 
MARION  R.  KREH8IEL.  "Norton  Of¬ 
fice,"  P,  O.  Box  88.  Norton,  Kans. 
67654.  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO.  "Kansas  City 
Office,"  P.  O.  Bov  7133  Shawnee 
Mission.  Kans.  66207.  Office  (913)  236- 
5280;  Res.  (913)  381-6815. 

^~NEWSPAPERSyOR^L£~ 

AREA  5  COUNTY  DAILY  newspaper 
grossing  $200,000  modern  offset  plant 
takes  $60,000  cash  down.  Box  1130,  Edi¬ 
tor  &  Publisher. 

NEW  JERSEY  WEEKLY.  140,000  gross 
class,  offset,  own  composition,  up  to 
camera.  Well  established  for  18  years. 
$135,000,  457,  down.  Write  experience 
financial  capacity  to  Box  1131,  Editor  & 
Publisher. 

WEST  MICHIGAN  WEEKLY.  $40  000 
gross,  profitable,  owner-operator  situ¬ 
ation.  Maloney  &  Associates  Commerce 
Building,  Flint,  Michigan  48502. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


Farm  journal  covering  parts  of  4 
states,  M  dwest,  grossing  $110,000,  ! 
priced  at  $75  000  w!*h  79%  cash  down,  ' 
balance  10  years  at  77,  s'mple  inte-est. 
Marlon  R.  Krehbiel  Box  88  Norton 
Kans.  67654.  I 


NEWSPAPERS  WANTED  ! 

If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company,  newspaper  management 
consultant  and  media  brokers,  James 
E.  Hickey  Jr.,  P.  O.  Box  12195,  North- 
side  Station,  Atlanta.  Ga.  30305. 

WELL-FINANCED  pubi  sher  seeks  week¬ 
ly  small  daily.  Zones  1,2,3.  Box  1109, 
Editor  &  Publisher. 

LET  US  HELP  YOU  get  top  price  for 
your  newspaper.  Newspaper  Service 
Co.,  P.  O.  Dr.  (2428.  Panama  City,  Fla, 

SUCCESSFUL  publisher  looking  for 
North  Carolina  weekly,  plans  Tarheelia 
visit  in  late  July.  Piedmont  prefeTed. 
Secrecy  pledged.  Box  812,  Editor  & 
Publisher, 

I  WOULD  LIKE  to  buy  an  exclusive 
paid  weekly  in  4000  circulation  range. 
Substantial  down  payment  available. 
Wide  experience  in  all  phases  of  news- 
paoer  operation.  Would  aooreciate 
full  details  in  your  letter.  Write  Box 
1058,  Editor  &  Publisher, 

WE  RE  EXPERIENCED  EDITORS  look¬ 
ing  for  a  rural  weekly  in  Zone  2  or  3  in 
the  $40  000  orice  range.  Send  us  com¬ 
plete  details:  confident'ality  guaran¬ 
teed.  Box  1172,  Editor  &  Publ’sher. 


COMPOSING  ROOM 

FOR  SALE— 2  Harris  1100  VDT's  serial 
:^362  and  ^363  with  spare  parts.  I 
CompStar  190-H  serial  ?ri92-l-l03H. 
5'/2'8  9-10  point  lens  and  parts.  I  Vista- 
type  175  6-level  tape  reader.  2  green 
Fairchild  perforators  models  TPE  211, 
serial  ^12729.  12736.  1  Burpee  punch. 
Phone  John  Brooks,  (614)  345-4053. 


FOR  SALE 

Two  ECRM  Optical  Character  Readers. 
These  are  Model  700  machines  and  are 
in  excellent  condition.  They  have  been 
under  maintenance  contracts  since  their 
purchase.  Both  systems  consist  of  TTY, 
Tektronix  CRT  and  BRPE  punch. 

These  Autoreaders  will  sell  for  a  frac¬ 
tion  of  their  original  cost.  For  further 
detaMs.  call  or  write  Herschel  Jordan, 
Box  25125  Oklahoma  City.  Okla.  73125, 
(405)  232-3311. 

TWO  IBM  SELECTRIC  composers  and 
3  MT  recorders  model  625  with  desks. 
Also  paper  tape  reader  for  converting 
AP  or  UPl  paper  tape.  30  fonts  of  type 
with  approximately  36  mag  tape  cas¬ 
settes.  4  years  old  and  maintained  by 
IBM.  Call  Bob  Bannister,  The  Times 
Record,  Brunswick,  Maine.  (207)  729- 
3311. 

18  CASES  ball  type  II  presensitized 
.064  zinc.  $162  case. 

42  PAILS  ball  royalty  free  etchant  for 
conventional  machines.  $20  pail. 

I  BERKEY  2  KW  printer,  $500.  Also  some 
spare  parts  available. 

Contact  R.  Matson,  Schenectady  (N.Y.) 
Gazette.  (516)  374-4141. 


PRINTING  PLANTS  FOR  SALE 

PRINTING  PLANT  in  beautiful  no-th- 
ern  New  England  town.  4000  sq.  foot 
building.  4  unit  Goss  Community  both 
only  3  years  old.  Plant  f  "My  equipped 
and  ooeratlrg.  Gross  $250,000.  pr’ce 
$175,000.  Flnanc-ng  available.  Box  1 1  IB, 
Editor  &  Publisher. 


PUBLICATIONS  WANTED 

GROWING  AND  PROFITABLE  young 
publishing  firm,  employee-owned,  would 
like  to  acquire  small  periodicals 
(including  Annuals)  of  national  circu¬ 
lation.  We  can  offer  confnued  em¬ 
ployment,  if  desired,  and  payment  in 
any  combination  of  cash,  notes,  stock 
or  deferred  retirement  annuity,  for 
present  editors.  Please  reply  to  Box 
221.  Wainscott.  N.Y.  11975. 


EQUIPMENT  &  SUPPLIES 

COMPOSING^OOM 

I  JUSTOWRITERS  —  COMPUGRAPHIC 
2961—3800.00,  297ITL— 4600.00.  Key- 

,  boards — 1200.00.  FHN  Business  Products 
.  Church  Road.  Mt.  Laurel,  N.J.  08057^ 
'  Ph.  (609)  235-7614. 


ENGRAVING 

I— MICRODYNE  Automatic  Plate 
(dual)  Processor,  with  Descum  Unit, 
wash  out  unit  and  console  panel.  Ma¬ 
chine  put  in  service  in  1973.  Or’qinal 
purchase  price  $48,250.  Converted  to 
photopolymer  plates  in  1974. 

I — DEWITT  OZZIE  Plate  Printing  Frame 
(negative). 

I — DOWETCH  Plate  Processor,  new 
1973. 

For  information,  call  Walker  Young, 
Purchasing  Director,  The  Virginian-Pi¬ 
lot  &  Ledger-Star.  Norfolk,  Virginia. 
(804)  446-2450. 

MAILROOM 

PITNEY-BOWES  Model  *735  automat¬ 
ed  addressing  machine  uses  4'^2  x  2'^" 
Pitney-Bowes  plates.  Also  cabined  for 
12  trays.  Call  Bill  Hale  at  (212)  751- 
5656. 

NEWSPRINT 

NARROW  WIDTH  ROLL  USERS.  If  you 
use  rolls  26"  wide  or  less.  I  offe-  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  laroe  savings. 
32  lb.  colored  news  trim  at  still  larger 
savings.  Box  550.  Editor  S  Publisher. 

ROLLS  ALL  SIZES— BEHRENS  Pulp 
&  Paoer  Corp.,  1896  Westwood  Blvd., 
Los  Angeles.  Cal.  90025.  (213  )  474-6525. 

^^^^erforator^taS  ' 

NOW  STATIC-FREE  pe'‘f  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  guality. 

Cli/I  or  writ^: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron.  Ohio  44313 


PRESSES  &  MACHINERY 

GOSS  SUBURBAN  p'esses  and  units 
Goss  Metro  4  units,  1968 
Goss  SU  folder  and  quarter  fold 
Cottrell  V-15  presses  and  units 
Fairchild  Colo-k'ng  5  units,  1968 
Fairch  id  Newsking  4  units,  1966 
MACHINERY  WANTED— We  will  pur¬ 
chase  used  Web  machinery  and  allied 
equipment  for  cash. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Phone:  (312)  738-1200 


EQUIPMENT  &  SUPPLIES 

pressesITmachiner^ 

GOSS  SIGNATURE  4  unit  239/16  x  36. 
Ipec  Inc.  401  North  Leavitt,  Chicago. 
III.  (312)  738-1200. 

4  UNIT  GOSS  SUBURBAN  press,  I960 
model,  with  folder  and  quarter  folder, 
30hp  motor  with  Fincor  electrical  drive, 
$55,000.  2  UNIT  SUBURBAN  I960  mod¬ 
el,  with  folder  and  quarter  solder  20hp 
motor,  Fincor  electrical  drive.  $30,000. 
Will  sell  as  6  unit  with  2  folders  for 
$70,000.  Call  (206  )  255-1777.  Production 
Company,  4232  Jones  Ave.  N.E..  Ren¬ 
ton,  Wash.  98055. 

WANTED  TO  BUY 

TWO  CoRecTerm  100  Video  terminals, 
$4000  each,  good  condition.  Yukon, 
News,  211  Wood,  Whitehorse.  Yukon, 
Canada  YIA  2E4.  (403  )  667-6285. 

USED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Running  cond'tion  Will  pay 
$500.  Mr.  Levous.  (305)  754-3233.  45  N.E. 
54  St..  Miami.  Fla.  33137. 


INDUSTRY  SERVICES 

PRESS  ENGINEERiNO^ 
&  INSTALLATIONS 

PRESS  INSTALATIONS.  rigging  en¬ 
gineering  modifications.  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering.  Rt.  2  Box  2285,  McAllen, 
Texas  78501,  (512)  682-7011. 

pr/nt]ng^onsultants^ 

WE  SOLVE  PROBLEMS.  Printing  Con¬ 
sulting  Experts.  B.  M.  Blessing  Consult¬ 
ing  Service,  4210  Willingham  Dr.,  Co¬ 
lumbia.  S  C.  (803)  787-9908. 


Help 

Wanted... 

7cadem/c" 


JOURNALISM— Print  media  expert  as 
vl$it‘nq  Drofe^sor.  teacher  and  advisor. 
Appointment  September  I.  Salary  ne¬ 
gotiable.  Send  resume  to  Box  1090,  Ed¬ 
itor  &  Publisher. 

SUNNY.  CLEAN  AIR.  garbage  free 
West  Texas  metropolitan  area  seeks 
candidates  at  innovative  upper  level 
and  graduate  university;  to  teach  mass 
communications  ard  speech.  MA  or 
above  required.  Salaries  competitive. 
Send  vitae  to  Dr.  James  Colwell.  Dean 
of  Arts  and  Education,  Unive'-sity  ot 
Texas  of  the  Pe'-mian  Basin.  Odessa, 
Texas  79762.  Equal  Rights  Employer. 


ADMINISTRATIVE 

CONTROLLER 

Zone  5.  AM  and  PM  daily  has  an  im¬ 
mediate  opening  for  a  controller  with 
potential  to  become  business  manager. 
The  successful  candidate  should  have 
a  degree  in  business  administration, 
experience  in  all  phases  of  financial 
management  including  a  working  knowl¬ 
edge  of  data  processing,  and  proven 
capability  in  handling  people.  Top  sal¬ 
ary  and  benefits  program.  Our  em¬ 
ployes  know  of  this  opening.  If  you  be¬ 
lieve  you  can  meet  our  requirements, 
please  send  resume  includirg  salary 
requirements  to  Box  1056,  Editor  & 

>  Publisher. 

GENERAL  MANAGER— Business  Man- 
'  ager  Zone  2.  Highly  special  zed  weekly. 
I  Lot  of  potential  for  growth  in  a  profit 
!  oriented  group.  Our  people  know  about 
i  this  ad  and  applicants  will  be  protect¬ 
ed.  Must  be  aggressive  and  honest  and 
I  have  a  good  background  that  can  be 
I  checked.  Box  977,  Uitor  &  Publisher. 
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ADM/N/STRA7m 


HELP  WANTED 

d/splayTovert/s/ng 


HELP  WANTED 
D/ipLAyToVERT/SING 


HELP  WANTED 

^"EoiroRMr^ 


ASSISTANT  CREDIT  MANAGER 
Challenging  position  for  innovative  In¬ 
dividual  with  large  daily  in  southern 
Zone  2.  BS  degree  or  equivalent  in  busi¬ 
ness  administration  plus  supervisory 
credit  experience  required.  Promotion 
opportunity.  Excellent  salary  and  fringe 
benefits.  Send  resume  and  salary  re¬ 
quirements.  Replies  held  in  confidence. 
Box  1135.  Editor  &  Publisher. 

GENERAL  MANAGER 
Advertising  oriented,  for  nationally 
recognized  suburban  weekly,  Zone  2. 
Publisher  would  like  to  devote  more 
time  to  golf  and  travel.  High  rewards 
if  your  background  and  aspirations 
make  a  "fit".  Send  resume  to  Box  1084, 
Editor  &  Publisher. 

MANAGER  with  advertising  sales/lay¬ 
out  experience  and  ability  to  ed't  rural 
weekly.  Growth  potential.  Write  Mr. 
Brock,  P.  O.  Box  I  Hi,  Castle  Rock, 
Colo.  80104. 


CIRCULATION 

WANTED:  One  unhapoy  district  man¬ 
ager.  Small  Area  5  daily  is  looking  for 
one  district  manager  who  is  unhappy 
with  just  doing  a  job.  We  offer  excel¬ 
lent  salary  and  fringe  benefits  to  start 
plus  the  opportunity  for  advancement 
within  one  of  the  nation's  forernost 
groups.  If  you  know  how  to  get  th'ngs 
done  and  want  to,  reply  to  Box  1045, 
Editor  &  Publisher. 

CIRCULATION  MANAGER  for  daily 
operation  in  Zone  5.  We  are  looking 
for  an  aggressive  and  experie'ced  lead¬ 
er  who  can  handle  a  competitive  mar¬ 
ket  situation.  Send  resume  to  Box  1083, 
Editor  &  Publisher. 

CIRCULATION  MANAGER  for  small 
daily  near  Pittsburgh.  Pa.  Need  a 
growth  oriented  organizer  who  wants 
to  help  us  grow  and  knows  circulation. 
Send  complete  resume  and  salary  re¬ 
quirement  in  confidence  to  Howard  W. 
Grimes,  News-Citizen,  Vandergrift,  Pa. 
15690. 


MOVE  WEST— Small  daily  in  Southwest 
needs  ad  salesman  who  is  self-starter. 
Will  take  young  go-getter  or  older 
"pro."  Here’s  chance  to  get  in  on 
ground  floor  of  growing  operation.  Sal¬ 
ary  plus  commission.  Room  for  ad¬ 
vancement.  Box  1 101,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
INTERESTED  IN  TOP 
MANAGEMENT  FUTURE 

with  working  knowledge  of  all  depart¬ 
ments  to  |oin  growing,  established 
g-oup.  We  seek  an  aggressive,  dedi¬ 
cated  and  proven  administrator  with 
desire  and  ability  to  advance  into  top 
management  position.  One  of  Cali¬ 
fornia's  most  attractive  areas.  Gener¬ 
ous  salary,  incentive  and  all  fringes. 
Send  complete  resume  including  refer¬ 
ences,  present  earnings  and  date  of 
availabil'ty  to  P.O.  Box  1491,  San  Ma¬ 
teo,  Calif.  94401. 


SEEKING  ONE  SALESMAN  each  zone 
to  handle  first  class  advertising  feature. 
High  earnings.  For  details  contact 
Lineage  Plus,  Box  884  Middletown.  NY 
or  phone  (914)  343-3191,  9:30-11:30  AM. 

aggressive  Display  Advertising  Man¬ 
ager  for  11,500,  6-day  daily.  Must  be 
strong  on  promotion  and  layout.  Ex¬ 
cellent  opportunity  for  right  person. 
Contact  Tom  Shaw.  Dixon  Evening  Tel¬ 
egraph.  Dixon.  III.  61021.  (815)  284-2222. 


ADVERTISING  MANAGER— Innovative, 
hardworking  person  with  sales  experi¬ 
ence  to  direct  small  ad  staff.  Weekly 
Catholic  paper  in  Deep  South  (40,000 
circulat'on).  Salary  and  commission. 
Box  1052,  Editor  &  Publisher. 

AGGRESSIVE,  EAGER,  experienced  for 
art.  entertainment  weekly  in  Zone  2; 
reward,  part  ownership.  Write  fully. 
Box  1112,  Editor  &  Publisher. 


EDITORIAL 


SALESMAN  to  specialize  on  classified 
display  and  small  display  accounts. 
Quality  suburban  da'Iy  with  young  staff. 
Write,  include  salary  requirements: 
Jerry  B.  Emerson,  Golder  D  Transcript, 
P.O.  Box  32,  Golden,  Colo.  80401. 


MARKETING  DIRECTOR.  Hard  h  ttlng, 
field  oriented,  capable  of  produc'nq 
sales  data  and  making  contact  with 
top  advertisers.  Box  1142,  Editor  & 
Publisher. 

ADVERTISING  SALES.  Retail  display 
and  classified,  da'Iy  85,000  circulation. 
Zone  9.  Offers  excellent  opportunitv  to 
creative,  ambitious  self-starter.  Salary 
plus  commission.  Box  1145,  Editor  & 
Publisher. 

IMMEDIATE  OPENING  for  qualified 
person  to  co-ordinate  advertising  sales 
program  for  our  association.  You  will 
be  calling  on  regional,  local  and 
national  manufacturers,  distributors, 
brokers,  and  their  agencies  to  sell  na¬ 
tional  advertising  for  our  39  member 
newspapers.  Good  salary  and  commis¬ 
sion.  Excellent  fringe  benefits.  Good 
future  with  well-established  organiza¬ 
tion.  Please  send  detailed  resume  in¬ 
cluding  employment  references  and 
salary  requirements  to:  Dennis  Schnei¬ 
der,  Iowa  Daily  Press  Association,  508 
Shops  Building,  Des  Moines  Iowa 
50309. 

PERSON  PERFECTLY  with  newspaper 
advertising  sales  experience  to  man¬ 
age  large  mid-south  weekly  newspaper 
in  growing  area.  State  complete  quali¬ 
fications  as  well  as  salary  expected. 
Box  1164,  Editor  &  Publisher. 


EDITORIAL 


REWRITE  DESK — Experienced  man  or 
woman  for  Northern  NJ  AM  daily  with 
tight  deadlines;  knowledge  of  Bergen 
County  area  essential.  Posdion  avail¬ 
able  August  25,  Box  1150,  Editor  & 
Publisher. 


RESEARCHER-$20,000 

We  are  looking  for  an  experi¬ 
enced  researcher  who  can  work 
with  a  limited  library.  This  is  a 
demanding  job  in  America's 
largest  circulation  paper  (4.000,- 
000-f)— THE  NATIONAL  EN¬ 
QUIRER.  We  pay  relocation. 
Send  resume  to: 

THE  NATIONAL  ENQUIRER 

P.  0.  Box  3194-M 

Lantana,  Fla.  33462. 

MANAGING  EDITOR.  Shirt  sleeve 
newsman  with  particular  emphasis  on 
directing  and  supervising  for  medium 
size  suburban  daily.  Must  have  super¬ 
visory  experience.  Zone  9.  Box  1144, 
Editor  &  Publisher. 


SELF-STARTING  general  assignment 
1  reporter  who  can  generate  news.  Must 
I  have  one  year  minimum  experience  on 
’  weekly,  daily.  Only  applicants  from 
Zones  3.4  will  be  considered.  Box  1143, 
Editor  &  Publisher. 

REAL  CHALLENGE  for  topnotch  busi¬ 
ness  or  general  reporter:  start  and  write 
weekly  trade  periodical  (Zone  2)  for 
communications/publishing  field.  Han¬ 
dle  most  of  editorial  load  yourself 
with  permium  on  accurate,  speedy,  live¬ 
ly  writing,  getting  inside  information. 
Send  clips,  salary  history.  Box  1159, 
;  Editor  &  Publisher. 


1  SPORTS  EDITOR  for  11,500  New  Eng- 
I  land  daily.  This  is  a  step  up  job  for  a 
i  person  who  has  already  homed  news¬ 
paper  writing,  editing  and  organizing 
^  skills  working,  for  someone  else,  in 
news  or  sports  and  now  wants  to  run 
the  show.  Person  should  be  anxious  to 
talk  with  more  than  coaches  and  must 
know  Title  IX  from  3rd  base.  Write  all 
details  to  Peter  Watson,  Gloucester 
Dally  Times,  Whittemore  St.,  Glouces- 
'  ter.  Mass.  01930. 


FUTURE  LIMITED? 

Aggressive  sales  and  service  take- 
charge  person  for  complete  charge 
home  delivery  manager  on  6-day  morn¬ 
ing.  Field  operator  experience  essen¬ 
tial.  Future  excellent  if  you  can  pro¬ 
duce.  Resume  and  salary  requirements, 
please,  in  confidence  to  Box  1129,  Edi¬ 
tor  &  Publisher. 


CLASSIFIED  ADVERTISING  j 

CLASSIFIED  SUPERVISOR-Expanded  : 
innovated  phone  room,  opportunity  to 
loin  large  Midwest  daily.  Excellent  pay 
plan  and  benefits.  Need  man  or  woman 
experienced  and  familiar  with  new  elec¬ 
tronic  techniques,  good  at  training  and 
handling  personnel.  Real  opportunity 
to  progress  in  management  role.  We 
are  an  Equal  Opportunity  Employer. 
Confidential  replies  to  Box  1110,  Edi¬ 
tor  &  Publisher. 

CLASSIFIED  ADVERTISING  DIRECTOR 
FOR  MAJOR  METRO  DAILY  IN  A 
VERY  COMPETITIVE  MARKET 
The  person  we  need  must  have  a  strong 
management  background,  a  record  of 
success  in  tough  competitive  situations 
and  the  willingness  to  take  on  an  ex¬ 
tremely  demanding  job.  We  offer  an 
outstanding  salary  plus  bonuses,  gen¬ 
erous  fringe  benefits  and  the  opportu¬ 
nity  for  further  advancement.  Most  im¬ 
portant,  the  Classified  Advertising  Di¬ 
rector  will  have  a  broad  mandate  to  do 
the  job  as  he  or  she  sees  it — authority 
as  well  as  responsibility  are  a  part  of 
this  job.  Write  to  Box  1028,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


30,000  CIRCULATION  WEEKLY 
nestled  against  Colorado  Rockies  in  a 
university  community  needs  an  out¬ 
standing  adperson  wno  is  experienced, 
imaginative,  loyal  and  willing  to  work 
hard.  Box  1132,  Editor  &  Publisher. 


mitiiKEditor 


We’re  looking  for  a  writing 
editor  who  likes  to  put  ideas 
across  to  people  with  other 
things  on  their  minds. 
Some  of  the  ideas  are  con¬ 
troversial;  all  of  them  are 
complicated.  The  audience 
is  our  employees  and  their 
families.  We  want  them  to 
know  enough  about  our 
business  to  be  able  to  ex¬ 
plain  it  to  people  who  don’t. 
The  medium  is  a  monthly 
magazine  that’s  prettygood 
now.  The  goal  is  the  best 
employee  magazine 
around -no  holds  barred. 


The  work  is  extremely 
demanding-you’ve  got  to 
have  the  language  down 
cold:  spelling,  grammar, 
punctuation,  usage,  sen¬ 
tence  structure,  para¬ 
graphing,  and  all  that.  But 
you’ve  also  got  to  have 
style  and  grace,  and  the 
ability  to  pull  them  out  of 
the  writers,  photographers, 
and  designers  working 
with  you.  And  you’ve  got  to 
be  able  to  cope  with  a 
tough  clearance  pro¬ 
cedure. 

You  also  need  a  good  eye 
for  pictures,  be  able  to  work 
with  an  art  director,  have 
the  ability  to  set  up  and 
manage  a  budget,  know 


why  deadlines  are  impor¬ 
tant  and  how  to  meet  them, 
and  be  able  to  get  along 
with  people  who  are  as 
demanding  as  they  come. 

If  you  can  demonstrate 
your  competence  in  all 
these  things,  and  you  want 
to  make  more  money  than 
you’re  making  now,  write 
to  me  at  the  address  below. 

All  replies  will  be  treated 
as  confidential. 

James  Knight 
Imperial  Oil  Limited, 

111  St.Clair  Ave.  W., 
Toronto,  Ontario. 

M5W  1K3 
Canada 
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HELP  WANTED 

^^ed/tor/aT^ 


HELP  WANTED 
^DiTORIAir^ 


HELP  WANTED 

T^arketTresear^ 


POSITIONS  WANTED 
ADMINISTRATIVE 


EDITOR  (BUSINESS) 

Opportunity  for  assistant  editor  to 
grow  with  leading  national  insurance 
magazine  located  in  St.  Louis.  Duties 
include  broad  range  of  publication 
work.  Business  experience  preferred. 
Send  resume  and  salary  requirements 
to:  Commerce  Publishing  Co.,  408  Olive 
St.,  St.  Louis.  MO  63102. 

SPORTS  EDITOR— Co-ordinate  high 
school  coverage  for  2  award-winning 
dailies.  Must  be  strong  on  features. 
Write  2  columns  weekly.  Some  experi¬ 
ence  desired,  but  will  consider  talent¬ 
ed  J-Grad.  Send  clips,  references  to 
John  Peirce  Managing  Editor.  News- 
Sun.  Kendallville.  Ind.  46755. 


WANTED:  20.000  Florida  seacoast  PM 
wants  newsman  with  ability  and  ambi¬ 
tion  to  succeed  editor  andjor  pub¬ 
lisher  within  few  years.  Not  metropoli¬ 
tan  now  but  moving  up  fast  and  offer¬ 
ing  opportunity  for  one  with  both  re- 
portorial  and  desk  experience  to  grow 
with  community  and  newspaper.  Send 
complete  background  and  requirements 
to  Box  1134,  Editor  &  Publisher. 


PHOTO-ORIENTED  NEWSMAN 
Must  produce  heavy  volume  of  news 
and  features,  ed^t  crUply.  Include  res¬ 
ume.  clips,  references,  salary  require¬ 
ments  first  letter.  Interviewing  week  of 
August  18.  Verde  Independent,  Box  517, 
Cottonwood.  Ariz.  86326. 


MAGAZINE  OPPORTUNITY 
National  magazine  in  New  York  City 
suburb  seeks  recent  college  graduate 
with  some  experience  to  do  interviews 
write  and  help  edit.  We  offer  a  great 
place  to  work,  opportunity  to  develop 
editorial  skills  and  excellent  starting 
pay  plus  benefits.  Box  1139,  Editor  & 
Publisher. 


FAMILY  SECTION  EDITOR  for  Florida  ' 
Gulf  Coast  6'day  PM.  Immediate.  Full  | 
details  and  requirements  to  Box  1088.  ; 
Editor  &  Publisher.  j 

EDITOR  INVESTIGATIVE  REPORTER  ' 
to  write  challenging  articles  for  small  1 
magazine  based  in  Eastern  college  ' 
town.  Combination  long  (3.000-4  000  ' 
word)  articles  and  overall  ed  ting:  i 
help  with  research  and  other  articles  j 
of  parent  organization.  Major  subject  | 
matter;  higher  education  at  Ivy  League 
school.  Ideal  opportunity  for  f'eela''cer.  ! 
aspiring  writer  launching  career.  Prefer  ' 
graduate  of  Ivy  League  school  or  p**!-  j 
vate  Eastern  school.  Ind'vid  -al  should  ' 
be  self-starter,  not  afraid  of  contro¬ 
versy.  Long  hours  but  flexible.  Possib-l- 
ity  of  9  month  or  12  month  basis.  Reply 
Box  1075.  Editor  &  Publisher. 


EDITORIAL  WRITER 

We  need  an  editorial  writer  to  become 
part  of  a  two  and  a  half  person  edito¬ 
rial  page  staff.  The  Columbian  is  a 
35,000  daMy  and  Sunday  newspaper  with 
an  independent,  progressive  editorial 
policy. 

Vancouver,  Washington  has  45,000  peo¬ 
ple  and  an  identity  of  its  own,  yet  it's 
only  10  m'nutes  across  the  Columbia 
River  from  Portland,  O'eoon  and  90 
minutes  from  mountain  skiing  or  the 
Pacific  Ocean. 

We  want  someone  with  full  t-me  edito¬ 
rial  writing  and  editing  experience  and 
preferably  a  solid  background  in  re¬ 
porting.  This  person  must  be  able  to 
deal  with  the  public  and  be  open- 
minded  and  receptive  to  viewooints 
other  than  h^s  or  her  own.  In  addition 
to  writing  editorials,  this  pe'-son  will 
share  with  another  writer  the  duties 
of  editing  letters  to  the  editor  and 
laying  out  and  editing  six  editorial 
pages  and  three  op  ed  pages  each 
week. 

We  offer  you  pleasant  working  condi¬ 
tions.  good  salary  and  benefits  on  one 
of  the  most  respected  papers  in  the 
Pacific  Northwest. 

Write  about  yourself,  enclosing  a  com¬ 
plete  resume  and  writing  samples,  to 
Kenneth  Rystrom,  The  Columbian.  P.O. 
Box  180,  Vancouver,  Wash.  98660. 
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13,500  PM  Zone  9  daily  wants  newsper¬ 
son  with  2  or  3  years  strong  reporting 
experience  to  run  lively,  provocative 
editorial  page.  Excellent  writer  w’th 
broad  range  of  Interest  a  must.  Will 
have  help  of  part-time  editorial  writer. 
State  all,  including  salary  needs,  first 
letter.  Send  writing  samples  of  edi¬ 
torials  or  analytical  stories  if  possible. 
Box  1149,  Editor  &  Publisher. 

SCIENCE/MEDICAL  reporter,  experi¬ 
enced.  for  metropolitan  West  Coast 
daily.  State  background,  education. 
Box  1153,  Editor  &  Publisher. 

UNUSUAL  OPPORTUNITY:  City  editor 
sought  for  I00.000-|-  Midwestern  AM. 
Need  a  creative  idea  producer  capable 
of  leading  a  thoroughly  professional 
staff.  Good  working  conditions  and 
pay.  Reply  to  Box  1152,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  REPORTER  for  Middle 
Tennessee  group  of  weeklies  with  com¬ 
bined  circulation  of  over  29,000.  Desk, 
makeup  experience  desirable.  Good 
pay,  good  working  conditions  in  heart 
of  developing  water  recreation  area. 
The  Tullahoma  News.  P.O.  Box  400, 
Tullahoma,  Tenn.  37388.  Phone  (615) 
455-4545. 

BUREAU  CHIEF  of  Washington  News 
Service.  Editing  and  administrative  ex¬ 
perience  required.  Low  pay  but  good 
job.  Send  resume,  etc.,  to  Box  1081, 
Editor  &  Publisher. 

CITY  EDITOR 

35,000  AM  daily  is  seeking  a  city  edi¬ 
tor  with  previous  supervisory,  reporting 
and  editing  experience.  The  ideal  can¬ 
didate  will  have  at  least  2  years  ex¬ 
perience  supervising  reporters  and  the 
desire  for  future  advancement. 

We  offer  a  challenging  position,  ad¬ 
vancement  opportunity  and  a  starting 
salary  of  up  to  $15,000.  Send  resume  in 
confidence  to  Box  1121,  Editor  &  Pub¬ 
lisher. 

BUSINESS  EDITOR/REPORTER  for  Zone 
2  city  weekly.  Lively  business  writer 
should  send  resume,  clips  and  compen¬ 
sation  requirement  to  Box  642,  Editor 
&  Publisher. 

FOR  WOULD-BE  REPORTERS 

WITH  LIHLE  EXPERIENCE 

HERE  IS  AN  OPPORTUNITY 
The  Company  of  the  Cross,  an  Epis¬ 
copal  religious  order  which  publishes 
a  general  news  magazine  in  western 
Canada,  is  recruiting  new  members, 
men  and  women,  to  train  as  reporters 
and  writers.  Company  members  re¬ 
ceive  as  income  $1  a  day  plus  all 
living  essentials.  For  a  person  of  dec!- 
j  sive  religious  conviction  who  wants 
I  to  serve  in  the  media,  this  is  an  unusual 
opportunity  to  learn,  on  a  highly  ef¬ 
fective  and  tightly  edited  magazine. 
Write  the  Minister,  Company  of  the 
Cross.  11224  142  Street.  Edmonton. 

Canada.  T5M-IT9.  (403)  452-8442. 

FREE  PLACEMENT  SERVICE 
Do'lv  N*^wsoo*'^f*rs 
Send  us  your  resume:  we  will  duplicate 
and  refer  it  on  current  |ob  ooen*nqs. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available 

New  England  Daily  Newspaner  Assn. 

340  Main  St.,  Room  527 

Worcester.  Mass.  01608 

EDITORIAL  CARTOONIST^ 

EDITORIAL  CARTOONIsf'  ' 

wit*^  a  c-eative  approach  to  issues  and 
a  distinctive  style  Should  have  a  strong 
inte'est  in  local  tonics  a'd  person«»li- 
ties  Send  resume  and  cartoon  samples 
to  Box  1140.  Editor  &  Publ’sher. 


FIELD  SERVICE 

!  IMMEDIATE  OPPORTUNITY  for  field 
I  service  engineers  for  rapidly  growing 
front  end  system  manufacture**.  Experi¬ 
enced  in  digital  electronics  CRT  term 
inal  technology  and  work  knowledge  in 
graphic  arts.  Heavy  traveling,  may  have 
to  relocate.  Good  salary.  Send  resume: 
Computype  Inc..  3686  Jackson  Road, 
Annarbor,  Mich.  48103. 


MARKET  RESEARCH  MANAGER 
MId-Atlant‘c  metro  (morning,  evening, 
Sunday)  is  seeking  a  creative,  prag¬ 
matic.  self-starter  to  assume  market  re¬ 
search  responsibility  in  newly  formed 
marketing  and  creative  services  depart¬ 
ment.  Defining  marketing  problems, 
creating  new  market  data,  you  will  co¬ 
ordinate/prepare  reports  and  sales 
presentations  on  both  original  research 
and  secondary  source  studies. 

To  qualify,  you  need  a  college  degree 
with  a  strong  marketing  background, 
the  ability  to  sell  and  understand  sales, 
and  to  be  creative  with  figures. 

We  offer  an  excellent  salary,  coupled 
with  a  full  fringe  benefit  package.  For 
a  confidential  interview,  send  resume 
with  salary  history  to  Box  1011,  Editor  A 
Publisher. 


PHOTOJOURNALISM 

AGGRESSIVE.  IMAGINATIVE  news 
photographer  who  wants  the  freedom 
and  independence  to  take  the  kinds 
of  pictures  he  (she)  can  be  proud  of. 
We  are  a  14. (XK)  circulat'on  onset  daily 
in  southwestern  Louisiana  Cajon  coun¬ 
try.  Hard  work— but  good  pay  and  the 
freedom  to  be  as  good  as  you  can  be. 
Editor  is  thoroughly  photo-oriented  and 
can  handle  good  pictures  without 
butchering  them.  Write  The  Daily  Iber¬ 
ian,  Box  1270,  New  Iberia,  La.  70560  or 
call  (318)  364-1801. 


PRESSROOM 

PRESSROOM  FOREMAN— 4  unit  Goss 
Community.  Great  hunting  and  fishing 
country,  northe'n  New  England.  Res¬ 
ume.  salary  requirements  to  Box  1122. 
Editor  &  Publisher. 


PRODUCTION 

COMPOSING  ROOM  SUPERVISOR  for 
offset  composition.  Logigraphic  sys¬ 
tem  utilizing  Metro  readers  and  setters, 
and  VDT.  Strong  supervisory  back¬ 
ground  required.  Multi  daily  and  week¬ 
ly  operation.  Zone  9.  Box  1146.  Editor 
&  Publisher. 


PHOTOMACHINIST:  For  200B  and  713 
Series.  Bill  Matthes,  P.  O.  Box  205. 
Hopewell  Junction.  N.Y.  12533  (914) 

226-4711. 


GENERAL  MANAGER  of  small  daily 
seeks  position  with  future  and  chal¬ 
lenge.  Experienced  all  phases  newspa¬ 
per  operation.  Willing  to  relocate  any 
Area.  Box  1123,  Editor  &  Publisher. 

HUSBAND  AND  WIFE  TEAM,  mid-40's 
seek  weekly  to  manage.  Experienced 
all  phases.  Box  1119.  Editor  &  Publisher. 

PROVEN.  VERSATILE  newspaper  execu¬ 
tive,  now  employed,  seexs  publisher 
and  chief  executive  slot  on  large  daily 
of  ISO. 000  circulation  or  more  with  $20 
million  minimum  gross.  Our  first  meet¬ 
ing  will  satisfy  you  that  I  am  what 
you've  needed  to  improve  your  prod¬ 
uct,  over  all  operation  and  profit.  Your 
confidence  respected  and  expected.  Re¬ 
ply  to  Box  1043,  Editor  &  Publisher. 

GENERAL  MANAGER  or  Ad  Director. 
Quality  background  with  compet’tive 
experience  in  major  and  minor  markets. 
Strong  in  administration,  sales,  market¬ 
ing.  P.R.  and  personal  image.  Experi¬ 
enced  team  man  and  profit  producer 
with  over  20  good  working  years  ahead 
seekina  executive  post  with  good  firm. 
Box  1033.  Editor  S  Publisher. 

PRAGMATIC  PROFIT  PRODUCER.  If 
you  seek  a  publisher  who'll  make  your 
newspaper  or  group  produce  more 
money  than  you  ever  dreamed  possible 
...  do  It  honestly  and  ethically  with 
hard,  hard  work  .  .  .  and  deliver  a 
product  you'll  be  proud  to  own,  you 
want  me.  My  amaztng  record  is  unex¬ 
celled.  yet  I'm  still  under  50,  I  current¬ 
ly  earn  $60M  but  want  the  opportunity 
to  earn  $I00M  or  more,  out  of  increased 
profits.  In  other  words,  I  don't  cost 
anything!  I  have  the  education,  back¬ 
ground  and  experience  to  do  all  I  say. 
and  more.  Your  confidence  respected 
and  expected.  Box  1161,  Editor  & 
Publisher. 


CARTOONISTS 

EDITORIAL  CARTOONIST— Award¬ 
winning.  syndicated  cartoonist.  Fresh 
unique  style.  Want  position  with  da'Iy. 
Portfolio  available  upon  request.  Box 
1099,  Editor  &  Publisher. 


CLEVER.  TALENTED.  EXPERIENCED, 
good  looking,  and  modest  editorial 
cartoonist,  now  published  in  Florida. 
Seeks  work  on  daily  anywhe'^e  in  U  S. 
For  tooical  samples.  Box  1160,  Editor 
&  Publisher. 


OFFSET  COMPOSITION  — Growing 
company  needs  employee  with  ambi¬ 
tion  and  experience  in  newspaper  com¬ 
position.  Excellent  advancement  op¬ 
portunity.  Low  beginning  salary,  many 
be"*efits.  Call  Mr.  Skiliington.  Co*»nty 
Cou'-ier  Box  300,  Damascus.  Md.  20750. 
(301)  253-5115. 


PUBLIC  INFORMATION 

LARGE  MIDWESTERN  INSURANCE 
company  is  looking  for  an  enthusiastic, 
proficient  news  and  feature  writer  w’th 
3  to  5  years  experience.  Serve  as  copy 
editor  of  the  company's  agent  publi¬ 
cation  and  as  contributing  editor  for 
2  consumer-type  tabloid  newspapers. 
Additional  writing  responsibilities  in¬ 
clude  annual  reports  and  mass  d’s- 
tributed  letters  to  policy  holders.  De¬ 
gree  in  Journalism  or  English  p  eferred; 
must  be  skilled  photographer.  General 
knowledge  in  financial  and  insurance 
fields  helpful.  Salary  open.  Send  res¬ 
ume  and  samples  to  Box  Mil,  Editor  & 
Publisher. 


Positions 
Wanted  . . 

licAOE^C 

NEWS.  FEATURE.  MAGAZINE  WRIT- 
ING.  editing  instructorship  or  assistant. 
20  year’s  news  pro  seeks  teaching  entry. 
B  J.  .Missouri,  could  assist  information 
office  advise  student  newspaper.  Box 
1170,  Editor  &  Publisher. 


CIRCULATION 

CIRCULATION  MANAGER  looking  to 
broaden  horizons.  Experienced  in  both 
daily  and  weekly.  So  call  (312)  627- 
7914.  Mr.  Sawyer. 

CIRCULATION  DIRECTOR  strong  in 
all  3  phases  of  circulation;  relocate  in 
Zone  3,4.  Fully  qualified.  Budget  mind¬ 
ed.  Present  cVculation  25,000.  Box  1156, 
Editor  &  Publisher. 

DO  YOU  HAVE  a  small  to  medium 
size  paper  that  needs  a  well  run  de- 
pa’tment  plus  mo'e  circulation,  in  Area 
3,4  or  6?  If  so,  I  have  the  ability  know- 
I  how  and  I'm  ready  to  qet  the  iob  done 
j  now!  Box  1117,  Editor  &  Publisher. 

i  ^^^DISPLAvliDvi^^ 

I  12  YEARS  EXPERIENCE— Ad  Manager 
I  or  Salesman  seeks  to  return  to  daily 
newspaper.  Strong  on  organization, 

{  promotion  and  sales.  Top  references 
furn'shed.  Reply:  "MATCH",  P.  O.  Box 
I  251.  Hilliard.  Ohio  43026^ _ 

I  WORKING  SALESMANAGER.  Need  a 
man  that  has  never  been  outsold?  I 
I  love  a  challenge!  Mature  family  man. 

I  Box  1126,  Editor  &  Publisher. 

I  WANT  A  WORKER?  Presently  em- 
I  ployed,  creative  account  developer, 
experienced  in  training,  motivating 
and  plus  lineage.  Self  starting,  capable, 
all  shirts  short  sleeved.  5  years  as  ad 
manager.  3  years  prod  ct’on  manager. 
Box  1158,  Editor  &  Publisher. 

WEEKLY  AD  MANAGER,  early  20's 
excellent  references,  willing  worker 
seeks  advertising  post  with  daily  or 
large  weekly.  $8500  minimum  to  start. 
Box  1148.  Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ED/TOR/AL 


EDITORIAL 


EDITORIAL 


EDITORIAL 


EOITOR/WRITER.  10  years  experience, 
seeks  challenging  spot.  Expertise  films 
and  TV  work.  Box  1174.  Editor  &  Pub¬ 
lisher. 

VETERAN  FOREIGN  CORRESPOND¬ 
ENT.  Knowledge  Russian,  German, 
French,  Italian.  Spanish.  Seek  posit'on 
either  U  S.  or  abroad.  Box  1173,  Editor 
&  Publisher. 

EXPERIENCED  magazine  writer/editor, 
30.  seeks  job  with  magazine  or  weekly 
paper.  MJ  Degree.  Staff,  freelance 
background.  Lincoln  Bates,  l2l'/2 
sex.  Salem,  Mass.  01970. 

REPORTER,  28,  seeks  writing  job  on 
daily  or  weekly.  MAJ,  3  years  experi¬ 
ence  as  Washington  correspondent. 
Will  move  to  work  under  good  editor. 
Superb  writer,  diligent.  Box  1113,  Edi¬ 
tor  &  Publisher. 

SPORTSWRITER,  25.  with  3  years  experi¬ 
ence  seeks  new  position.  Strong  fea¬ 
ture  writer,  hard  worker  with  excellent 
references.  Box  1017,  Editor  &  Publisher. 


HEY  SPORTS  FANS!  Your  busy  season 
is  almost  here.  Planning  on  using  last 
year's  lineup  again?  Maybe  what  you 
need  to  make  your  team  Into  a  cham¬ 
pion  is  a  versatile  pro,  one  with  5 
years  experience  at  all  levels  of  cover¬ 
age.  To  be  the  best,  hire  the  best.  Box 
1034.  Editor  &  Publisher. 


REPORTER,  I  year  weekly  experience 
(general  assignment,  features,  some 
editing).  Masters  in  Urban  Affairs,  U.S. 
Government  experience;  seek  posit'on 
on  daily  or  weekly,  any  Zone.  Mark 
Weinberg,  1318  Forest  St.,  Bellingham, 
Wash.  98225. 

NEED  AN  EDITOR?  1st  Class  reporter 
ready  to  move  into  management  of 
metro  or  medium  daily.  Prefer  Mid¬ 
west,  East.  Box  1054,  Editor  &  Publisher. 

GO-GETTER  FEMALE  lournallst  with 
resume  to  prove  it  seeks  challenging 
post  on  medium  to  large  metro  daily. 
Zones  3,4.5.  Expe'tise  from  gene'al 
assignment  to  urban,  environmental 
and  investigative  reporting.  Box  1078, 
Editor  &  Publisher. 


HARD  CORE  REPORTER,  22.  who  was 
hard  hitting  feature  editor  on  college 
paper,  seeks  position  on  medium  daily. 
Tired  of  4  years  working  for  weekl'es. 
Can  photograph,  edit  and  develop 
stories.  Background  In  finance.  Knows 
how  to  dig  for  the  facts  and  has  street 
savvy.  An  excellent  addition  for  that  I 
reorganized  staff.  Box  1038,  Editor  S 
Publisher. 

NEWSPAPERMAN,  42.  conversant  all  | 
editorial  functions,  competent  swing  , 
man.  experienced  reporter  all  beats,  i 
very  good  off-beat,  human  interest. 
Located  Zone  9,  Box  1080,  Editor  S 
Publisher. 


AVIATION  AND  TRAVEL  SPECIALIST 
with  9  years  of  experience  covering 
domestic  and  international  markets. 
Middle-  and  senior-management  con¬ 
tacts.  Can  report  and  analyze  Industry 
activities  from  business  and  consumer 
viewpoints;  transform  complex  tariff 
structures  and  regulations  into  rele¬ 
vant,  informative  reading,  and  write 
entertaining.  Imaginative  destination 
and  news  features.  Have  been  freelanc¬ 
ing.  want  full-time  spot  again.  Box 
1114,  Editor  &  Publisher. 

REPORTER-EDITOR,  26.  w'th  Journalism 
Degree  and  2  years  experience  seeks 
spot  on  daily  In  or  near  metro  area. 
Highly  skilled  In  all  phases  editorial 
but  writing  best.  Contact  Joe  BIzzarro, 
1956  S.W.  18  Ave.,  Miami,  Fla.  33145. 
(305)  854-7434. _ 

OFFENSE  IS  THE  NAME  OF  OUR 
GAME  (BFC) — Aggressive  Sports  Edi¬ 
tor  seeks  new  challenge  on  20.000  met¬ 
ro  newspaper  which  demands  only  the 
best.  Organization,  creative  layout, 
strong  features  and  penetrating  col¬ 
umns  is  what  we  offer.  9  years  experi¬ 
ence.  prep  to  pro.  Are  you  ranked 
Number  One?  Box  1128,  Editor  &  Pub¬ 
lisher. 


Experienced 
NEWS  DEPARTMENT 
Employees  Available 

Because  of  the  suspension  of 
The  Toledo  Times, 
a  morning  publication, 

The  Toledo  Blade  Company 
can  make  available  names  and 
addresses  of  experienced 
photographers,  reporters  and 
copy  editors. 

Direct  all  inquiries  to  the 
Personnel  Manager,  The  Toledo 
Blade  Co..  541  Superior  St., 
Toledo,  Ohio  34604 


NEWS  EDITOR  on  medium  daily  look¬ 
ing  for  new  opportunity.  Family  man, 
33.  varied  experience.  Box  1091,  Editor 
&  Publisher. 


BERKELEY  J-GRAD,  intern  for  top 
Washington,  D.C.  newspaper  bureau 
and  contributor  to  several  magazines, 
seeks  editorial  job  In  Zone  9.  Box  1092, 
Editor  S  Publisher. 


ENERGETIC,  hard-working  reporter,  24, 
seeks  position  with  daily  or  magazine. 
Zones  1, 2, 5,9.  J-Degree.  3'/:  years  ex¬ 
pedience  reporting,  writing,  layout, 
photography.  Box  1096,  Editor  &  Pub¬ 
lisher. 


KEEN  COPY  EDITOR,  fine  writer  wants 
desk  job.  Zone  2  or  Ohio.  Solid  ex¬ 
perience.  Insight,  loyalty,  love  of  news¬ 
paper.  Box  1102,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER,  BS  Jour¬ 
nalism,  3  years  experience  on  small 
daily  desires  job  in  Zones  7,8,9.  Want 
chance  to  do  more  features,  mo'e  pho¬ 
tos.  Box  1074,  Editor  &  Publisher. 

NIFTY  WRITE  FIELDER 
I  need  a  CAREER — not  a  job.  News, 
sports  or  features.  Details— including 
your  top  offer — to  Box  1124,  Editor  & 
Publisher. 

REPORTER,  married,  seeks  Zone  I  re¬ 
porting  job.  7  years  experience.  Heavy 
on  local  government  coverage.  Good 
clips,  references.  W.  Raywood  131  Joan 
Terrace,  Trenton,  N.J.  08629.  (609)  587- 
6572. 

EXPERIENCED  REPORTER— Investiga¬ 
tive,  consumer,  political  reporter.  Five 
years  professional  experience  medium 
daily.  Zone  2.  Seeks  advancement.  Will 
relocate  any  Zone.  Box  1133,  Editor  S 
Publisher. 


REPORTER.  28.  general  assignment  and 
courts  plus  layouts,  makeup,  editing. 
5  years  experience  on  75M  daily  J- 
Degree.  Seek  new  job,  new  challenges 
on  daily  or  editor  position  on  weekly. 
Relocate  anywhe’e.  Resume,  clips  speak 
for  selves.  Box  1136.  Editor  S  Publisher. 


GIFTED  NEWSMAN,  31,  with  reporting, 
desk,  junior  management  experience  on 
3  of  the  largest  dailies  in  country,  seeks 
editor  or  managing  editor  position  on 
quality  50,000-t-  daily.  Good  editorial 
writer.  Top  references.  Box  1137,  Editor 
&  Publisher. 


TALENTED,  AMBITIOUS  WRITER  seeks 
news  career.  BA  in  English,  Journalism, 
Any  start.  Any  Zone.  Box  1138,  Editor 
&  Publisher. 


GOOD,  STRONG  EDITOR,  head  writer 
and  layout  man  with  years  of  experi¬ 
ence.  including  supervisory,  desires  po¬ 
sition  with  large  West  Coast  daily.  Res¬ 
ume  and  recommendations  on  request. 
Box  1141,  Editor  &  Publisher. 


EXPERIENCED  NEWSMAN  versatile  in 
editing,  cultural  and  feature  writing 
seeks  opportunity  with  newspaper  or 
university  publication  any  zone.  Very 
Intelligent,  master's  degree,  extensive 
foreign  travel.  Ideological  but  not' 
straiohtjacket  liberal.  Box  1147,  Editor 
&  Publisher. 
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DEDICATED  BRITISH  trade  journal  edi¬ 
tor  (25,  married)  seeks  permanent 
position  anywhere  In  USA.  Salary  un¬ 
important.  anything  considered.  Sped-  { 
men  copies  send  on  request.  Box  1150. 
Editor  &  Publisher. 


HONORS  J-grad  with  2  years  campus 
reporting  and  editing  can  fill  needs- 
Box  1154,  Editor  &  Publisher. 


AWARD  WINNER-young  innovative 
community  spirited  editor  seeks  edi¬ 
torship  of  12,000  to  15,000  paper;  any¬ 
where.  Wants  challenge  to  build  an¬ 
other  award  winner.  Box  1157,  Editor 
S  Publisher. 


HIT  BY  INFLATION?  Need  more  from 
your  sports  department  dollar?  Quality 
and  quantity  from  experienced  aggres¬ 
sive  young  (24)  sportswriter  with  super 
credentials,  references.  Ready  to  move 
into  majors  (everybody  says  sol);  5 
years  daily  experience;  layout,  column, 
features,  photos.  And  I'll  even  add  wit 
and  humor.  Happy  in  present  job  but 
big  time  beckons.  You  won't  be  disap¬ 
pointed!  Box  1162,  Editor  S  Publisher. 


WASHINGTON,  DC-based  business/fi¬ 
nancial  editor.  Excellent  Wall  Street 
and  Hill  contacts.  Seeks  challenging 
freelance  or  full  time  work  in  same 
zone.  Box  1163,  Editor  &  Publisher. 

COMMUNITY  NEWSPAPER  editing  po¬ 
sition  desired  near  major  urban  center 
in  progressive  community.  Experienced 
In  reporting,  editing  and  managing, 
part  cularly  suburban  journalism.  Have 
record  of  hard  work  circulation  build¬ 
ing  and  community  involvement.  Call: 
(612)  844-4077. 


I  MAGAZINE  EDITING  JOB  WANTED 
.  BY  VERY  CONSCIENTIOUS  NEWSPA- 
'  PERWOMAN.  BOX  1165,  EDITOR  t 
PUBLISHER. 

I  STARTED  two  successful  magazines 
and  then  went  on  to  write  a  book 
about  it.  Editor/publisher,  versatile 
;  writer  seeks  flex'ble  position  in  Zone  I. 
i  Interested  in  travel.  Call  Robert  Har¬ 
grove,  (617  )  899-4028.  640  Lexington  St., 
Waltham.  Mass.  02154. 


HARD-WORKING  news  editor,  30.  of 
small.  Midwest  daily,  seeks  editing  or 
reporting  job  with  daily  or  large  week¬ 
ly  in  Region  7  or  8.  Strong  on  writing 
and  layout.  Also  experienced  in  pho¬ 
tography  and  darkroom  work.  Box 
1166,  Editor  &  Publisher. 


EDITOR-WRITER-GRAPHIC  ARTS 
MAN;  experienced  in  weekly  newspa¬ 
pers,  employee  and  customer  publ'ca- 
tlons;  magazines,  brochures,  books,  fly¬ 
ers,  speeches,  scripts,  publicity,  print 
ads,  radio  spots,  direct  mail,  newslet¬ 
ters;  Box  1167,  Editor  &  Publisher. 


HANDY  DANDY  self-contained  unit  of- 
fe's  you  both  writing  and  photography 
skills.  Easy-to-hire  with  generous  war¬ 
rant.  Features  include  high  output,  ex¬ 
perience.  enthusiasm.  Works  only  in 
metro  areas;  needs  daily  exe-cise.  Fe¬ 
male,  28.  Box  1168,  Editor  &  Publisher. 

DEPENDABLE  sports  writer,  27,  eight 
years  experience;  eeks  sports  ed  torshlp 
I  or  responible  slot  on  lO-SO.OOO  PM.  any 
Zone.  Enjoy  community  involvement, 
i  strong  on  organization,  tight  yet  lively 
;  human  interest  writing,  extensive  edit- 
i  ing.  layout  experience.  Resume  on  re- 
I  quest.  Box  1169,  Editor  S  Publisher. 

i  COUPLE  OF  PROS — Seeking  return  to 
I  Canada.  Both  experienced  in  all  phases 
of  newspaper.  Man.  copyeditor  with 
electronic  composition  background, 
1  plus  lengthy  resume.  Woman  strong  re¬ 
porting,  editing  layout,  advertising! 
Prefer  Ontario/Ouebec.  or  northern 
I  U.S.  states  In  close  proximity.  Take  one 
I  or  both,  you  get  a  seasoned  worker — no 
;  prima  donnas!  Resumes  sent.  Box  1155, 
;  Editor  &  Publisher. 


REPORTER/DESKMAN,  22,  for  any 
daily  or  weekly  in  U.S.  Former  assistant 
editor  of  medical  magazine,  editor  of 
largest  college  daily  in  country,  time 
at  UPl  New  York  City  desk,  freelance 
for  New  York  Times,  photo  skills,  too. 
Will  relocate  for  beginner's  position. 
Box  973,  Editor  &  Publisher. 


FREELANCE 


JERUSALEM-BASED  reporter  on  local 
daily  ready  to  string  for  U.S.  daily — 
spot  news  or  features.  Copy  by  telex, 
cable,  phone  or  Airmail,  Aaron  Sittner, 
I  Mishmar  Hagvul  St.,  Jerusalem  Is¬ 
rael.  Ph:  02-286049. 


PRODUCTION 

PRODUCTION  MANAGER/ENGINEER. 
Experienced  in  directing  union  person¬ 
nel,  OCR,  VDT,  computer  technology, 
piiototypesetters,  offset  printing  and 
conversion  to  offset.  Have  organiza¬ 
tional  skills,  management  experience 
and  ability  to  work  with  people.  Box 
1098,  Editor  &  Publisher. 

SYSTEM  ENGINEER,  BSEE.  PDP-11  ex¬ 
perience,  peripherals  and  phototype¬ 
setters.  Maintenance,  repair  and  appli¬ 
cations.  13  years  newspaper  experience. 
Box  1104.  Editor  &  Publisher. 


COMPOSING  ROOM  superintendent- 
Seneral  Foreman.  Knowledge  all  phases 
hot  or  cold  type.  Know  union  law.  Con- 
vertion  hot  to  cold  type.  Cost  con- 
'  scious.  Prefer  Area  7  or  9.  Resume  upon 
I  request.  Box  1022,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


The  hoax  revived 

“It  beftan  on  a  chilly  Monday  in  mid- 
May  when  a  81-year-old  ex-convict 
named  Michael  Casey  walked  into  the 
Times  city  room  and  told  reporter  Dave 
Smith  that  Patty  Hearst  mipht  be  will- 
in>j  to  talk  to  him. 

“Casey  said  Patty,  disguised  by  plastic 
surgery,  had  been  helping  with  the 
evacuation  of  Vietnamese  refugees  in 
Saigon,  and  she  hoped  that  activity 
would  show  both  her  contrition  for  past 
acts  and  her  potential  for  future 
humanitarian  works.” 

That  was  the  beginning  of  more  than  a 
full-page  “confession”  written  by  staff 
writer,  David  Shaw,  appearing  in  the 
/yo.s  Ani/eles  Tinien  July  7,  of  how  the 
Times  was  conned  into  sending  two  re¬ 
porters  with  Casey  to  Hong  Kong  and 
then  Bangkok  in  a  fruitless  quest  for 
Patty  Hearst. 

It  is  a  fascinating  story  of  how  the 
editors  did  some  checking  on  the  man 
and  his  story — not  too  thoroughly — but 
enough  to  consider  it  a  “long  shot”  and 
invest  $l.'j,000  in  salary,  travel  and  ex¬ 
penses  before  they  blew  the  w’histle. 

To  this  day,  Casey  claims  the  Times 
reporters  could  have  had  the  interview 
with  Patty  “had  they  not  been  so  impa¬ 
tient  and  indiscreet,”  the  article  states, 
which  the  editors  doubt. 

“He  has  sent  the  Times  a  bill  for  ‘con¬ 
sultant  fees’  of  $500  a  day  for  his  stay  in 
Hong  Kong,”  the  article  adds  even 
though  the  paper  paid  all  his  expenses 
there  including  some  clothes  he  bought 
in  the  hotel  and  charged  to  his  room. 

If  you're  going  to  let  it  all  hang  out, 
you  might  as  well  let  it  all  hang  out. 

In  the  same  issue  the  L.  .\.  Times  de¬ 
voted  several  more  columns  to  hoaxes, 
old  and  new:  “A  risk  that  haunts  news¬ 
papers.”  This  and  the  “confession”  were 
front-paged. 

.Actually,  there  are  tw’o  kinds  of  news-  * 
paper  hoaxes:  The  ones  perpetrated  by 
non-news  people  against  new'spapers; 
and,  the  ones  pulled  off  by  newspaper 
people  with  over-active  imaginations. 

Curtis  D.  MacDougall,  a  professor  of 
journalism  at  Northwestern  University, 
wrote  a  book  on  hoaxes  in  1940  which 
was  up-dated  in  1958.  It  was  called 
“Hoaxes”  and  covered  them  in  the  fields 
of  art,  history,  science,  politics,  etc. 
There  was  one  chapter  on  journalism 
and  the  cases  involved  mostly  the 
hoaxes  pulled  off  by  newspaper  people, 
such  as  the  “moon  hoax”  of  the  .Vcic 
York  Sun. 

.Actually,  it  can  be  said  that  all  hoaxes 
in  every  field  of  endeavor  are  ultimately 
perpetrated  on  the  press  for  without 
publication  who  would  know  about  them 
and  who  would  care? 

The  Los  .Angeles  Times  recital  (this 
and  the  Hearst  “rendezvous”  story  were 
written  by  David  Shaw)  was  about  cases 
where  newspapers  have  been  taken  in 
by  imaginative  outsiders.  These  and 
others  (E&P,  Feb.  17,  1968,  page  64,  for 
instance)  would  make  another  chapter 
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in  a  revision  of  MacDougall’s  book. 

The  first  was  the  1958  case  of  three 
men  who  claimed  they  saw  a  flying 
saucer  in  the  middle  of  the  road,  cap¬ 
tured  one  of  the  strange  little  creatures 
around  it  and  brought  the  dead  “thing” 
to  the  office  of  the  .Atlanta  Constitution. 
“Hairless  critter  killed,  2  ‘escape’  ”  was 
the  page-one  headline  and  the  story  was 
picked  up  all  over.  The  next  day  the  crit¬ 
ter  was  identified  as  a  rhesus  monkey 
which  had  been  shaved,  its  tail  cut  off, 
and  the  story  concocted  so  one  of  the 
men  could  win  a  $50  bet  that  he  could  get 
his  name  on  the  front  page  of  the  Con¬ 
stitution. 

In  1960,  the  Miami  bureau  of  Titne- 
lAfe  was  talked  into  spending  around 
$7,000  to  find  a  prominent  commander  of 
Castro’s  revolutionary  army.  The  story 
was  that  he  was  missing  on  an  airplane 
flight  over  the  ocean  and  Castro  gave 
him  a  state  funeral.  The  Time  staffers 
were  taken  in  by  a  soldier  of  fortune  who 
claimed  the  commander  was  not  dead, 
he  had  split  with  Castro,  had  fled 
Havana  to  raise  an  army  to  capture 
Cuba  from  Castro,  and  was  hiding  in 
Central  .America.  All  of  which  turned 
out  to  be  untrue  after  some  mysterious 
arrangements  and  airplane  trips. 

The  L.  .A.  Times  spent  almost  twice 
that  much  on  a  similar  hoax  in  1968,  ac¬ 
cording  to  Shaw,  right  after  the  assassi¬ 
nation  of  .Martin  Luther  King  when  a 
“sha<ly  character”  told  a  Times  editor 
and  reporter  he  had  information  on 
James  Earl  Ray,  then  a  fugitive.  On  the 
basis  of  the  “information”  the  Times 
sent  reporters  to  Kansas  City,  Florida, 
Memphis  and  other  places — then  the 
w’hole  thing  fell  apart  and  the  informer 
disappeared. 

There  were  several  other  fairly  recent 
hoaxes  against  newspapers  reported  by 
Shaw’  but  space  w’on’t  permit  a  review 
here. 

There  was  a  different  type  of  trick  pull¬ 
ed  on  the  Odessa  iTex.)  .American  late  in 
June  when  a  district  attorney’s  inves¬ 
tigator  called  the  newspaper  and  offered 
the  tip  there  had  been  a  sizeable  drug 


bust.  .A  story  complete  with  picture  ap¬ 
peared:  ‘‘Lawmen  nab  cocaine  with 
$87,000  value.”  The  paper  didn’t  know 
the  “suspect”  was  one  of  two  undercover 
agents  working  for  the  D..A.’s  office,  the 
local  underworld  was  getting  suspicious 
and  the  fake  bust  was  staged  to  convince 
the  dope  pushers  the  man  was  not  a  nar¬ 
cotics  agent.  The  “white  stuff’  in  the  pic¬ 
ture  was  actually  baking  soda.  The  mas¬ 
querade  was  planned  with  the  help  of  a 
district  judge,  a  justice  of  the  peace  and 
tw’o  deputies. 

The  newspaper  learned  about  the 
hoax  two  days  later  but  agreed  to  sit  on 
the  true  story  for  a  month  so  the  under¬ 
cover  men  could  complete  their  investi¬ 
gation  without  having  their  lives  en¬ 
dangered. 

All  of  which  proves,  we  guess,  that 
news  people  are  sometimes  gullible  but 
can  laugh  at  themselves  when  the  truth 
is  revealed,  and  can  even  cooperate  with 
authorities  after  being  fooled. 

• 

FCC  renews  license 

Renew’al  of  a  license  to  television 
station  WJXT-tv  in  Jacksonville,  Fla., 
owned  by  the  Post-Newsweek  Stations, 
has  been  granted  by  a  Federal  Com¬ 
munications  Commission  Administra¬ 
tive  Law  Judge. 

The  summary  decision,  denying  the 
competing  application  of  St.  Johns 
Television  Co.  for  a  construction  per¬ 
mit  for  a  new  television  station  on  the 
same  channel,  will  become  effective  in 
.50  days  unless  an  appeal  is  filed  or  the 
FCC  itself  decides  to  review  the  action. 
The  law  judge  was  Judge  Forest  L. 
McClenning. 

Ex- Wall  St.  editor 
enters  guilty  plea 

William  E.  Aiken,  40,  former  ex¬ 
ecutive  editor  of  Value  Line  Selection 
Opinion,  pleaded  guilty  (July  28)  to 
one  charge  in  a  12-count  indictment 
that  he  touted  common  stock  of  Power 
Conversion  Inc.  without  disclosing  he 
received  a  bribe  for  promoting  it.  Two 
brokers,  who  allegedly  paid  Aiken  $15,- 
000.  remained  on  trial  in  federal  court. 
Aiken  faces  up  to  five  years  in  prison 
and  a  possible  $5,000  fine.  Sentencing  is 
set  for  September  22. 


Leaders  in  the  field 
of  media  brokerage 
for  nearly  30  years. 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


vyASHINGTON,  D.C.: 

1730  K  Street,  N.W.  20006 
(202)  393-3456 

CHICAGO: 

1 429  Tribune  Tower,  6061 1 
(312)  337-2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206. 
(214)  691-2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392-5671 
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ERNIE  PYLE  MEMORIAL  AWARDS 

For  newspaper  human  interest  reporting  that  most  nearly  exem¬ 
plifies  the  style  and  craftsmanship  of  Ernie  Pyle.  $1000  cash 
prize  and  a  medallion  plaque,  a  second  prize  of  $500  and  a  certi¬ 
ficate.  Deadline:  Jan.  15,  1976. 

WALKER  STONE  AWARDS 

For  outstanding  achievement  in  the  field  of  newspaper  editorial 
writing.  $1000  cash  prize  and  a  certificate,  and  an  honorable 
mention  prize  of  $500.  Deadline:  Feb.  1,  1976. 

EDWARD  J.  MEEMAN  CONSERVATION  AWARDS 

Prizes  totaling  $10,000  will  be.  awarded  in  recognition  of  out¬ 
standing  work  in  the  cause  of  conservation  published  in  news¬ 
papers.  One  grand  prize  of  $2500,  with  the  remaining  $7500  to 
be  divided  into  two  categories:  one  category  for  reporters  on 
papers  with  more  than  100,000  circulation,  and  the  other  to 
reporters  on  papers  with  less  than  100,000  circulation.  There 
will  be  four  prizes  in  each  category.  These  prizes  will  be  $1500, 
$1000,  $750,  and  $500.  Overall,  a  total  of  nine  prizes  will  be 
awarded.  Entries  must  specify  circulation  category. 

Deadline:  Feb.  15,  1976. 

ROY  W.  HOWARD  AWARDS 

These  awards  recognize  newspapers,  TV,  and  radio  stations  for 
outstanding  public  service.  Two  bronze  plaques  will  be  awarded, 
one  to  a  newspaper,  and  one  to  a  TV  or  radio  station.  The  plaque 
will  be  accompanied  by  a  cash  grant  not  to  exced  $2500.  Run- 
nerup  prizes  of  $1000  and  $500  may  also  be  awarded  in  both 
the  newspaper  and  broadcast  divisions. 

Deadline:  March  1,  1976. 

Prizes  in  these  Scripps-Howard  Foundation  Awards  are  for  work 
published  or  broadcast  in  1975.  Addfess  entries  in  the  newspaper 
competitions  to  The  Scripps-Howard  Foundation,  200  Park  Ave., 
New  York,  NY  10017.  Entries  in  the  broadcast  competition 
should  be  addressed  to  The  Scripps-Howard  Foundation,  WMC, 
Bldg.  1960  Union  Avenue,  Memphis,  TN  38105.  Fact  sheets  per¬ 
taining  to  all  competitions  may  be  obtained  by  writing  The 
Scripps-Howard  Foundation  at  the  above  New  York  address. 
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